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Growth and Service 





A Business Grows 
Only as It Serves 


The Atkins Factories and Branch House Supply 
Depots illustrated on this page indicate that 
this company has been growing and serving 
the trade successfully for over 68 years. 





The enviable position we occupy, having our 
Main Factory at Indianapolis, the acknowledged 
center of distribution of the United States, and : 
with Other Factories and Saw Supply Depots te ties Atlanta, Ga. 
at important strategic distributing points, is #§£e% — 
assurance to hardware merchants and jobbers 
that we can serve them promptly and well with 
— SAWS, SAW TOOLS, SAW SPECIALTIES, 
PATINS Sage) | PLASTERING TROWELS, etc., everywhere 


Fe : known as 
“THE FINEST ON EARTH” 


It will pay you to handle the Atkins line. Write for 
“How to Sell a Saw” and other educational literature. 





‘Atkins Always Ahead” 


E. C. ATKINS & CO. 


Established 1857 
INDIANAPOLIS, INDIANA 


Eaten a 


Portiand, Ore. 

















Machi Knife Factory, . i 
= ” Home Office and Factory ee 


Lancaster, N. Y. 
402 S. Illinois St., Indianapolis, Indiana 
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To the progressive hardware re- 
tailer of today, who has learned the 
value of the repeat sale, every FrantZ 
trademark on a bright red label is an 
insurance policy. 








The assurance of perfect satis- 
faction to the consumer, made possible 
by the including of a guarantee with 
each carton, gives dealers a protection 
that is priceless-yet that may be had 
from the FrantZ organization or the 
selected men who are FrantZ repre- 
sentatives. 


FRANTZ MFG. CO. 


Sterling, Ill. 








© F. M. Co., 1925. 
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Not only Prize Winners 
But Business Winners! 


HE judges selected these tive window displays as 
first prize winners in the PYREX window display 
contest! Customers selected them as winners in the 
permanent contest for business! There are always rich 
prizes to be won with PYREX window displays— 
prizes in the form of extra profits! We will help you 


get your share by supplying you with material. 


PYREX 


PYREX SALES DIVISION, Corning Glass Works, 
4 CORNING, N. Y. 


Origmators and Patentecs of 
Oven Glassware 
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Pexto Tools tor Radio Work 


—=————— sp 
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No. 3 Radio Socket Wrench Set, consists of han- 















dle, an extension shank with coupling and eight No. 32 Radio Plier—Length 5 inches. 
sockets. Full Polished—Knurled Handles. 
Ebonized handle, nicely finished; shank, hexagon One jaw double barrel construction of two 
bright steel; sockets, high grade steel, hardened. diameters for forming terminals or loops on bus- 
Each set in individual box. bar and wire. Also has wire cutter. 


For use on Radio and Electrical assembly These Pliers insure perfect connections. 


Why not stock and _ distribute 
PEXTO Pliers, Screw Drivers, Ham- 
mers, Snips, Wrenches, Soldering Cop- 
No. 500 Beveled Head, Side Cutting, Lap-Joint — Plumbers Scrapers, Auger Bits, 


Plier. Knurled Handles, Full Polished Head. Sizes Bit Braces, Dividers, etc., especially 
6” and 7”. catering to the demands of the radio 


enthusiasts, of whom there are thou- 
sands and who are really interested in 
having real mechanics’ tools? Pexto 
Tools always appeal to the Handy Man 
as well as to the skilled mechanic, and 
the best that this company has is built 
into each and every Pexto product. 





No. 270 Diagonal Cutting, Lap-Joint Pliers, Full 
Polished Head. Size 5”. 


Write for catalogue showing our 
complete line of Mechanics’ Hand 
Tools. 





No. 63 Long Chain-Nose, Side Cutting Pliers. 
Lap-Joint. Full Polished Head. Sizes 54” and 
61”. 


- ___ ___<SaD 


No. 19 Cabinet Screw Drivers. Blade and Fer- Peck, Stow & Wilcox Co. 


rule Polished. Handle black rubberoid finish. 
ti 214, 314, 4144, 5% and 6%”. SOUTHINGTON, CONN., U. S. A. 





WORTH WHILE TOOLS 
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Today! 


Two million people will 
read of another use 
for the STILLSON 














a avin that 
| ie ithout ruse 












Today, another advertisement featur- 
ing one of the many uses for a 
STILLSON in the home will appear be- 
fore the Saturday Evening Post’s more 
than two million readers. 


Advertisements like this one help you 
to make every person who comes 
into your store a possible STILLSON 
customer. Read every advertisement 
as it is announced in Hardware Age 


r pull ou t slip out 
feel the oP thing 64” : and as it appears in the publication 
apy power enough veh 0 Kittle knack | and you'll find many good selling 
There steel bar, BUEN dy as ag" nie arguments that you can pass on to 
4 ge yse its ErIP * U electric NE your salesmen. Talking to your cus- 
FF ne Ge chs tomers about the STILLSON in the 
pre ‘s stuck in ont slip 4 e 
pulb that ays teeth WORT ith to same language in which they read 
* r the jaws Wit © pickel- about it will give you the full value of 
ified sible scratchiné this advertising that js being done to 
nice v brass pipe: oply dealers ot help you sell. 
nt to su ands 0 







Put the 10-inch STILLSON in its 
display carton on the counter where 
it will be recognized by the people who 
see this advertising. 


SATURDAY EVENING 
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WALWORTH MANUFACTURING CO., Boston, Mass. 


Buffalo Chicago Cleveland Frie Glasgow Kewanee, Ill. London New York Philadelphia Portland 
Seattle San Francisco Youngstown, Plants at Kewanee, Ill. and Attalla, Ala. 


Walworth International Co., New York, Foreign Representative 
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The New Millers Falls & 
Hand Drill — No. 


ERE is a leader for you. The new num- 

ber extends the Millers Falls line of 
hand drills into a new price region. A great 
many people will buy it. Just put it where 
your casual customers can see it—and let 
them know the low price. 













You can stand back of it—No. 77 is a true 
Millers Falls tool. The specifications show 
the main points. You'll find it interesting 
to examine the tool itself. 







Makes a complete line stronger 





No. 77 is a good leader. There is a com- 
plete line of Millers Falls Hand Drills, 


you know—one to suit any demand. 







Specifications 





















Chuck—3 jaw— improved 
protected springs. 

Capacity—0 to 4” round 
shank drills. 

Cut gears; steel pinion. 


Malleable iron frame, 
enameled black. 


Large gear, enameled red. 


Solid end handle and side 
handle of stained hard- 


wood. 
Chuck—nickeled. 


Length — 12%”. Weight, 
each—1 Ib. 6 oz. 


MILLERS FALLS COMPANY 
MILLERS FALLS, MASS. 


28 Warren Street 9 So. Clinton Street 
New York Chicago 


MILLERS FALLS 
TOOLS 
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Machine Screws 
Stove Bolts, 
Tire Bolts 
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American Screw Co. 


PROVIDENCE , RI. 


WESTERN DEPOT 
225 VEST RANDOLPH ST., CHICAGO, ILL. 
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All grades of wire cloth, from the finest weave to the 
heaviest, come from the looms of the Wickwire Spencer 
weaving mills. Whatever your requirements may be, 
these mills will serve you promptly and in complete com- 
pliance with your specifications. It lasts if it’s Wickwire 


Spencer galvanized after. 


AMERICAN WIRE FABRICS CORPORATION 


SUBSIDIARY OF 


WICKWIRE SPENCER STEEL CO. 


General Offices: 41 East Forty-second Street, New York 
Western Sales Office: 208 South La Salle Street, Chicago 


Worcester, Buffalo, Cleveland, Detroit, San Francisco, Los Angeles, Seattle 
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BALANCE 


S.-Y £8 Designed for perfect balance the 

| \ fo “MORCO” is not “head heavy” — 
the weight is evenly distributed to 
overcome wrist strain incident to 
an unbalanced wrench. 
















And yet the sturdy 
construction of this 
wrench makes a 
strong appeal to the 
man who looks for 
long tool life. 


The Pipe Wrench built to withstand the severest service. 


AG) 
MOORE DROP FORGING COMPANY 


Springfield, Mass., U. S. A. 



































The American Hardware Trade 
American Public 
should push the sale and use of 
Brass and Bronze Builders’ 


serving the 


Hardware. 
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Padlocks 
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Here are the new Yale Adjustable Shackle Padlocks. 


There is a big demand for them because they have several 
important features found in no other adjustable shackle 


padlock. 


No chance of getting the shackle in the wrong way with the 
new Yale Padlock. Put it in from above or below, the way you 
find it or reversed—it locks in every position. 

And the keyhole is conveniently located 1n the front of the 
case, where it is always accessible. 


These Yale Adjustable Shackle Pad- 
locks, either straight or offset shackle, 
have heavy brass cases, disc-construc- 
tion, 24 key changes, and nickel-plated 
hardened steel shackles. 

The Yale No. 1375 (offset shackle) is 
made to fit all standard tire racks. The 
shackle has a clearance from 1 3 16inches 
when closed, to 2’, inches when fully 
extended. 

The Yale No. 2375 (straight shackle, 


414 inch maximum clearance), many- 
purpose lock for bicycles, laundry bags, 
duffel bags and a host of other uses. The 
shackle has a clearance from 13/16 inches 
when closed, to 44% inches when fully 
extended. 

Ask your jobber’s salesman about the 
new Yale Adjustable Shackle Padlock 
display. It’s a regular salesman—ten 
padlocks mounted on an attractively 
lithographed counter display in colors. 


The Yale & Towne Manufacturing Co. 


Stamford, Conn., U.S. A. 


Canadian Branch at St. Catharines, Ont. 


YALE MADE IS YALE MARKED 








Padiocks, Night Latches, Dead Locks, Builders’ Locks and Trim, 
Cabinet Locks, Trunk Locks, Door Closers, Bank Locks, Prison Locks 
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That Brings T 
Vichek Board 







“Boys—Meet the 
New Clerk!’ 


“He Certainly Sells 
Tools - and Doesn't 
Ask Any Salary!” 


FRIENDS 

















HE. hardware merchant who puts hammers and other items I had not 
in the Vichek Self-Merchandising sold for over ten years.” 

On the reverse side of this page are 
two of many letters which speak for 
themselves. The Vichek Board doesn’t 
say a word—it asks no wages-- yet it is 
E.R. Bammerlin, prominent Cleveland constantly on the job selling! Its only 
requirement, as one merchant recently 
said, to us: “You’re kept busy re- 
placing tools that have sold themselves 
“It has sold star drills and bricklayers’ from the board!” 


THE VLCHEK TOOL COMPANY 
CLEVELAND, OHIO 


Board and who keeps it prominently 
displayed and continually filled with tools, 


makes tool sales! 


hardware merchant, says in a letter 
full of praise for the board: 
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Sees (Easy to Say’ Velchek") 


‘It Surely Does 
Sell Tools!’’ 


That’s what Bammerlin Bros., of 
Cleveland, say about the Vlichek 
Display Board. They madearecord 
tool sale during the few weeks 
they’ve had the Board. You can 
see by their letter above how well 
pleased they are with the Board. 



















The Vichek Display Board is always 
on the job-—always suggesting a tool 
sale. Send in the coupon at the 
top of the preceding page and get 
this persuasive salesman to work 
for you. 


It Suggests a Tool-and Sells It! 

























‘Customers Buy Tool; 
They Had Not Thought 
of Buying”’ 


So say Harris Bros., whose letter 
appears immediately under this 
Many others have written us in the 
same vein. In the short time Harris 
Bros. have had the Board it has sold 
them completely out of one line! 
They say nothing sells tools like : 
Vichek Board. 


You can do what Harris Bros. have 
done. Send in the coupon at the 
top of the preceding page and pre. 
pare to sell tools as you’ve never 
sold them before. 
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LOOK FOR THIS 
TRADE MARK 







Instant Grip 7 


from which No PipeCan Slip 


For an unbreakable, compact, rapid-acting ; 3 Cash in on its popularity. Profit 
eo. . : . : . 4 by its “stay sold” performance. Sell 
and positive-gripping Pipe Vise, the Genuine cates: ieee” Eioumenll 
Williams’ “Vulcan” is the trade’s first choice. 


J. H. WILLIAMS & CO. 


“The Drop-Forging People”’ 
New York BUFFALO Chicago 





Its broadly established reputation is common 
knowledge to Pipe Fitters everywhere—to them 
Williams’ “Vulcan” has long 
since meant the utmost in pipe 
vise power, convenience and 
endurance. 





OLs 


ULCAN” 


Made entirely of wrought 
steel, with drop-forged jaws, 


base and handle. 
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sew CHAIN PIPE VISE 
pipe. 
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Vatnted by Hf aster Biggs, Copyright 1925, PIL 








when fl oors are fin ished with Gl ’CHloor Varnish 


Where floors are finished with ““61”’ 
Floor Varnish, accidents not only be- 
come incidents but floor cares almost 
cease to exist. No attention Is necessary 
for years, other than ordinary cleaning. 

‘“61’’ Floor Varnish is so durable, 
tough, elastic and resistant to abrasion 
that the dropping of heavy articles, the 
moving of furniture and the pounding 
of countless heels donot mar its smooth, 
beautiful luster. 

That is why we say, ‘Test it with 
a hammer— you may dent the wood 
but the varnish won't crack.’’ 

As for being waterproof — ““61”’ is 
so resistant to water and other liquids, 
hot or cold, that for years, little men- 
tion has been made of this inherent 


your money back. 


characteristic. ‘‘61’’ Floor Varnish will 
not turn white and the old-fashioned 
woman who wants to be sure the floor 
is clean, may if she wishes, scrub it with 
soap and water to her he . 

‘61’? Floor Vart 
Clear Gloss, six wo 
the popular Dull Fi 

Send for Free 

finished with ““61’ 
Color Card and name 
Try the ‘““hammer te 












? . 


Guarantee: If any Pra 
Product fails to give satis 


Pratt & Lambert Varni 
by painters, specified by 
by paint and hardware 
the United States and Ca 


Pratr & Lamsert-Inc., 114 Tonawanda Street, Buffalo, N.Y. 
In Canada: 20 Courtwright St., Bridgeburg, Ontario 


PRATT & LAMBERT VARNISH PRODUCTS 
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“William Penn” is the new 
Pennsylvania QUALITY mower 


We have discontinued making PENN- 
SYLVANIA Standard sizes 12 and 18, but 
have added the WM. PENN, made in one 
size only, 16” cut, 9” open wheels and 
sides, five blades and Staytite handle. 
Retails at $16.50 f. o. b. Philadelphia and 
add freight to distant points. 


When placing your order with one of 
our jobbers add a few WM. PENN—only 


one size. 
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The Mark of 
a Good 


Mower 
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LAWN MOWERS 


PENNSYLVANIA 
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“T’ve seen them advertised” 


ADVERTISING over a long period 
of years has helped establish the 
Sargent name firmly in the minds of 
hardware buyers. It has created ac- 
ceptance and good-will that break 
down normal sales resistance. It 
has consistently presented to ar- 
chitects, builders and home owners 
the fact that Sargent Locks and 
Hardware are as artistic, distinctive, 
lasting, and as perfect in construc- 
tion and operation as the best of 
materials and skill can make them. 


We have never believed that any 
amount of locks and hardware ad- 
vertising could send enough people 
to your store demanding: “I want 
that kind—I insist on Sargent Locks 
and Hardware,” to make much differ- 
ence to either of us. But we do be- 
lieve that when you begin to tell 
prospective buyers about the excel- 
lence of Sargent Locks and Hard- 
ware, most of these people think, or 
even say, “I’ve seen them advertised 
—I’ve read about them.” 


Sargent dealers are provided with free electros, cards, folders and every modern 
merchandising assistance. Write for our Co-operative Advertising Service Booklet. 


SARGENT & COMPANY, Hardware Manufacturers, New Haven, Conn. 


New York: 92-98 Centre Street 


Chicago: 221-223 W. Randolph Street 


THE DECIMAL SYSTEM OF PRICING AND PACKING HAS BEEN ADOPTED FOR 
SARGENT HARDWARE 
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1SELF-OILING 


































Business and profits come to those who sell Myers Self-Oiling 

sulldozer Power Pumps and Water Systems. As one dealer ex- 
pressed himself quite recently, “Up to two years ago I never even 
thought of selling a power pump let alone installing one. Last year 
[ recovered from my timidity and started in a small way with Myers 
Self-Oiling Power Pumps and Water Systems. This year I have 
already ordered thirty-five and before the year is over expect to 
increase the number to at least fifty.” Other dealers are just as 
active. 

In our opinion similar opportunities exist for every dealer and 
pump man. Myers Self-Oiling Bulldozer Power Pumps = and 
Water Svstems with their safe and sane construction, their positive 
self-lubrication and other radical improvements have simplified 
installation and operation to such an extent that anyone who uses 
water in any quantity up to ten thousand gallons per hour can now 
have power water facilities at an extremely low cost. And the best 
part of it is that many dealers who but a comparatively short time 
ago hesitated and even refused to sell and install power water fa- 
cilities have changed their minds and are now enthusiastically en- 
gaged in this profitable work. 

As a dealer, a plumber or a pump man, who is familiar with conditions 
as they exist in your community, you will easily call to mind a number of 
folks who are or who soon will be live prospects for a power water system 
of some kind. If you are a Myers dealer vou are fully prepared to go after 
this business. If not place yourself in position to get it by writing us for 
catalog, information and prices. Don’t put off another day. 


THE F.E. MYERS &BRO. CO. 


ASHLAND, OHIO 
ASHLAND PUMP AND HAY TOOL WORKS 
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Show 
this lag at 


the End of 
the Roll 





Advertised the Year Round 
Sells the Year Round 


HERE is no let-up in Jersey Copper Screen Cloth advertising. 
We never plan a seasonal campaign to persuade merchants to 
stock up. Somewhere there is always someone in the market for 
good copper screen cloth. Our advertising is used to sell this customer, 


C 
LOTH and we keep at it all the time. 


fe ch aseeer ieee 


me soe It pays us to keep the superior quality of Jersey Copper Insect Screen 


‘ 
Seeveeccsee 


Cloth before the buying public month in and month out. And it pays 
those dealers who take advantage of our advertising. 
Some of them do a good business in Jersey during the Fall and Winter. 
They go after the builders, contractors and real estate developers who 
are finishing buildings started earlier in the year. They get the jump 
on the other fellow who regulates his activitigs by the calendar. 
We are always ready to help’our customers increase their sales. We 
refer persons who write to us, as the result of our national advertising, 
directly to the local merchant. We want him to reap the profits. 
Write us for further information regarding the Jersey Selling Plan, 
sales helps, etc. 

THE NEw JERSEY WIRE CLOTH COMPANY 


Trenton 628 South Broad Street New Jersey 


All Grades of Wire Cloth Made of all Kinds of Wire 


ERSEY 
Copper Screen Cloth 


Made of Copper 99.8 % Pure 
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A HODELL CHAIN 
FOR EVERY PURPOSE 






















“Stop Waste Keg” keeps 
chain bright, clean and 
free, and saves space. 








COW TIES 
Bulldog and Samson Ohio 
Patterns Bright finish. 
Sizes 0 to 5/0. 





INI MING 


Good Halter Chains ( 
for Good Horses X 


What real dirt farmer or horse fancier is there who does not \ 
want the finest as well as the strongest and most serviceable 

harness and accessories for his horses? Fine, well kept 
horses deserve better than dirty, frayed, and ragged ropes. 
Besides rope will soon break and possible damage may occur. 











DOG CHAINS AND 
LEADS 
Nos. 10, 11 and 12 assort- 


ments with 12 chains on 
lithographed display card. 





FEST. VY 


It takes but a suggestion to sell bright, clean halter chains 
to any customer who is proud of his stock. Hodell Halter 
chains are made of the best, strong, wear resisting weldless 
wire chain in the well-known Hodell Bulldog and Samson 
patterns. Furnished in 4% and 6 foot lengths, polished 
Bright Finish. Nickel finish if desired. Packed half dozen 


or dozen in a box. 


— 





I, 





Ask your jobber about Hodell Halter Chains—he carries 
them. 


Cord Tires 30” x32” to 


\ TIRE CHAINS 
36” x 54%”. Balloon Tires 
7.30”. 


ASS 


Sell More Chain—It’s Profitable 29” x 4.40” to 34” x 7. 
TH3 CHAN) PROVUSTSS SO ) a 


Established 1886 Cleveland, Ohio SS 








\ AGRICULTURAL 
IMPLEMENTS 
\ Hodell chain sold in cor- 


rect sizes for repairing 
Agricultural Implements. 





HAIN 





HALTER 
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“SOLID COPPER 


~ STORE vous’! 


| business for their owners. 


let us send you this 
book suggesting a store 
front for your particular 
line of business—IT IS 


Pree. 











It is invariably our experience that once a 
KAWNEER Owner always,a KAWNEER Owner. 





are properly constructed to produce increased 


The 
KAWNEER 
Company 


2817 N. Front St. 
Niles, Mich. 


Send me “Suggestions 
for Your Store . 


NAME 


ADDRESS 


City 


STATE 
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RUGGED STRENGTH 





Permanency, most essential in store front construc- 
tion, is one of the outstanding qualities of KAWNEER. 


Combined with permanency a Kawneer Front gives 
protection tovaluable store windows by its spring-like 
. resilient grip on plate glass. Consider this most im- 
RESILIENCY portant and exclusive KAWNEER feature of construc- 
tion in building or remodeling your display windows 
and store front. 


We have designed many unusual Fronts with the 
entire construction properly related and balanced, for 
merchants who realize the value of correct display. 
Have a Kawneer Solid Copper Store Front designed 
to meet the requirements of your own location. 


Write us today for attractive booklet of “Suggestions 
For Your Store”. 
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THE 


EASE of INSTALLATION Kawi e e r 


COMPANY 


NILES, DIICHIGAN. 
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amount of new fence free. 








GUARANTEED 2Z/2¢/nsulated 


American, Royal, Anthony, National 
and U. 8. Fences ? 


The test of time in service on the farm is the only 
true test by which good fence can be measured. 
Knowing the extra long lasting qualities of American 
Royal Anthony National and U. S. Fences, we give this 


Guarantee of Service 


—that the fence will give the equal of or longer service than any 
other fence made of equal size wires and used under the same 
conditions. Any buyer who shows that it fails to do so will, upon 
presentation of the written guarantee, be supplied with an equal 









Our fences have always been the We control every process from se- 
highest quality fences that the most lection of ore to the finished product. 
progressive methods of manufacture We know what our fences are and 
could produce. Improvements con- stand back of them with this un- 
stantly are added as discovered, to qualified guarantee based upon our 
make it last longer and give better past record of more than 25 years for 
service. producing QUALITY PRODUCTS. 





Banne p-—tormerly} named Arrow 
RR. Ral EI" Posts 


Are not ordinary T-steel posts. They are |) 
built like a railroad rail—the strongest form| 
of fence post construction known. 


DEALERS: Write for our special selling 


plan and literature. 


AMERICAN STEEL & WIRE COMPANY 


Chicago, New York, Boston, Dallas, Birmingham, Denver, Salt Lake City 
U. S. Steel Products Co., San Francisco, Los Angeles, Portiand, Seattle 
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Says 


Here are just a few 


reasons why SA MOLINE, 


once tried, becomes 


A Household Necessity 


ae The use of SAMOLINE—The Universal Cleaner—is not 
St ae Eka | confined, as other cleaners are, to anyone place in the home. 
It isused Up Stairs and Down—In- 

side and Out—In The Basement and 
In The Parlor—In The Kitchen Sink Little 








Dip a damp, folded cheese cloth in 
SAMOLINE. Rub surface lightly. & 
[hen wipe off, first with a clean, ae 
damp cloth, then with a dry cloth 


se only a — > pee aes J 1 
Jon't rub hard. et I NE fort . 
do the work. Petit and On The Grand Piano—On Pots 











Sammy Samoline 


September 3, 1925 


Sammy Samoline 


TEI and Pans and Priceless Oil Paintings—On All Non- 
a I Absorbent Surfaces—WITHOUT INJURY. 





e 
For Cleaning Painted Walls 

y C Clean painted walls with SAMOLINE. 

Only a little bit required to do a big 

job. Rub lightly. Let SAMOLINE 


do the work. Will not injure surface. 


Steps Will not roughen the hands. ) 
O B 1 B u ~ In e % my ; For Cleaning Automobiles 
SAMOLINE will keep your automobile 


looking like new. Follow directions 


> carefully. Dissolve handful SAMO- 
It LINE in bucket of warm water. Then 
sponge off. Clean a small space at a 


time. Aftercleaning use Pullman Polish 


or any good polish, SAMOLINE re- 
moves rust from bumpers. Also cleans 
headlamp reflectors. 


‘“‘The World’s Greatest Cleaner’’ 


1 Call on your regular Jobber. Ask him for free samples and 























literature. Get all the facts about this wonder product— 
about Prices and PROFITS. 


GUARANTEE 


SAMOLINE is sold on a positive guar- 
antee that it contains no alkalies, no 
abrasives or chemicals which will mar, 
injure or destroy any surface, if used in 
accordance with directions, and is posi- 
tively harmless tothe hands. SAMOLINE 
is sold with the understanding that any 
purchaser may try it in accordance with 
directions, and if found unsatisfactory, 
can return any unused portion to us and 
full payment of purchase price will be 


refunded. 
WM. R. JOHNSTON 
President 














ee Po ty 











o ] Try SAMOLINE around your store. Prove that it will do ; oe Wash aa aim 
‘ o aT “Table « one > > , " A! cleans bowls without in- 
ém what we claim. Take a sample home and let the folks try it. jury $0 Shine enameled tah. Ouky 
They will tell you more about it in 5 minutes than we could a little bit on damp cloth necessary. 
: Cleans quickly with no effort. It's eco- 
in 5 hours nomical because a little goesalong way, | | 
Buy a small stock. Youcan get SAMOLINE in Pint, Quart, SAMOLINE 
Half Gallon, and Gallon Cans. The Quart Size is the best seller. Is the neo anne Cleaner. 
se It For Cleaning: 
4 Ask your Jobber to explain our Co-operative Advertising Plan. Ask All painted, varnished and enameled 
. .a . ° rT. ~ . ces; . é > ¢ 
him to furnish you with Window Cards, and other Store Display floors; windows, mirrors and glassware 
: » bp > £ , > — ~A] NX] ianos and furniture; bath tubs, lava- 
Material. Let Everyone know all you know about SAMOLINE. tories and toilets; refrigerators and 
. — ' kitchen ca inets ; itchen utensils, pots 
Demonstrate SAMOLINE regularly in your store. Show everyone and pans; interior and exterior wood- 
in — work ; SILV area a ° oh, 
that SAMOLINE is the ONE All Purpose Cleaner to take the brass, copper and tin; kitchen sinks 
, » Laan « . ~o i tte é é bs; c ‘ry, stoves, 
place of the many they now keep around the house for different uses. ce Beco Re pe I cog: Gi Mie enn 
terra cotta and tile exteriors; wax 
: figures and statuary; display fixtures; 
If by chance your Jobber does not give you all the automobiles, yachts and steamships. 
information, etc., you want —Just write us direct Polished and hardwood floors. 











Samoline Corporation 


1300 FLETCHER STREET 
CHICAGO, ILLINOIS 
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LAWN MOWERS 


The creaking axles and wobbly 
wheels of the old-fashioned wagon 
suffer considerably by comparison 
with the automobile. 





The wheels of the Hercules run 
on Hyatt Roller Bearings like an 
automobile. 


You will not have to argue with 
your customers about the advan- 
tages of the Hercules. Just show 
them how it 1s made. 





No line is complete without the Hercules, for 
it is a distinctive lawn mower. 


Blair Manufacturing Co. 
ESTABLISHED 1879 


SPRINGFIELD, MASS. 





Hyatt Roller Bearing Wheels. Ball Bearing Blade 
Cylinder. Sturdy and Efficient throughout. 
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Making Things Favorable 
for the Hartford Dealer 


HE hardware dealer who has spent years in 

building up a successful business is in a posi- 
tion to choose wisely the line of tires that he wants 
to offer his customers. 





Hartford Balloons and 
Balloon-Type Cords 


He is not tempted with sensational offers or at- 
tracted to unknown brands. He values the good 
will of his customers too highly to take a chance. 


That is why you find Hartford Tires carried by 
so many established hardware dealers today. 

They know that the reputation of Hartford Tires 
is unquestionable. That Hartford Tires are made 
in the most modern factories under economical 
conditions that have grown out of 26 years’ expe- 
rience in the industry. 


Hartford Heavy 
Service Cords 





They understand, too, that there isa sound reason 
for Hartford’s exceptional economy in distributing 
these tires. Hartford has had time to build up a 
system of distribution that is efficient and econom- 
ical. It includes the leading hardware jobbers in 
every part of the country. 


This accounts for the price advantage which the 
Hartford dealer enjoys. He can always be sure of 
offering his customers tires at favorable prices. 


Being close to the jobber and his supply, the 
dealer can always keep his line complete. He has 
a Hartford to meet the needs of every car owner 
in his community. 


Write us for the name of the Hartford jobber 
who is nearest to you. 


HARTFORD RUBBER WORKS COMPANY 
1790 Broadway New York City 


Hartford “H” Tread 
Clincher Cords 


Hartford Cords 
(Full Pressure) 


HARTFORD i 
TRES 
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To Cleanse White Clothes Thoroughly-Boil Them So 
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Iso use this boiler for 


A 
—— 
€> Costing x “ees WASH BOILER 


Dye ng All Fabric ‘ 


Prt an S MPA EST Where “er WRAR ‘ Rearre _ “ uot 


OHelp you sell 
a good Wash Boiler 


You can tell a woman! 


“Squelch the germs. Boil your clothes and be sure 
they are sweet and clean.” 















“Sides and bottom of solid copper, heavily tinned in- 
side—no rust stained clothes. The sides at the top are 
rolled around a heavy steel rod which adds strength, 
and makes the boiler hold its shape.” 
































“Continuous dragging on and off the stove wears the 
bottom, but there a Rome Boiler is heaviest—right 
where the wear is greatest.” 





“One good utensil “Weighted with clothes and hot water, a boiler needs 
deserves another” a handle that won't give way—the Rome handle stays 

on and prevents accidents because a solid piece of steel 

Most women think so—and it means passes all the way through its center—not just a little 


more Rome Utensil buyers. You'll 
find these boilers are silent salesmen 
for other Rome utensils. “The cover hanging hook, too, is a clever scheme. The 
cover hangs on the side of the boiler, when not in use, 
keeping the inside well aired and dry.” 


way in each end.” 











“Here’s a boiler that outwits the roughest laundress— 
it stands abuse as well as use. Such a boiler is a fam- 
ily fixture—likely to be handed down to some Mother’s 
daughter.” 


These new boilers are all dressed up and ready to go 
after business. The wrapper tells a story that usually 
makes a sale. 


Let Rome Copper Wash Boilers start producing for you. 





ROME MANUFACTURING CO. 





Rome New York 
New York; 342 Madison Ave. Boston: 60 India Street 
Chicago: 1528 Lytton Bldg. Seattle: 302 Pioneer Bldg. 


SAN FRANCISCO: 610-614 Wells-Fargo Building. 


INFORMATION! 
INFORMATION! 


You'll get it all in Rome’s new 
catalog—just off the press. Our 
wash boilers and every other utensil 
are completely described. ie 


Your address please. 
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In Hollow Screws, the strength 
of socket is the main strength of 
a Dealer's sales-talk—not price. —. 


ce 
Cutting jaws 
are paralle 
with the han- 
dies. 


, Taking stock of the cold-drawn 
+ ALLEN, you could say that its | 

30% extra strength is a fair “SPLITTERS 
measure of its extra sales-value. 


Users know “ALLENS” as the 
30% stronger screw—and Allen 
Dealers know they know it by 
the solid evidence of their sales | 


record. | onthe, tool is 
at right angles 

| | very mePOR- 
Don't feel that you have to sell mir Sar 


Hollow Screw on price. | ate 
“ALLENS” bring their price, 6” ” 
and that price brings the profit | CHAIN 
in hollow screws. | CUTTERS 


| Angular 
Cutter: 


THE ALLEN Mec. Co. | 2 


139 Sheldon St., Hartford, Conn. 





H. K. PORTER, Inc. 
Everett, Mass., U.S.A. 
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STARRETT 
BOOK Ar 


MOTOR pon HINISTS 
nd 


AUTO REPAI RMEN 


















130,000 50 to 75 Years 





' hini d for a Handle to Grow 
Machinists an 

a ° GOOD round lifetime is required to bring 
. Mechanics a hickory to maturity and Turner Day 


and Woolworth handles have been giving uni- 
formly dependable service for as long as it 
takes a hickory handle to grow. 


Have bought, read and used 
one or more of the three 
Starrett Books— 

The Starrett Book for Ma- Turner, Day & Woolworth handles came with 

chinists’ Apprentices. the early days of the hardware business. 
Early we became a part of the jobbers’ de- 
pendable connections. They grew and the 
number of dealers multiplied;—our great 
country expanded, and we expanded with it. 





The Starrett Data Book for 
Machinists. 


The Starrett Book for Motor 
Machinists and Auto Repair- 


ie men, Today—5 large plants and 1000 men “handle’”’ 

a Your customers have bought - the demand. And thru these years Turner, 

: them, read them and_ used Day & Woolworth has stood for standards 
them and because they used unexcelled in the handle industry. 


them they’ve bought more 
tools and better tools. A dis- 








play of Starrett Books is Registered Brands 
worthwhile—not only for the 
sales of books it makes, but DANIEL BOONE PERFECTION 
the extra sales of tools that AMERICAN BEAUTY TRIUMPH 
follow. Stock up now for the DAISY HERCULES 
i Fall Trade. SUNFLOWER SUCCESS 
; | =~ PEERLESS EAGLE 
F Send for Catalog No. 23 “A BEAUTY ROYAL OAK | 
; W orld’s Greatest Toolmakers | 
( Manufacturers of Hacksaws Unexcelled Turner, Day & Woolworth | 
Steel Tapes—Standard for Accuracy | 
Handle Co. 
{ncorporated 
Louisville Kentucky 


“Since 1855” 
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Grinders for Every Purpose 


The dealer who handles Royal and Cheney Tool 
Grinders can supply Home Owners, Carpenters, 
Mechanics, Farmers and Garage Men with just 
the grinders they need for the work they have 
to do. 


Royal and Cheney Grinders 


are not only thoroughly well constructed, but 
beautifully finished. The Royal comes finished in 
an attractive Royal Purple in 5 popular sizes. The 
Cheney is finished in a pleasing Black Enamel in 
3 good selling sizes. 


Both types are noted for their ability to put a 
keen cutting edge on tools with a quietness and dis- 
patch which has made them leaders in the trade. 


Remember these grinders are tried and proven 
sellers. Ask your Jobber to supply you. 
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The “Tomorrow” Customer 


“Really don’t expect to buy today. I saw some of that 
Screen Cloth you have in your window so I came in out 
of the rain—been putting it off ‘til spring.” 


That’s something like the trend of conversation. He 
should be encouraged! Tell him something about “‘Per- 
fect” and “Nikolite” quality and durability. 


It won’t take long to sell him. He wasn’t quite ready to 
buy, but ‘Perfect’? was too much of a temptation to “put 
off "til tomorrow” what was just as easy to do today— 
with the assistance of “Perfect” a sale is made. 


See your Jobber. 





di AR enn 
| Ludlow-Saylor Wire Co. 
St. Louis Missouri 
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| | 
“Threadwell” Tools Are Worth Handling 


The dealer who sells “Threadwell” ‘Taps, Dies, Screw Plates and 
Kindred Small Tools can rest assured that he is handling a Quality 
Line that will give his customers the utmost satisfaction. 


And in Tools as in everything else 


‘The Line That Keeps Moving”’ 


is the line it pays to merchandise. The most painstaking care is | 

taken in the manufacture of every “Threadwell” Tool to have it meet 

the most exacting requirements and so please the user that whenever 

he needs tools he will continue to ask for “Threadwell.”’ | 
! 
| 


We have just issued a convenient 8&8-page 
Catalog. This Catalog cancels all previous 
editions and every dealer should have a copy. 
It gives full information about the complete 


“Threadwell” Line. 


The THREADWELL TOOL CO. 
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Stamford, Conn. 
74 Summer Street 


~% Greenfield Mass. 
4 <a OFFICES: 

oe 

f at iE New York City Cleveland 

; wt 396 Broadway 135 St. Clair Ave., N. E. 
—* Philadelphia San Francisco 

a — «= 809 Harrison Bldg. 604 Mission St. 

é. = Chicago Detroit 

x: 300 Wrigley Bldg. 66 Baltimore Ave., West 
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| THE COES WRENCH 
The Name Alone Will Sell This Wrench 


The reputation of Coes Wrenches is so well established (since 
1841) that the mention of “Coes Wrenches” is all the selling 
talk necessary. Ask the old timers what they think of the 


Coes! 


Stock these popular wrenches and you will be able to meet 
the demands of the most hardened “quality hunter.” 


All Leading Jobbers Carry Coes Wrenches 


COES WRENCH CO. Selling Agents 
J. C. McCARTY & CO. 29 Murray St., New York 


‘“ © © b> 
In Business Since 1841 JOHN H.GRAHAM & CO., 113 Chambers St., New York 
Worcester Mass. FENWICK FRERES _ 8 Rue de Rocroy, Paris, France 
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Approved! 
by the keenest buying 


brains in the country 


Through unity of effort, 
large scale production, the 
elimination of waste by 
the use of efficient ma- 
chines, the hearty coopera- 
tion of satisfied employees 
and specialization, the 


Tubular Rivet and Stud 











| Company has for 50 years 











manufactured rivets that 
are the recognized stand- 


ard in their field. 


Mm 


RAHAT OTT 


TUBULAR RIVET & STUD 
COMPANY 


BOSTON 


Coast Representative 
J. T. McDEVITT 


Postal Telegraph Building 
SAN FRANCISCO, CALIFORNIA 








LT 




































































September 3, 1925 





inges of dis- 
tinctive beauty 
——— 
orm the highes 
standard ofquality. 
and unifomnity ~ 


Ries ty 
Ph ata 








GRI FFIN 


MANUFACTURING CO. 


Branch Offices: 


ERIE + 7 7 7 PENNA. 
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HE new Prentiss Bench Vise has 
proved to be just what men want for 
work around the home, garage or farm. 


Dealers everywhere are proving it by the 
jump in their vise sales. 


If you’ve seen the vise you won't be sur- 
prised at its tremendous popularity. For 
what “regular” man can resist it? An all- 
purpose vise handsomely finished in black 
and orange and equipped with hardened 
pipe jaws and central bolt, nut and washer 
for fastening to bench as a swivel vise. It 
has all the well-known Prentiss construc- 
tion advantages. 


This “best-seller” in household vises is 
packed in individual cartons, six to a case. 
Order a case from your jobber today. 





PRE NAASS' 


PRENTISS VISE COMPANY-106-1iI0 LAFAYETTE ST., 


NEW YORK CITY 


Y JOSS 
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NONE BETTER. 
™)Socket Wrench Sets 














 —_— S== 
—S=> 
ao) — ——S. N. ° >= 









A supply of 
these circulars, 
with your im- : 
print, on 
requeat. 


Showing is Selling as 
Seeing is Believing 


When you show the No. 3 NONE 
BETTER SOCKET Wrench Set, 
your customers have the chance 
of seeing, and are, therefore, 
bound to believe that this set is 
a good buy. The Display Carton, 
in Orange and Black, shows 
them. They see; they believe; 
they buy; you profit. 


ALL NONE BET- 
TER Sets are 
packed in atten- 
tion compelling 
Display Cartons. 





This 1s but one of a number of sets m the NONE 
RETTER Line: send for the complete catalog. 


The New Britain Machine Co. 
as 198 Chestnut Street 


New Britain Connecticut 
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Three Ford units are used 
by the Arcade Hardware 
Co., of Highland Park, Mich. 
—a stake body, a runabout 
with pick-up body and a 
coupe. The first equip- 
ment was purchased seven 
years ago and has proved 
the most economical for 
the company. F. C. Leslie 
of this concern states: 
‘Practically no time is ever 
lost through our equipment 
being laid up, for Ford Ser- 
vice is always near at hand.” 


Ford Trucks May Be Purchased On Our Weekly Purchase Plan 
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You Buy Has These 
Qualifications 


A Ford truck in hardware delivery ser- 
vice, must produce profits. It does a ! 
better job delivering material in shorter 
time and at low cost. It is easily and 
quickly handled in traffic; readily loaded 
and unloaded; conveniently parked ina 
small space; and renders dependable 
service day-in-and-day-out regardless of 
the driving conditions. 


Se a. a gel 


Se ee ere 


Ford One-Ton Truck Chassis *365 F. O. B. Detroit 


With Open Cab and Stake Body $495— Closed Cab $20 extra 


Sora 


CARS TRUCKS TRACTORS 


Me a A 






Sold by Authorized Ford Dealers 
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Every home [ae 
needs a “é 


BLUE WAIRL 
EGG ~ BEATER 








Approved by 
Good 


Bic ceaKiiiiadedis re Individually packed 

Institute and . re. react 

Priscilla Sy re 

Pp ; x it your dealer’s, 
roving ) 


+E RAIS 2 
‘ POC, ee Lee 7 
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Why not cash in on this need 
by selling this nationally ad- 
; vertised brand. 





Give Blue Whirl prominent 
display room in your store, 





and the fine quality and good 
looks of the beater, the neat Re 
7 oe wish to wit This wile helper 
packaging and _ advertising, is aturdily built of special metale that 


° strong, bright, tarnish- proof blades 
will do the re St beat faster, more thoroughly, and so 
much more easily. 
The Turner & Seymour Mfg. Co. 


Torrington, Conn. 











Blue Whirl has been tested 





and approved by Good House- This advertisement ap- 
, Tree a. Me pears in the October 

keeping Institute and Priscilla issues of The Ladies’ 
‘ Home Journal and 

Proving Plant. Good Housekeeping. 


BLUE WHIRL 


EGG BEATER 


THE TURNER & SEYMOUR MFG. CO., TORRINGTON, CONN. 
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Panco Half Soles 


—the greatest 
provement in soling 
material 


known! 








f CRS > 


A Big Slice of Every 


Panco Sale is Profit 


Why waste valuable shelf and counter 
space on slow-moving merchandise 
when you can make it earn you quick 
profit with a live seller like 





TRADE MARK REG. 





Half Soles - Heels - Strips 


The harder your customers are on shoes, 
the better they’ll like this comfortable, 
easily-applied, hard-to-wear-out soling 
material. 


Outwears Best Leather 2 to 1 


Panco comes in sizes to fit — men — 
women—and children. Complete with 
nails—ready to put on. Black—or tan. 
Look for the name PANCO on every 
piece. 


or direct 





Order from your regular jobber 


PANCO RUBBER COMPANY 
Chelsea, Mass. 





Panco Heels 


Sturdy, surefooted, 
durable. The BEST 
heel you ever wore! 
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WIZ 


REGISTERS 
WITH 


FLAT PaKil 


™,.-ORMS 

















The five features of 
the Wiz Register are ex- 
plained in detail below. 
We invite a strict com- 
parison hetween Wiz and 
any other autographie 
register. 


Five Features 


* # 
make WIZ REGISTERS do their work. 
Easter ~ Quicker ~ Better 


Wherever any fecord is kept by filling in a and folded zigzag. [ach form may be on dif- 
printed form with handwriting and which requires ferent colored paper. 
carbon copies, there you will find that the Wiz — 
Register will do the work quicker, easier and bet- 2. One or more strips of forms refolds auto- 
ter than any other method. matically into the locked compartment. Audit- 
ing, or reference to any individual form is as 
The Wiz Register with its Flatpakit has changed “asy as turning the page of a book. 
the whole autographic register field. It is like ; ‘ : 
3. Wiz slips are issued from the register flat. 
comparing the modern breech loading gun to the ie tis ek. Tine ees oud sa wk val 


antiquated muzzle loader. No matter how many 
forms are required, Wiz uses but one “Flatpakit”’ 
instead or two or more rolls. It can be loaded 4. Wiz always keeps the forms in alignment. 
in half a minute. What is more, Wiz forms al- 
ways lie flat and file flat. 


registers. 


5. The locked compartment protects a com- 
plete record of every transaction. 
These five Wiz features give you maximum 


efficiency in your record keeping: Upon request (use coupon below ) we will be 


glad to tell you specifically how Wiz Kegisters 
1. The Wiz “Flatpakit” load. Made up of can help keep records better in your particular 
two, three or more printed slips interleaved line of business. 





American Sales Book Company, Limited 
Dept. 7259, Elmira, New York 


Please give me more information and how it can be applied 
to the systems checked below. . 
Simple Delivery Records } 
Cash Sales 
Credit Sales 


Quick Collections 






REG v.S. PAT. OFF 





Combining Two Ideas in One Set of Forms 


lasses and waste stop when original 
entries are right. Amsaboco products 
inake and keep them right most quickly 
and economically. Made by the pioneer 
manufaeturer of original entry systems. 


A Receiving System that Really Works 


UOoooddoago00D 


Amsaboeo products are backed by more FD Bs seh Meee eek ie ie Keenscees 

than y years’ experience and by the Tr): 

services of the largest force of trained (Pin to your letterhead and mail) f 

representatives in the field. ’ 
( 
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they don’t need another saw. 
will buy the Disston D-18. 


new .. . a saw with the greatest im- 
provement devised for a hand saw in 
hifty years. 

The D-18 Saw has the Disstonite 
Handle. 

Your saw user will be quick to 
see many of the advantages of this 
handle. Here are more that you can 
tell him: 


The Disstonite Handle is_ hard, 
tough and strong. It is practically un- 
breakable. For building work, farm 
"jobs, or tasks around home 
this feature is invaluable. 

Heat, cold or moisture 





“The Saw Most 


Carpenters Use’’ 
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You have many customers who say 
But they 


Because here is a saw that is entirely 


_ 








This new Disston Saw will Sell 
to men who say they don’t need another 


will not warp or crack it. It will hold 
its shape. 

The blade stays tight . . . the 
Disstonite Handle cannot shrink—- and 
all screws are lock-washered. 

The Disstonite Handle is smooth; 
comfortable to the hand . . . and fitted 
to the blade to give that hang and bal- 
ance that you find in Disston Saws. 

The finish is beautiful and perma- 
nent. Water, oil or perspiration do 
not mar its lustre. 

Your part is to show the D-18 Saw, 
to put itin the hands of your customers. 

The Disstonite Handle and the shin- 
ing Disston blade will convince them 
that they “do need another saw.’ 

Order from your regular jobber. 
Consumer price, $4.50 each. 


Henry Disston & Sons, Inc., Philadelphia, U. S. A. 
Makers of “The Saw Most Carpenters Use” 


DISSTON 


, SAWS TOOLS FILES KNIVES STEEL 
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“oMETIMEs home builders buy in 
ferior hardware only because 
they believe it can be easily replaced 
later. If you would inform them of 
the relative cost of application to 
the price of good hardware they 
would most likely decide to cut the 
expenditure on some less lasting item. 


McKINNEY MANUFACTURING CO. 
Pittsburgh Penna. 


MCKINNEY 
HINGES 
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Don’t Help 
the “Stolen Goods” Vendor! 


yen LMOST every day in the larger cities one sees standard 
eh} = hardware articles offered at retail prices far below the 
best current wholesale quotations. Frequently the item 
so offered has been stolen and sold to the dealer at a 
ridiculously low figure. The low retail price demoralizes the 
market on that item. No other dealer in the neighborhood can 
compete. The price sets a precedent for that article and it becomes 
a profitless: staple indefinitely. Should the loser of the goods be 
able to prove its illegal disposal the buyer stands to lose his pur- 
chase price, goods, and his own good name with manufacturer, 
jobbers, contemporary merchants and the consuming public. 





When an unknown man offers you a standard hardware article 
far below a normal price and gives you no legitimate house con- 
nection, the chances are he is offering you stolen goods. -It is your 
duty morally and commercially to notify the manufacturer, jobbers 
and nearby merchants of all such propositions. If the man is 
honest, an investigation will do him no harm. If he is not honest the 
law is equipped to handle his case. , 


Apprehension and conviction of merchandise thieves will only 
be effected through the combined efforts of manufacturer, jobber 
and retailer. Such thefts are far reaching in their damaging effects. 
Don’t encourage this thievery. Don’t help make it profitable. Help 
stamp it out. You recognize stolen goods readily and should do 
your duty as a citizen and an honest business man. 


How about it? 
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Tackle the 
Students 


By Charles P. Catlin 





kick-off. Tackle the students through your win- 


GS ikick your touchdowns now! Get ready for the 
dows. Roll up a record-breaking sales score. 





Score scores of sales. Make your cash register your 
cheer-leader, cheering you with increased business. ae 
Soon schools and colleges will open. The football ’ h- 
— 


season is synonymous with the school sales season. 
Together they present a splendid opportunity for you 
to make a forward pass—increased sales. 

Every educational institution from the primary 
grade to the universities has a team. It is Young 
America’s ambition to make the team. Make it your 
ambition to make the team make you. 

Now is the opportune time to feature football, bas- 
ketball, soccer and indoor baseball equipment. Now 
is also the time for vou to feature as well the many 
items you carry in stock that will be required by the 
high school students in their manual training and do- 
mestic science classes and by the young men and 
women who go away to college. 

Here is a list of items that will help you make the 
goal of bigger business if they are attractively dis- 
played in ONE of your windows with an appropriate 
sign—your matriculation card in the college of profit- 
making merchandisers—something like that suggested 
on the following page. 

You, no doubt, have many other items in stock 
that will appeal to the young men and the young 
women of your locality who are going to college or 
boarding school. Students will need many of these 
things to add to their comfort and many will come in 
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mighty handy when entertaining. What success Lather Brushes | Electric Grills 
would a dormitory party be without electric appli- a Strops on Mae qu 
‘ : s “iectric Heating Pads 
ances, especially the chafing dish and correct ser- Shaving Wilvees Tiidtake Cesta Gonos 
vice appointments? . Tale Electric Toasters 
The “frat” house and the sorority, too, need Tweezers __ Knives, Forks, Spoons 
equipment of all kinds—and don’t overlook the + ag sa Cline Porkas Knives 
sales possibilities, especially of athletic goods, serena lll cael Milaaioes 
i offered by the Y. M. C. A., the Y. W. C. A. and the Embroidery Scissors Cake Forks 
; Kk. of CG. Shears . Cake Servers 
: So much for one of your windows! Of course, — =o Sets osm — 
in another window, you will display athletic Whistles itive Mmmm 
goods. Display with them a bicycle or two and Field Glasses ‘Canned Heat 
E roller skates if you stock them. Many boys and Binoculars pea Balls 
Yi girls go to school on bicycles, some on roller skates Thermometers Aluminum Salts and 
: : ' Goggles Peppers 
; —a sales opportunity for you! Fountain Pens Wooden Basting Spoons 
4 Pencils Mixing Bowls 
oe Folding Camp Chairs |Kodaks 
| Folding (Study) Tables Collapsible Drinking 
| Oiled Slicers Cups 
| Soap Dishes Sweaters 





Student Equipment— 
High School People are returning home now from their sum- 
_ | mer homes and vacations and cross-country tours. 
| All are hustling—fixing up—getting the younger 
children ready for school and the older ones ready 
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College | 
| for college. Why not capitalize on this great 
— $$$ $$$ profit-making sales opportunity and make a touch- 
- ; down from the kick-off ? 
i a ne Tools ps ne a Be a student yourself! Study your sales op- 
F Cow Bells Lame Kine <9 portunities. The merchant who is astute is a 
Locker Padlocks Vacuum Bottles “stude. If you have merchandising intuition, 
: Coat Hangers Hot or Cold Food Jars you will be on the alert for tuition on how to in- 
e ae, Vacuum Carafes _ crease sales. Learn the lesson of timely, unified 
; io Equipment Vacuum Water Jugs indaw. dundee ollh- tenets aoleawe. 
Can Openers Match Safes win OW ispiayS ana you \ ] essen ‘5 S- 
Corkscrews Pen Knives sistance and make your business grow. Master 
Lemon Sgueezers Office Knives the ABC’s of merchandising—Advertising, 
oo — ~sa theg ~otl Better window displays, Cards that create new 
Clutinen Geuses Safety Razors customers—and you will move right up into the 
Whisk Brooms Phonographs postgraduate class of master merchants. More- 
Safety Razor Blades Phonograph Fecords _ over, you will get your diplomas of graduation 
a ty Machines Chafing Dishes (Electric) cum laude from the Alma Mater of Business Ex- 
Shaving Cream Chafing Dish Sets "' aaiiiaaaian dam male seenteihe 
Shaving Soap Waffle Irons (Electric) perience—goldbacks for your cash register. 











The Retailer vs. the Mail Order House 


“About a month ago,” writes John Upton of La Fargeville, N. Y., “Il wanted two jack 
screws, retail price about $5 each. Went into a hardware store about closing time to get 
The man there said I would have to go 





; ° . 
prices on them, one man sent me downstairs. 
over to the warehouse, but there would not be anyone there at that time. 


“Gave him my name and address and asked him to send prices. So far have not heard 
from them. Wrote the chamber of commerce in that city asking if jack screws were 
: made there. He replied “No,” but he was asking a dealer to send me prices. There are 

at least four large stores there, a city of over 30,000, but no prices have come yet. 
then they wonder why people will patronize the mail order houses, and if someone should 
eall their-attention to it might wonder why the stock of the two large mail order houses 


And 





9? 


, ; , 
has increased in value since last spring. 


“@ 
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Standard Boxes for Packing Bolts 


Large Savings Estimated from Use of Sub-Multiples 
of a Unit Size, All Fitting Snugly 
Into Packing Case 


packing bolts, nuts and rivets, and large sav- 
ings to the industry and consumers alike, a sys- 
tem has been developed for the shipping and sale of 
these products on a package and weight basis instead 
of by count. The scope of this proposal can be more 
readily comprehended when it is estimated that there 
are 25,000,000,000 bolts, nuts and rivets, representing 
1,250,000 tons of steel, produced annually in the United 
States, with a manufacturing sale value which has 
reached as high as $187,000,000. The estimated saving 
in cost by the new plan is $12,000,000, a matter of vita! 
concern to producer, distributor and consumer alike. 
The question has been opened up recently as a re- 
sult of studies made of the industry, and the proposed 


: | packing b a radical change in the method of 





Standardized Cartons May Be Packed into Stand- 

ard Cases Without Waste Space. Selection of 

sizes or all of one size may be packed. In the 
next column a different selection is shown 


new method of packing is being considered by it in 
cooperation with the Division of Simplified Practice, 
Department of Commerce. The primary object of these 
studies was to reduce the variety of containers for 
shipping and to secure economies in handling, packing, 
warehousing and shipping. 

Some months ago the investigations were begun 
through the Bolt, Nut and Rivet Manufacturers’ Asso- 
ciation, which asked cooperation of the Division of 
Simplified Practice in improving packing methods and 
in devising some plan for standardizing these methods. 
The manufacturers named a committee consisting of 
Ralph Plumb, president, Buffalo Bolt Co., North Tona- 
wanda, N. Y., chairman; J. H. Edmonds, Bethlehem 
Steel Co., Bethlehem, Pa.; George S. Case, Lamson & 
Sessions Co., Cleveland; A. K. Graham, National Screw 
& Mfg. Co., Cleveland, and Charles M. Best, secretary 
of the association, Pittsburgh. 

Studies into production and shipping records dis- 
closed a variety of practices, differing in nearly every 
plant. These practices proved so complex that the 
simplification or standardization of containers and 
packing methods seemed an almost impossible task. 


Great Diversity in Product 


Carriage and machine bolts and coach screws, used 
by millions daily, are conservatively said to be made 
in 200U or more varieties and sizes. To reduce manu- 
facturing costs and to facilitate shipment it was found 
that the manufacturer is obliged to carry approximately 
50 per cent of this variety in stock. It is plainly seen 








therefore that packing costs and methods provided a 
great task for the committee. 

One problem common to all was the necessity of 
shipping the product so that it would occupy the small- 
est cubical space; another, the necessity of packing in 
a manner which would prevent shifting of the product 
in transit. Such shifting often resulted in broken pack- 
ages and complaints from buyers. Packing costs ranged 
from 2% to 7% per cent, and the problem was made 
more acute by the high cost of lumber, high transporta- 
tion rates, expensive labor charges in packing, high 
overhead storage charges and other items. 

In their studies the committee found that one man- 
ufacturer had designed some 60 sizes of containers to 
handle shipments. This met the problem in one direc- 
tion, but held a disadvantage in the expense of carry- 
ing such a variety of containers in stock. Other man- 
ufacturers had reduced the variety of containers and 
cartons they used to a few sizes. Here another dis- 
advantage showed up. It was found that there was 
much waste space in the containers, which permitted 
shifting of the material in transit, resulting in frequent 
breakage of packages. In some cases this waste space 
amounted to more than 30 per cent; in others, it ranged 
from 13 to 15 per cent, and represented 56c. to 58c. 
a ton of shipping weight. 


Avoiding Excess Air Space 


Overcoming the expense of shipping cases which 
held so much empty space was a real task. Out of its 
deliberations, there was presented by Mr. Plumb a plan 
which was a radical departure from any course hitherto 
followed. 

Briefly, this plan applied to carriage bolts, machine 
bolts and coach screws 6 in. long or less. It did away 
with the present system of basing the sales on decimal 
count and proposed the alternative of filling the pack- 
ages to capacity. It proposed the use of five sizes of 
cartons, Of sizes which would permit packing in mul- 
tiples or combinations for a standard case. By this 
proposed size arrangement of cartons, two of the small- 





r 


est size cartons were equal in size to one of the next 
larger. Doubling the size of the second for the third 
size, etc. These five sizes, it was declared, would care 
for all needs in the varieties mentioned. 


Under this system it was provided that every con- 


tainer and carton be filled to capacity, no matter what 
the size bolt may be. While this, of course, necessi- 
tates odd quantities in a carton, the difficulty of waste 
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space was overcome, and each carton is filled with a 
definite weight. 

At present the number of bolts or nuts to a carton 
is 25, 50 or 100. To get averages of wastes in packing 
under this system, a carton was filled with 100 car- 
riage bolts. Another was filled with the same item, 





Six Proposed Standard Sizes of Cartons 


Capacity 
—Inside Dimensions*—, -—Outside Dimensions*—in Weight 
No. Deep Long Wide Deep Long Wide Lb. 
0 148 3% 1% 14§ 3 ie 14§ 5% 
1 14% 31% 314 14§ 3 fs 3 15 1% 
2 31% 3% 3% 3a a 35 2% 
3 3% Tt 3% 35 7 325 5 
4 3% Tt 7 te oi 7% 7% 10 
5 7 Tt Ts 7} 7% 7% 20 
* Incnes. 





but to its capacity. Counts showed that the second 
carton held 50 pieces more than the first, and overcame 
the 334% per cent of waste space. It was shown further 
that filling the second carton took no longer than did 
that of the first. Hence the packer filling the cases 
will handle just as many completely filled cartons as 
when they were but two-thirds filled. 

In behalf of this plan, it is declared that, in actual 
practice, few users order their exact numerical require- 
ments, but rather order the nearest decimal unit of 
measurement to the number required. The practice of 
ordering by decimal count, it is pointed out, has grown 
up through custom rather than through any inherent 
need. As for ordering under the full carton system, 
it is asserted that the customer can order the nearest 
number by weight, carton or case, and will achieve just 
as uniform a result for his purpose. For instance, 
the customer who previously ordered 2000 % x 2% in. 
carriage bolts would order a case of this size, and 
would receive 2160 bolts. 


Full Cartons a Feature 


Great care has been exercised by the committee 
members working on this plan, to determine the quanti- 
ties in the full carton, and these, in the case of car- 
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Proposed Multiple Units, 
Each Fitting Into the 
Next Greater Size, Until 
All Are Encased in a 
Wooden Box. This plan 
permits nesting cases of 
bolts, nuts and rivets in 
small or large needs to 
meet varying require- 
ments, saves space and 
transportation costs and 
eliminates other waste 
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riage bolts, range from 220 per carton for 4 x % in. 
carriage bolts up to 80 of the ™% x 6 in. size. The 
number of cartons per case ranges from 12 to 40. And 
the net weight per case ranges from 55 to 181 lb. The 
latter factor—the size of the case—was also a matter 
of careful study, and it was determined that 200 lb. 
or less would be the maximum weight that could con- 
veniently be handled by one man. Efforts were made 
also to provide that the case should cost the same per 
ton of shipment, and 18 sizes of cases were designed 
to cover the entire range. 

Another factor entering into the studies was to 
determine upon quantities in» a case which should be 
small enough to meet the requirements of at least 50 











Eighteen Suggested Packing Case Sizes (Inches) 


ox No. Depth Length Width 
1 7% TY 7% 
2 7% 11% i% 
3 7% 14% 7% 
4 7% 18% 7% 
5 7% 14% 11% 
6 7% 14% 14% 
6% 7% 22% 11% 
7 7% 18% 14% 
s 11% 14% 14% 
30x No. Depth Length Width 
9 7% 29% 14% 
9% 11% 18% 14% 
10 11% 22% 14% 
11 11% 29% 14% 
12 14% 25% 14% 
13 11% 36% 14% 
14 14% 2914 14% 
15 14% 32% 14% 
16 14% 36% 14% 


Numbers 1 to 7 inclusive call for %-in. sides, 
tops and bottoms, %-in. ends and no cleats. 

Numbers 8 and 9 call for %-in. sides, tops and 
bottoms, %-in. ends and %-in. cleats. 

Numbers above 9 may be made in &% or %-in. 
material, according to inflicated weight of contents. 
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per cent of the total number of buyers. Under the 
proposed multiple system of cartons to make up the 
case, it is possible to pack a full case of one size, or 
to group a dozen combinations, as ‘the sizes chosen 
were adapted for just such requirements. 

(Continued on page 90) 


Proposed standard packing affects 25,000,000,000 bolts, nuts and rivets, or 1,250,000 tons 
of steel, produced annually by American plants, with sales value of (perhaps) $187,000,000. 


Standard packing would effect: 


Change from sales practice on count or weight basis to package basis. 

Economy, by reducing variety of containers for shipping, together with saving in han- 
dling, packing, warehousing, estimated at $12,000,000. 

Elimination of waste space in containers for these products, now ranging from 13 per 
cent to 30 per cent and more, representing 56c. to 58c. a ton of shipping weight. 

Under proposed packing system a definite number of bolts, nuts or rivets would be 
contained in each packing unit, compactly filled, while at present the number of bolts or 


nuts to a carton is 25, 50 or 100, sometimes resulting in lost space of 331/3 per cent. 
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As may be seen from the accompanying _illustra- 
tions there is no shelving in the unusual store of 
E. Johnson, Kewanee, Ill. The value of Mr. John- 
son’s display idea is attested by the fact that last 


year his sales volume amounted to approximately 
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$70,000. 
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No Shelves 
Johnson’s Store 


ARKED originality in hardware store ar- 
M rangement and management is more of- 

ten the exception rather than the rule and 
one is always impressed with a successful devia- 
tion from the accepted methods in any phase of 
hardware retailing. The store of Ed. Johnson 
of Kewanee, IIll., is full of original ideas and the 
sales volume of approximately $70,000 last year 
is ample proof of their success. 

The store itself is different in that it contains 
no shelving. The room is wide—about 50 ft.— 
giving plenty of opportunity for a generous use 
of low display tables and along the walls is a 
series of drawer cabinets about four feet high 
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and two feet wide. Above these cabinets and 
fastened directly to the wall are a number of dis- 
play boards, 20 by 60 inches, placed edge to edge 
in a vertical position. On these boards are 
sampled items of tools, builders hardware and 
similar articles and the stock is carried in the 
drawers directly beneath. A wide aisle in front 
of these fixtures allows easy access for the cus- 
tomers and clerks alike. The fact that there is 
no fixture higher than the ordinary table in the 
center of the store gives the whole place the ap- 
pearance of being much larger than it is actually. 

Ancther unusual feature is to be found in one 
of the windows where a compo-board booth or 
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room has been built with the glass forming one 
side, while on the store side is an archway draped 
with heavy curtains that can be drawn closely 
together. During the spring and summer months 
this booth forms an ideal setting for attractive 
and realistic displays of various house-furnish- 
ing goods, model kitchens, laundries and the like 
being easily installed. However during the 
height of the radio season the little room is used 
as a demonstration booth and by drawing the 
curtains over the door, any disturbing noise is 
eliminated from the rest of the store. The fact 
that the prospective customer and the radio dem- 
onstration may be seen clearly from the street 
has been a big advertising advantage, although 
occasionally some customer objects to being the 
center of public gaze, in which case the window 
shade is drawn, giving the booth the utmost 
privacy. 

While Mr. Johnson and H. N. Bauer, his store 
manager, find the bulk of their sales coming 
from the items that are common to most hard- 
ware stores—kitchen-ware, for example forming 
approximately 30 per cent of the total volume 
and sporting goods 15 per cent—various highly 
seasonable items rather unusual in the general 
run of stores have been found very profitable. 
In the early spring, in connection with the sale 
of poultry supplies, a good market for day old 
chicks has been developed, 15,000 chicks being 
disposed of this spring, the supply being ob- 
tained from commercial hatcheries. Just prior 
to Memorial Day, cut flowers fit in nicely with 
the line of cemetery vases and urns and sales 
amount to around $1500. Three or four weeks 
ahead of the Fourth of July, a stock of about 
$1000 worth of fireworks is added which can be 
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cleaned up with a profit of about another $1000. 
Near the front of the store is a large aquarium 
that during the winter months is stocked with 
gold-fish, about 2,000 of which are sold annually, 
making it possible to also sell a large quantity of 
fish bowls, castles, and fish food, bringing the 
total sales of the “department” up to $1200 to 
$1500 yearly. While canary birds are not 
handled regularly on account of the amount of 
attention they require, they have been carried 
occasionally and have been found not only to be 
profitable in themselves but also to stimulate tne 
sale of cages and other items. 

A horseshoe arrangement of show cases 
stands immediately inside of the front entrance 
and around the base of it, following the curves 
is a long sheet metal trough about 9 inches wide 
and 12 inches deep and divided into compart- 
ments about 18 inches long. This trough was 
originally built and is used for the display of 
bulk seeds on which the store does a big business 
each spring. However when the seed sales are 
over, the trough is left in position and the vari- 
ous compartments are filled with small house- 
hold items with large .price tags prominently 
shown, an arrangement which moves a lot of 
odds and ends of stock. 

Every item in the store carries a price tag and 
being displayed on tables gives customers op- 
portunity to examine merchandise closely and 
practically wait on themselves if they desire. In 
fact, according to Mr. Bauer, a good many of the 
women customers prefer to look around the store 
by themselves and when they find an article that 
strikes their fancy call a clerk to wrap it up and 
take their money. 








Absorbed | 


6< HEN an individual is absorbed into the organization of the Campbe!l Soup Company,” says 
that company’s Louse organ, “he ceases to be Mr. John Doe; instead he becomes Mr. John Doe 
of the Campbell Soup Company. There’s a difference.” 


There is a big lesson here for the man who, whether at the top or the bottom, becomes a part of a 
business organization, particularly a merchandising organization. It is particularly worthy of consid- 
eraticn in these post-war days when individualism is prone to be exaggerated. The organization does 
not annex the individual. Rather the organization absorbs the individual and, under such circumstances, 
he has no more right not to pull in harmony with the organization’s determined policies than his arm 


kas to say: “No, I refuse to move for you.” 


There is growing occasion for getting back to this Sense of Organization-Loyalty which has been 
often “misnomered” as old-fashioned. Elbert Hubbard never wrote anything which better deserved to 
long outlive him than when he penned his famous: “If you work for a man, in Heaven’s name work 
for him. If he pays wages that supvly you with bread and butter, work for him, think well of him, and 
stand by the institution that he represents. I think that if I worked for a man, I would work for him. 
I would not work for him a part of his time but all of his time. I would give him an undivided service 


or none.” 


That’s worthy of being pasted in hats, stuck under desk-top glasses and inside of book covers 


everywhere. 
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Modern American Fixtures in Mexico’s 
80-Year-Old Hardware Store 


HE average American, and especially the 
denizen of the northern part of the United 
States, perhaps has only a vague conception 
as to what our neighbor on the south, Old Mex- 
ico, is really like. There is possibly a hazy notion 
_that life there is just one revolution after an- 
other with a lot of bandits thrown in for good 
measure and a somewhat envious knowledge that 
Andrew Volstead and all that his name stands 
for are unknown. 

Consequently it may interest the readers of 
HARDWARE AGE to learn that at “de la Palma 
37°’ in Mexico City there is a hardware store 
that has been in existence for nearly eighty years 
and which will compare favorably with the 
best of our stores in this country. The business 
was founded in 1847 under the name of Leffman 
and Gutheil and after operating under several 
different owners, became, in 1886, the present 
firm of Sommers, Herrmann and Co. In 1913 


a disastrous fire completely destroyed the build- 
ing and stock and although rebuilding was im- 
mediately started on the same site, it was not 
until five years later, due to the World War and 
Mexican political conditions, that the firm was 





able to’ move into their modern four-story 
building. 

The fixtures in this building were made in the 
United States by W. C. Heller and Co., Mont- 
pelier, Ohio, and this year the hardware firm is 
rearranging its store, adding some new depart- 
ments and installing some additional Heller 
equipment. 

Sommer, Herrmann and Company’s stock is 
almost entirely made up of imported items of 
both American and European manufacture and 
is perhaps somewhat more comprehensive than 
that of the average store in the United States. 
In describing the stock, one of the officials of 
the company says, “In agricultural implements, 
we handle nearly everything from a tractor down 
to a plowshare; in mechanics and other artisans’ 
necessities, from the largest machine to the 
smallest tool. In the builders hardware line you 
will find everything from iron beams for the roof 
to the small hinge or cupboard catch. There are 
also mining, railway and contractors’ supplies, 


a complete assortment of iron plates and sheets, 


(Continued on page 70) 
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Views in Mexico’s 80-Year-Old Hardware Store 
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Al and Jim—The Hardware ‘I’wins 


Al Pulls Some More Live Stuff 


: ITHIN a few days after Al Winthrop let 
Win twin brother Jim Winthrop on his 
methods of concocting more business by 
way of neighborly calls, Jim got complaining 
about the mail order fellows taking a lot of his 
trade. “And you can’t stop ’em, either,” he la- 
mented. ‘“‘And the same with canvassers. The 
court says it’s unconstitutional to legislate against 
’em.”’ 

for once Al showed signs of impatience with 
his brother, as he noted him sitting up in his 
chair (they were in Al’s office) in a rather defiant 
manner. “Since when have the mail order houses 
acquired complete rights to use Uncle Sam as a 
salesman?” Al snapped. 

“Oh, of course they don’t trouble you at all!” 
grinned Jim sarcastically. “‘What’s your scheme 
this time—pulling up the railroad tracks so the 
trains can’t bring in the mails?” 

Al showed his good nature by ignoring Jim’s 
digs at his goat. “Why, we merely go after mail 
business with as much pep as the other fellows. 
We don’t concede them any advantage over us. 
We use the mails both to lay the road to sales 
and to make them.” 

Al escorted Jim to the second floor of the store. 
To his surprise Jim found a good-sized mail de- 
partment hard at work. A couple bundle wrap- 
pers were doing up all kinds of small articles that 





can be sent advantageously through the mails— 
cutlery, fishing lines, radio accessories, small 
kitchen utensils, door locks—a hundred and one 
small articles that can be found in any up-to-date 
hardware store. 

Al pretended not to notice that the scene im- 
pressed Jim. He launched into an explanation of 
the store’s mail-selling efforts in a tone aimed to 
put his twin brother at ease: 

““My personal selling efforts and our mail efforts 
dovetail quite frequently. For instance, I don’t 
let Bill Gorton, whom we called upon the other 
day, forget about painting the inside of his house. 
I have already written to the Blank Paint Co. to 
send him a batch of its very latest literature on 
its interior finish paints. It happens we are short 
on this literature at present, but will have some 
in afew days. We often let the manufacturer do 
the sending, anyway. It makes customers have a 
greater feeling that their business is appreciated 
when the manufacturer as well as the store ships 
them a batch of sales material. 

“Nor do I let Jack Blue forget that he has 
spoken about wanting a new set of tools to make 
general repairs about his farm. From time to 
time I mail him literature about drills, improved 
hammers, chisels, etc. It’s the same with Mar- 
garet Black and her hopes for a new set of 
kitchenware. 
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“We don’t stop, either, with mailing stuff to 
real prospects only. We make prospects by mail. 
We mail literature illustrating and describing spe- 
cial offerings at regular intervals to a mailing list 
that takes in practically every household within 
ten miles that can possibly be figured as offering a 
chance for business. 

“This. illustrated stuff is mostly timely. Manu- 
facturers and jobbers are glad to supply a good 
part of it. Generally speaking, it lists articles 
that the prospect is likely to want within the 
month. But in the case of parts to repair farm 
implements, etc., we circularize several months 
ahead, so customers can get the parts plenty early 
enough to repair their implements in spare hours 
before the time arrives to use them.” 

‘“‘And you find all this postage and work spent 
on mailing pays?” asked Jim, screwing up his 
face in doubt. “I’ve tried a little once or twice at 
intervals, but didn’t get enough trade to buy a 
sandwich for a flea.” 

“Sometimes things don’t pan out quite as well 
as expected,” honestly admitted Al. “But I fig- 
ure on averages rather than on individual batches 
of mailing matter. And we’re batting for a fine 
percentage in this league.” | 

Jim raised his brows in nonchalant disapproval. 
“THINK you are? Or ARE you?” 

Al, unruffled, went on: 

“The other day I picked 150 cards at random 
from the mailing list file. Just the general run of 
customers and prospects, mind you—some good, 
some bad, some indifferent. I found we’d sold 
articles to 62 of these people in six months. That’s 
a mighty good percentage for this type of effort— 
and a profitable one. 

“We don’t pound mail order houses in our direct 
mail advertising, either. But we do emphasize 
the advantages we have over the mail order 
houses—free deliveries—merchandise peculiarly 
adapted to the needs of the locality—quick ser- 
vice, etc.” 
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“Just the same,” Jim conjectured, “‘I should 
think your postage bill would be alarming.” 

“Not at all,” Al added. “The fact is we get 
free postage on quite a part of our mailed adver- 
tising matter.” 

“Free postage!”’ Jim’s eyes opened wide. ‘““Why 
you can’t mean that! Or are you bosom friend to 
Uncle Sam—so he carries your mail around for 
nothing ?”’ 

“Yes, I do mean it. And we get a lot of free 
postage on our mailing matter merely by using 
horse sense.”’ 

Jim narrowed his eyes in perplexity. 

“Our plan is never to pass up an opportunity 
to include suitable advertising matter in the en- 
velopes carrying our regular mail to customers 
and prospects. For example, monthly statements, 
responses to inquiries—all the letters that must 
go out of necessity—are filled to the weight allow- 
able with advertising material.”’ 

“Well, I suppose that is free—technically 
speaking,” Jim admitted. “But just the same I[’ll 
bet customers don’t see the bills and other impor- 
tant matter when they’re mixed up with a lot of 
printed bunk.” 

“At first I was afraid. that would be true. but 
experience proved the contrary. Our bills and 
letters get just as quick attention as they ever 
did.” 

Al paused and faced Jim: 

“How about yourself? If you got an envelope 
with several pieces in it from a merchant you 
traded with, wouldn’t vou at least glance at each 
piece before tossing it into the waste basket?” 

“Guess I would,” admitted Jim reluctantly. 

“You bet,’”’ Al added. “‘There have been so many 
stories about throwing away money, checks, etc., 
that came through the mails that most people now 
give everything at least the once-over.” 

For a few moments Jim allowed his mind to 
dwell on the opportunities he had lost by not get- 
ting his full 2 cents’ worth from regular out-go- 
ing letters. 











Are There Too Many Hardware Stores ? 


MR. LLEW S. SOULE, 
Editor HARDWARE AGE, 
New York, N. Y. 


. Since my last letter to you there has been two more hardware stores opened up within three blocks 
in this town of Winfield, L. I. Next week on the 18th of Aug. we have another one opening up with 
a placard on his wondow reading “Ladies and gents furnishings and Hardware.” One man in particular 
has come to me personally and spoke to me; his very words were “let’s be fair to each other and run fair 


competition.” 


What was the outcome, he placed signs in his windows and sent out circulars cutting 


the prices to almost nothing making a profit of about five and ten cents on merchandise that cost him 


from $1.50 to $3.00, and this is what he calls fair competition. 


out of business. 


In other words he is out to put us all 


We carry a line of well recognized lines of merchandise, we are not out to rob the people, but we 


must make a fair profit on our merchandise to carry on the business. 


I am not writing this with any 


malice towards my competitor or to show any jealousy, but to state that a man’s word and his business 
must be worth something in order to keep on being in business. I still retain most of my trade and may 


lose an order here and there, but it is like the old saying “And the Cat Came Back.” 


There have been 


several efforts put forth to form a so-called hardware dealers association here but in vain. 


(Signed) ROOSEVELT PAINT & HARDWARE Co., INC. 





Winfield, L. I., N. Y. 
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Russia 


Third Article 


By Saunders Norvell 


area and in the number of people affected, 
there was never such an upheaval. The 
proletariat of Russia, having been suppressed 
for ages, exploded like a gigantic powder 
magazine. Russia was led by a few men. 
There was a battle royal for leadership be- 
tween these men, which finally settled down 
into the present Russian Soviet Government. 


sations with a very intelligent American 

student who has just returned from a visit 
of a year to Russia. He spent most of the time 
in Moscow. He also visited Leningrad, Odessa, 
Riga and other places. ‘These notes were made 
in several conversations. Many of them were 
answers to questions. It is not a connected story 
and I have attempted to arrange the notes, not 
in the order of our conversations, but in a manner 
to bring out most clearly the impressions upon 
this student of Soviet Russia. I am not writing 
very much about the physical conditions in which 
he found these Russian cities because these were 
outlined last week in the interview with Mr. Self- 
ridge. This student agrees with all Mr. Selfridge 
had to say on this subject. 


Ts following notes were made from conver- 


A Government with an Iron Hand 


Russia today is the most highly central- 
ized government in the world. The few men 
at the head of affairs rule the entire Russian 
nation with an iron hand. They have built 
up a great modern army and this army Is 
equipped in the most up-to-date manner. The 
soldiers are well clothed, well shod and — 

‘his S a es fed. They have the latest rifles, machine 
SEne SRN Was Aine of Cie engl guns and artillery. They have plenty of 
airplanes. Many of their officers in the army 
and practically all of their airplane service 
consist of Russianized Germans. 


Let me repeat that this student was poor. 
He did not stop in first-class hotels. He got 
rooms with Russian working families. Most 
of the time he ate in cheap places. He 
traveled on the cheapest tickets. He learned 
to speak Russian and talk directly with the 
people. While the language in this article 
is mine, the ideas are those of this student 
just as closely as I can reproduce them. 
The Russian Mind 


The first striking thing to an observer in 
Russia is the difference between the Russian 
and the American mind. The average native 
American has initiative. He thinks for him- 
self. He is not blessed with too much vener- 
ation. He is inquisitive. In other words, he 
has an active intellect. The Russian mind, 
on the other hand, is one of non-cooperation. 
The Russians have always been handled by 
their Government like a lot of children. 
Everything was always done for them. They 


No More Revolutions 


When the poor ignorant Russians see this 
army, which implicitly obeys its masters, 
they are not inclined to start anything. They 
saw the revolution. Their friends disap- 
peared and were never heard of again. They 
starved. They have had enough of revo- 
lutions. All they want is peace and they 
have peace at the price of absolute obedience. 


Getting Regular Meals Now 


“Yes, things are better than they were a 
vear ago when I first went into Russia,” said 
this student. “I could see the change for 
the better while I was there. People I met 
told me that conditions were far better than 
they had been several years ago—tremen- 
dously better. Now they have enough food. 



















have always been told by somebody exactly 
what to do and they have always done it un- 
comprehendingly and unquestioningly. They 
do not reason. The masses have never been 
permitted to reason. 


A National Earthquake 


The Russian Revolution was far more hor- 
rible in its atrocities than the French Revo- 
lution. On account of the lack of communi- 
cation and the isolation of the larger part of 
Russia, the world will never know the full 
story of the terror of this revolution. All 
over the land there was murder, pillage, 
thievery, rape and confiscation of estates, 
homes of the well-to-do and factories. This 
was quickly followed by disease and starva- 
tion. In the entire history of the world, in 





Formerly the question of getting enough 
food—of keeping body and soul together— 
was the most important thing thought about. 
Conditions are better now and the people 
are willing to let it go at that. 


More Religious Tolerance 


“In the beginning, the Soviet government 
bitterly attacked the religion of the estab- 
lished church. One day I saw a religious 
parade. ‘The gorgeous vestments of the 
Greek church had been placed on a lot of 
hooligans. They marched through the 
streets with crosses, croziers and all the 
other paraphernalia of a church procession. 
As they marched, men with flat boards would 
follow the make-believe bishops and priests 
and slap them over their posteriors. Then 
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the imitation priests would sing and dance 
in the parade. Of course the whole idea was 
to make fun of the old established religion. 
It was found, however, that these submissive 
Russians deeply resented this sacrilege. 
Finally, those in power decided it was unwise 
to have these mock religious processions. 
They were stopped and gradually the people 
have been allowed to have their churches. 
They go to church and are not molested. Of 
course the Soviet Government are opposed to 
the Christian and all other religions. They 
preach that the Christian religion supports 
capitalism and that the Christian church has 
been used by the capitalists to keep the 
people in line. Now, however, in Russia the 
policy of the government seems to be simply 
to ignore the churches. I have seen a num- 
ber of serious church celebrations’’—said 
this student—‘“‘and the Soviet police just look 
the other way. They pay no attention. 


They Were Expected at the Funeral 


“Yes, I saw Lenin’s funeral. It was in 
January on a very cold, rainy day. Thou- 
sands and thousands of people—practically 
the entire population of Moscow—slowly 
marched through the streets for miles and 
miles in the very bad weather while an end- 
less number of bands played funeral dirges. 
Certainly, it was a very impressive sight. 
It was intended to be impressive. While 
some of the people were sincere in their 
grief at the death of Lenin, the majority of 
the marchers were there through fear. The 
imposing celebration of Lenin’s funeral was 
carefully planned by those in control. The 
word was passed out that everybody was ex- 
pected to be in line. All the different kinds 
of workers marched in a separate unit. All 
the workers of a factory were turned out en 
masse. Everybody checked up everybody 
else and if anybody had not marched, some- 
thing would have happened to him! Yes, 
it was very impressive. It was not only im- 
pressive as a funeral but it indicated how the 
masters of Russia held the masses of the 
people in the hollow of their hands. 


White Shirts Not the Fashion 


“When I first arrived in Russia, I had some 
good clothes. I went out wearing a white 
shirt. I soon found I had to be more careful. 
I was insulted in the streets. People pulled 
my clothes and called out: ‘Bourgeois.’ It 
does not pay in Russia today to indicate by 
your dress or manner that you own anything. 
To be popular, you must be poor; not only 
poor, but threadbare, and not only that, but 
also dirty. If anybody shows any signs of 
prosperity, a committee shortly calls on him 
and inquires where he is getting the money. 
If they find there is any money, they ask 
for a contribution to help spread the glad 
tidings of Communism in the form of propa- 
ganda all over the world. ‘Why should we 
wear good clothes, live well and enjoy our- 


selves when our downtrodden brothers in 
other countries are groaning under the heel 
of the capitalists? Our most sacred duty is 
to save them from this fate. Come across 
with any extra cash you have.’ 


A Controlled Press 


“The most amusing thing in Russia is the 
newspapers. They are al! absolutely con- 
trolled hand and foot. Only a few lines are 
given to some of the most important events 
happening in the world. For instance, the 
earthquake in Japan in one of the leading 
Moscow papers I saw was only given 8 or 10 
lines. They simply announced that there 
was an earthquake and that a large number 
of people had been killed, but there were no 
details. When President Harding died, I 
read a Russian paper announcing the fact in 
a few lines and expressed their satisfaction 
that there was one capitalist ruler less in the 
world! I read this with my own eyes. The 
rest of the papers are given up to propaganda 
constantly reminding the people of all the 
good things that have happened to them as 
a result of the revolution and the beneficent 
Soviet Government under which they lived. 
All their leading men—that is—the men in 
power, were constantly ‘puffed’ in these 
papers. They were praised like demigods. 
Yes, I enjoyed reading the Russian papers. 
They certainly indicated what can happen 
to the press in a Communistic form of gov- 
ernment run by a half dozen men. 


“R.S.S.S.” 


“Yes, Moscow is full of Jews. Many of 
the leading men in the Communistic move- 
ment belong to that race. The letters that 
indicate the present government are ‘R.S.- 
S.S.’ This stands for the Russian Govern- 
ment today just as ‘U.S.’ stands for our 
government. Now, it happens that the word 
for ‘Jew’ in Russian also commences with the 
letter ‘S.’> Well, while I was in Moscow, a 
courageous individual on the vaudeville stage 
sang a song in which he said that ‘R.S.S.S.’ 
properly stood for ‘Russia’ and it meant one 
Russian and three Jews. He sang this song 
a few evenings and there was loud applause 
from the audience. However, this entertain- 
ing vaudeville performer disappeared and 
has not been heard from since! 


Full Dress at the Opera 


“It was interesting to go to the opera and 
to the theatre. You know, in Russia the 
Communistic movement has glorified the 
working man. This means the man who ac- 
tually works with his hands. All people who 
work with their brains,.all the intellectuals, 
are very unpopular. The objection to all 
the intellectuals is that most of them are in 
favor of the capitalistic form of government. 
The idea of the working people seems to be 
to get themselves up just as much like 
Trotzky as possible. The men therefore 
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allow their hair to grow long. They wear 
long beards and heavy horn-rimmed glasses. 
When you see a whole theatre full of fellows 
in ragged clothes trimmed with dirty fur, 
all imitation Trotzkys, together with the 
smell of the audience, it makes a fellow wish 
he was at the Strand in New York! 
The Singing Was Fine 

“Yes, they have operas and those in con- 
trol arrange for the different workers’ guilds 
to go to the operas on certain nights. The 
entrance fee for these guilds is very low, but 
of course a stranger pays a very high price. 
These Trotzkys (as described in the last 
paragraph) fill the entire house and the 
curious thing is that all the men wear hats, 
just as they do in a Jewish synagogue. Mos- 
cow is a poor place for the millinery business 
because most of the women simply wear 
shawls over their heads. Just imagine a 
large audience at the opera consisting of 
long-haired, bearded men, wearing fur hats, 
with ladies beside them wearing shawls over 
their heads. Nevertheless and _ notwith- 
standing, it is surprising how well these 
operas are put on. There are good singers, 
a good orchestra and all the scenic effects 
are given the best care to the smallest de- 


tail. Still, it is weird to sit in such an audi- 
ence and hear well known operas sung. It is 
like being in another world. 
Isadora Dances the International 

“T met Isadora Duncan in Moscow. She 
is a great artist but also a poseure. You 


know, she is a Communist and I think she 
is sincere. She had been traveling all over 
Russia dancing the International for the 
benefit of the Soviet. Isadora is a remark- 
able woman. She must be past 50 but she 
has the figure of, and dances like, a young 
girl. I called on her one afternoon at her 
hotel and was received in a dark room. It is 
one of her poses to live in the dark and so 
preserve her beauty as well as come in con- 
tact with the vulgar outer world as little as 
possible. 


This Adonis Ran Amuck 


“Isadora married a very handsome young 
Russian. He was of enormous size and looked 
like an Adonis. Now and then, when he got 
drunk, he would smash up the furniture and 
throw it out of the window, but Isadora 
never complained. She said he was a genius 
and geniuses should be permitted their little 
peculiarities ! 


Isadora Puts One Over 


“T heard a story in Moscow to the effect 
that Isadora attended an official banquet of 
the Communists and somebody stood up, 
held up a glass of wine and proposed the 
health of Lenin. Everybody present jumped 
to their feet. Isadora cried out: ‘Lenin is the 
second Christ. It would be sacrilege to drink 
to him.” She then threw her glass with its 





contents over her shoulder to the floor. There 
was an instant’s pause. The assemblage did 
not know what to do. Then, for fear they 
might indicate less respect for Lenin than 
Isadora, they all threw their glasses with the 
wine over their shoulders. Hard on the 
Queens ware and on the thirsty Communists, 
but there were other rounds! 


Every Worker Is Classified 


“All working hours of course are regulated 
by law. They work 8 hours. If anybody 
worked any longer, he would promptly be 
reported to the police. There is no such 
thing as overtime. Wages are regulated ac- 
cording to what you can do. Each person 
is classified according to his work. There are 
16 classifications. You are issued a card in- 
dicating the work you can do and how much 
you should be paid. When you seek a job, 
you show this card. You can not receive 
any more or any less. The highest wages 
paid on Schedule 1 of the 16 jobs is less 
than $100 per month. Nobody—no matter 
what his qualifications or his experience— 
either professional or workman—can earn 
more than $100’—I wonder what some of 
our mechanics in the United States, earning 
from $10 to $15 per day, would say to this. 
I wonder if some of our business executives 
in some of our big corporations, drawing 
from $50,000 to $100,000 per annum, would 
like to get a job in Russia! 


All Houses Occupied in Common 


“You are not allowed to occupy an entire 
house yourself unless your own family is 
sufficiently large to fill every room. There 
is a Soviet Committee on Housing. They go 
to every house and decide how many families 
should occupy the house, also how many 
rooms each one shall be granted. I met 
some Russians of the former well-to-do class 
who owned quite a large house. They had 
their own servants. One day this committee 
called on them. They were informed that 
they could only occcupy and use three rooms 
in their house. A lot of dirty peasants im- 
mediately moved into the rest of this beauti- 
ful home. ‘They did their cooking in the 
rooms. No one took care of the halls and 
this lovely home was soon in a most unsani- 
tary and unlivable condition. Yet, nothing 
could be done. This was ‘Brotherhood!’ 


No Automobiles for Individuals 


“You can not own your own automobile. 
All automobiles were confiscated and they 
are only used either by the government or 
by men who keep automobiles to hire. You 
can hire an automobile as you would a taxi 
because this puts everybody on the same 
basis. Naturally these public automobiles 
or taxis are worn out and dirty. Everything 
in Russia is dirty. Everything smells. That 
is the worst part of it all. 


(Continued on page 86) 
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Postal Committee Urged to Rescind 
All Inereased Rates 


Publishers Ask for Restoration of 1920 Postage on Second Class— 
All Increases Claimed to Be Above Scientific Revenue Point 


By W. L. Crounse 


1925 


WASHINGTON, Aug. 31, 


The fact seems to be that the postal 


HE testimony given at hearings during the past week before. service is operated on so extravagant 
the joint Congressional Committee engaged in investigating 
postal rates indicates that the business men of the country 
are lining up for a hard drive to eliminate all the increases made 
by Congress at the last session, while the publishers of daily news- 
papers, trade journals and periodicals are seeking the restoration of 


the second class mail rates in force prior to 1920. 


Much evidence 


has been laid before the committee in the leading cities visited, but 
everywhere the opinion is expressed by witnesses that all the recent | 
increases should be promptly rescinded. 


But this is not all. 


Experts outside the postal service are con- 


vinced that the flat rate of increase of postal pay voted by the last 
Congress was a surrender to the postal unions and constituted a_ 
most unscientific adjustment of the problem under consideration, | 
leaving the pay schedules in more illogical shape than they were be- 


fore the revision was attempted. 


The consensus of opinion among wit- 
nesses who have recently testified be- 
tore the joint committee is that the 
scientific revenue point in postage 
rates was reached as to second class 


the taxpayers of the country as well 


_as the patrons of the mails an exhaus- | 


_tive study should be made of the scien- | 
_ tific revenue point as to each item of 


mail matter before the increases voted | 


in 1920. As to private mailing cards, 
third class matter and the parcel post, 
witnesses confidently assert that if 
Congress had not sought to increase 
the postal revenues by ill-advised rate 
boosting the postal deficit for the cur- 
rent fiscal year would prove substan- 
tially less than that which is certain 
to accrue on June 30 next. 

A final checking up of the postal 
revenues for the fiscal year which 
ended June 30 last shows a deficit of 
$37,149,000. 


Business Cut by Red Tape 


It is apparent from much of the tes- 
timony taken by the joint committee 
that the postal revenues are now suf- 
fering and for several years have suf- 
fered not only from rates above the 
revenue point but from red tape regu- 
lations that have induced the patrons 
of the mails and especially the pub- 
lishers of the country to seek relief by 
withdrawing their patronage of the 
United States mails and doing busi- 
ness with the express companies, with 
motor truck services and by the trans- 
portation of their products with their 
own independent facilities. There 
would seem to be an excellent oppor- 
tunity for the joint committee to make 
some important recommendations to 
Congress looking to the abolition of the 
red tape that has cut down the patron- 
age of the mails and in the interest of 


| 


kas been made perfectly 


postage rates. 


The theory that revenues can be in- | 
creased by raising rates while almost | 
always unsound has never been so com- | 


pletely exploded as in this inquiry. 


after the scientific revenue point has 
been reached any increase in rate oper- 
ates to decrease revenue. 

During the hearings before the joint 


It | 
clear that | 


committee in Boston the New England | 
. | 
newspaper publishers urged a return | 


to the 1920 postal rates on second class 
mail matter. Increases voted by the 
last Congress have withdrawn hun- 
dreds of thousands of papers from 
rural circulation because the new rates 
have made the cost too high for the 
farmers, the publishers testified. 


Publishers Enjoy No Subsidy 


In the large cities and towns mil- 
lions of dollars’ worth of business that 


formerly went to the Post Office De- , 


partment now goes to the railroads, 
express, trolley and bus companies, it 
was testified, because their charge for 
carrying newspapers is but from one- 
seventh to one-third the postal rate. 
These statements are highly significant 
in view of the fact that every time the 
experts of the Post Office Department 


'make a statement regarding the second 
class mail they assert that the pub- 
'lishers are receiving a big 


subsidy 


which the taxpayers are obliged to 


‘meet. 


a basis that private enterprise is able 
to compete at rates of but a fraction 
of those of the existing postal sched- 
ules. One of the big Boston dailies 
submitted figures showing that instead 
of paying the Government $2.49 for 
distributing 100 pounds of newspapers 
it was now securing the same distribu- 
tion through private channels for 49e. 


Lower Rate Would Produce Larger 
Revenue 


The publisher of another big Boston 
daily testified that if the rates were 
reduced to the 1920 level he believed 
additional use of the mails by news- 
papers would give the Post Office De- 
partment a revenue even larger than 
that it now enjoys. Publishers through- 
out New England, it was stated, were 
combining to establish and maintain 
private delivery systems with aston- 
ishing results, the cost in some cases 
being reduced fully 80 per cent. 

Perhaps the most significant testi- 
mony the committee has received was 
obtained in Chicago, where prominent 
publishers testified that cheaper rates 
offered by express and railroad com- 
panies and less red tape in the handling 


of deliveries have induced publishers 
to withhold the great bulk of their 
shipments of daily papers from the 


postal service. This was the consensus 
of testimony of witnesses who have 
had a wide experience in publishing 
daily newspapers, trade journals, mag- 
azines, ete. 

The business manager of the Chicago 
Tribune declared that the publications 
controlled by that newspaper were 
largely withdrawn from the mails fol- 
lowing the institution of the postal 
zone rates in 1920. He said: 


Present Rates Are Restrictive on 
Circulation 

“We were good customers of the 
Post Office Department before the zone 
rates went into effect. Now the rail- 
road and express companies are solicit- 
ing our business at rates far below 
those offered by the postal service. 

“If the express and baggage people 
can make money out of their rates 
there is no reason why the Post Office 
Department cannot. The present zone 
rates practically restrict a daily news- 
paper to the nearer zones and the effect 








56 


is even more drastic upon journals and 
periodicals that have a national circu- 
lation.” 

If the flat rate were restored, this 
witness testified, the postal service 
would gain in two ways; the circulation 
of dailies would increase and the num- 
ber of inquiries and replies by first 
class mail prompted by newspaper ad- 
vertising would substantially swell the 
volume of first class mail. Any scien- 
tific adjustment of postal rates, this 
witness insisted, would have to take 
into account the effect of new rate 


schedules on all classes of mail for the | 


reason that there was an interdepend- 
ence in this regard which heretofore 
appeared to have been ignored. 


Gets Private Service at One-Third Cost 


The circulation manager of one of 
the big Detroit dailies stated that while 
the subscription lists of his publication 
had grown steadily since the 1920 zone 
rates were established the payments by 
the publication to the Post Office De- 
partment had declined thousands of 
dollars per annum. He added that his 
paper was getting service by using the 
baggage cars for 60 cents per hundred 
pounds for which the Government 
would have charged $2.21. 

An Indianapolis newspaper 


truck delivery system by 
paper was able to save thousands of 
dollars per annum compared with the 
rates of the second class mail. This 


witness doubted very much that any | 
reduction that might be made in the | 
second class rates would induce him to | 


restore his publication to the mails for 
the reason that he not only saved 


money, but avoided much vexatious red | 
| schedules 
of the real problems as to which there 


tape by employing a private system. 
The testimony taken by the joint 


Congressional committee has made it | 
apparent that one of the worst blunders | 


made by the last Congress in raising 
postal rates was the doubling of the 


postage on the private mailing card. | 
Con- | 
eressional leaders could have expected | 


It is difficult to understand how 
a 100 per cent increase to have any 
other than a prohibitory effect, yet the 


postal committees appear to have pro- | 


ceeded on the theory that by doubling 


Luther Stein Succeeds 
Late Frank Cassell 
as Belknap Official 


Luther Stein has been elected vice- 
president and general sales director of 
the Belknap Hardware and Manufac- 
turing Co., Louisville, Ky. Mr. Stein 
will fill the vacancy caused by the 
recent death of Frank Cassell. He 
had been Mr. Cassell’s assistant for 
several years. 

Other changes made necessary by 
the death of Mr. Cassell and the pro- 
motion of Mr. Stein were announced 
as follows: Charles B. Price was elected 
treasurer of the company; C. R. Bot- 
torff, assistant treasurer, and Lewis 
Herndon was elected a director. 


| vertising. 
man- tion of the rate will greatly benefit the | 
ager testified that he had built up a | 


which his | 
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the rate they would double the revenue. | 
The effect has been almost ludicrous. | 
The use of the private postal card has 


declined 90 per cent with very little | 
shifting to the official 1-cent card. | 


A concern operating a radio broad- | 
casting station has advised the joint | 
committee that before the postage on | 


private mailing cards went up from | 


one cent to two cents it received 5000 


radio “applause” cards a week. Since | 
the new rates went into effect the use 
of the applause card has been almost 
entirely discontinued. 

The private mailing card has always | 
been regarded as a business-getter, es- | 
pecially by retail merchants operating 
comparatively small stores. These 
merchants have developed a great deal | 
of business by using a card of distinc- | 


tive size and color, but with the new | 
the old this — 


rate twice as high as 
method of advertising has been found 
to be too expensive. 

The current revenues from _ postal 
cards are now far below those of last 
year, but it is believed that a restora- 
tion of the 1-cent rate for the private 
card will give their use a big stimulus 
in view of the attention that has been 
drawn to the value of this form of ad- 
Incidentally, the restora- 


lithographing, printing and _ paper 
trades which have suffered heavily as 


the result of the discontinuance of the | 


use of the private card. 
Surtax on Parcel Post a Real Problem 


The joint committee will find the 
surtax of two cents per package on 


parcel post matter a storm center when | 


the 
This 


postage 
is one 


of redrafting 
is undertaken. 


the work 


is something to be said on both sides. 
Much evidence has accumulated to 
show that the parcel post service does 


not pay its way and especially that it | 


operates as a subsidy to the big, mail 
order houses. At the same time the 
service is generally used by merchants 
and manufacturers of all classes, very 
few of whom would favor the perma- 
nent retention of a surtax or the im- 
position of higher rates simply because | 


Mr. Herndon will be director of sales 
for the district comprising the States | 
of Ohio, Indiana, Illinois, Michigan, 
West Virginia, Maryland and Delaware. | 
Andrew Cowan has been appointed | 
buyer for department No. 8, succeed- 
ing Mr. Herndon. Mr. Cowan has been 
a road salesman for several years. 


Unique Display Resembles 
Tool Chest 
A new item being offered by the 


Brainerd Mfg. Co., East Rochester, | 
N. Y., is a display made up to resemble 
a tool chest and containing hardware | 
assortments. | 

It serves the double purpose of dis- 
playing goods and indicating the pur- | 


nut wood, finished 
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it would deprive the mail order houses 
of a part of the advantage they now 
enjoy. 

The parcel post service has been the 
subject of much complaint throughout 
the past year, and there is no doubt 
that it is much slower than standard 
express service. Many patrons of the 
parcel post have expressed a willing- 
ness to continue the payment of the 
2-cent surtax provided the money is 
used to speed up the service and espe- 
cially to improve deliveries. 


Flat Surtax Held Unscientific 


Close students of postal matters who 
regard the subject from a_ scientific 
standpoint declare that a flat suytax on 
packages subjected to graduated zone 
rates is illogical and unsound. They 
contend this penalizes the short haul 
package which pays the same surtax 
as the package which travels to remote 
zones and on which the department is 
known to secure much larger propor- 
tionate returns than on packages des- 
tined for points within a zone or two 
of the office of origin. 

It is expected that the joint commit- 
tee will give very careful consideration 
to the advisability of abandoning the 


fiat increase in postal pay provided by 


the temporary law passed by the last 
Congress, substituting therefor grad- 
uated scale increases that will more 
logically meet the situation. The flat 
increase drew numerous protests from 
Representatives and Senators as well 
as from hundreds of business men who 
realized that while the average pay of 
the postal service was inadequate it 
was quite satisfactory in small towns 
and villages where the cost of living 
is comparatively low, while in the large 
cities the postal employees had a real 
grievance because of high rents and 
maximum cost of the necessaries of 
life. 

The ablest experts in the Post Office 
Department agree with the view that 
postal salaries should be readjusted as 
well as raised and will urge this view 
on Congress at the coming session. 
The Chamber of Commerce of the 
United States has taken the lead 
among business bodies in emphasizing 
the importance of adjusting the postal 
pay to meet local conditions. 


poses for which they are intended. 
The display block is made of chest- 
in dark oak and 
Every item of 
is contained 


made in three sizes. 
a particular assortment 
in the chest. 

Assortments are made up of corners, 
catches, hinges, lock, leather handle and 
loops for handle and may be had either 
in polished brass or brass plated steel. 
The different styles contain articles of 
different stock numbers. 

Displays measure 12 in. by 5% in. by 
2 in.; 10% in. by 5 in. by 1% in.; and 
12 in. by 5% in. Each assortment is 


packed in a neatly labeled box and 
brass plated screws to fit with each 


stem. 
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New Lufkin Rule 


A folding aluminum rule graduated 
in 10ths and 100ths of feet is now of- 
fered by the Lufkin Rule Co., Saginaw, 
Mich. 

The 10ths rule is designed for civil 
engineers, surveyors, highway builders, 
tile layers and other rule users. 

It is said to be suitable for all ordi- 
nary measuring as its opposite side 
bears the common graduation—feet, 
inches and 16ths. Graduations begin 
at the same end on both sides, so a 
10ths measurement can readily be con- 
verted into terms of inches and vice 
versa. It is made in 6 ft. length with 6 
in. sections and can be supplied either 
with or without folding end hook. The 
hook is intended for taking measure- 
ments out of arm’s reach. It is said to 
readily fold up and remain flush with 
edge of rule. Zero point falls at the 
*nside of the hook when open and at 
extreme end of rule when hook is 
closed. It is said to be of a special 
hardness and to hold its shape. 

The dark sunken graduations are 
said to show up distinctly and to be 
accurate. It is claimed the rule is 
lightweight but durable and rustproof 
throughout. 


Electric Lawn Mower 


An electric lawn mower which, it is 
claimed, will be “as easy to operate as 
a vacuum cleaner,” is soon to be mar- 
keted by the Coldwell Lawn Mower Co., 
Newburgh, N. Y., following two years 
of development and test. It 
signed to mow a 20-inch swath and not 
only cuts grass by electric power but 
is also electrically propelled. 

It is operated by a single General 
Electric motor located above the cut- 
ter which drives, through reduction 
gearing, by means of a chain and 
sprocket. Electric power is obtained 
by attaching a plug to the nearest light 
socket and the 80-foot supply cable, 
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carried on a reel, pays out and takes 
up automatically, maintaining proper 


tension at all times, whether going 
away from or toward the source of 
power. 


Cut steel reduction and drive gears 
are inclosed in dustproof housing and 
run in oil. The revolving knives and 
also the main drive wheels are carried 
on Timken roller bearings. The five- 





is de- | 


| shell 
tight and dustproof, while the converg- 
ing cowl prevents side glare. 


| plated rim. 
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blade revolving cutter is said to insure 
a fine, smooth finish to the turf. 
To operate the mower, a General 


| 
| sure long life and flexible spring action. 


D7 


ings between the spring and the pin 
are said to eliminate wear and to in- 


Electric tumbler switch on the handle | 


is thrown over and it is then necessary | 
| to steer the device only. 
no knowledge of mechanics 
| tricity is necessary. 


It is claimed 
or elec- 


Spotlight and Control 


| With the idea that the control of the | 


_ spotlight should be as far forward as 

possible on the car and as near to the 
‘level of the pavement as practical the 
| Farwell-Toledo Gear Co., 1702 Summit 


| Street, Toledo, Ohio, is placing the Far- | /; 


| well Spotlight on the market. 


left head light, way below the level of 
the vision of the operator or individual 
approaching the car. The switch and 
control are on the steering column just 
below the steering wheel. <A turn of 
the knob raises or lowers the beam of 
light, a pull or push will turn it to 
right or left. The beam projected is 
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said to be powerful and clean cut. 
is claimed sleet and snow will not ad- 
here to its lens and that it will not 
rust, rattle, wear or freeze. It is said 
to be easily attached as two small bolts 
hold the lamp bracket in position while 
the control is clamped to the steering 
column. The reflector is spun from 
special reflector brass, highly polished, 
silver plated and buffed to a mirror 
finish. Claim is made that the double 
prevents sweating, is moisture 





It is 
finished in black enamel with nickel 
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Improved E-Z-On Hinge 


A sereen and storm door hinge called 
the “E-Z-ON” is being manufactured 
by the Northern Machine Works, Sev- 
enth and Washington Streets, Wausau, 
Wis. It is said to be simple in construc- 


enduring service. It is detachable and 
reversible and when once adjusted is 
said to require no tools to remove or 
hang the doors. It is extra long, 3% 
in., and mounted on two %-in. steel 
bushings over a %-in. crucible steel 
pin, which extends through the hinge 
from one end to the other. The bush- 





It is designed for attaching below the '/ 


It | 


tion, easy to adjust and to be built for | 











| 











are fur- 


samples 
nished to dealers with adequate initial 
| orders. 


Mounted display 


New Interior Paint 

| The Sherwin-Williams Co., 245 West 
| Fifty-fifth Street, New York City, has 
| put on the market a new interior paint 
| known as Semi-Lustre which is said 
to possess the hard-drying and wash- 
able qualities of an enamel, yet to 
brush out and work like an oil paint. 
It is claimed that it dries with a half- 
enamel gloss. Its manufacturers be- 
lieve it meets the increasing demand 
for a paint of this character for in- 
ierior plastered walls and woodwork 
where a flat wall finish is not desired. 

It may be described as a satin finish 
interior paint. It is being made up in 
ten colors in addition to white. It is 
estimated that it will cover 300 square 
feet, two coats, to a gallon and is sup- 
plied in the proper consistency, so no 
thinning is necessary. 

It is said to lend itself where it 
desirable to have a mellow soft lustre. 
It is intended for homes, large build- 
ings, hospitals, public institutions, etc., 
when utility must be considered as well 
as decoration. 


is 





Self-Demountable Anti-Skid 
Chains 


The Thomas Self-demountable cross 
chain is being distributed by Henry 
| Mathieu’s Garage, corner West Avenue 
-and Trenton Street, Pawtucket, R. I. 
' It is said to be a new invention for 
'the Automobile Anti-Skid Chain and 
to be so constructed that should any of 
' the cross chains wear out or break, the 
broken ends cannot damage the mud 
guard. They can quickly and easily 
be replaced anywhere without the aid 
of tools and without removing the chain 
or any part of it. 
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Big Auto Accessories Convention at 


Atlantic City—Opens Oct. 19 


Space 


Assignments 


for Dis- 


plays Ahead of Last Year 


Radio and Electrical Goods Up 
for Discussion 


annual convention and exhibition 


of the Automobile 


4 | VHE 
Accessories Branch of the National Hardware Association of 
the United States, will open Oct. 19, in Atlantic City, N. Je 
All indications point to the best convention and the largest display 


in the history of the association. 


Manufacturers and jobbers are showing more interest than ever 
in the automobile accessories lines and this interest is strongly 
manifested in the reservations for exhibit space at the coming 


convention. 
same date last year. 


Both the convention meetings and 
the exhibits will be housed at the Am- 
bassador Hotel, and everything will be 
in readiness on the opening day. 

The handling of radio, 
goods, and electrical accessories 
come up prominently for discussion in 
the convention sessions. 

This is a subject of importance, in- 
asmuch as the radio and electrical lines 
dovetail nicely with automobile acces- 
and many manufacturers of 


will 


sories 


Santa Barbara 


Dollars Outside Aid 


The allotments to date greatly exceed those for the 


automobile accessories are also makers | | 
of radio equipment and electrical sup- | Ware” hollow chisels and bits. 
No jobber or accessories manu- | 
electrical | facturer can afford to miss these dis- 
' cussions, 
As many of the association members | 


plies. 


are planning to arrive in Atlantic City 
on the Sunday preceding the opening 
day, arrangements have been made for 
a sacred concert at the hotel 
evening. 


Needs Million 


‘ 


Appeals H. L. Boyd 


More than one million dollars is needed from outside sources if 


the city of Santa Barbara, Cal., 


is to have a fighting chance to | 
“come back,” declared H. L. Boyd, secretary, Southern California | 


Retail Hardware Association in a recent letter appeal to members 


of that organization. 


It has taken a long time to get the 
facts in connection with the disaster of 
June 29, but briefly they are: 

Fifteen million dollars out of the as- 
sessed valuation of $30,000,000 is the 
extent of the damage done. 

Of this sum Santa Barbara business 
men and citizens are able to carry 
$13,900,000. 

One million one hundred thousand 
dollars must be secured from sources 
outside of Santa Barbara in order that 
the citizens of that city may have a 
“fighting chance” to come back. With- 
out this aid the load becomes extremely 
heavy. 


What if this staggering loss should | 


ness 


Mr. Boyd’s letter reads as follows: 


have come to your city? 


off ? 


mass of ugly ruins? 


See yourself as a business man in | 


Santa Barbara—waiting in uncertainty 


and then in gratitude that you were | 


spared the immense personal and busi- 
loss and in thanksgiving that 
you and those dear to you were spared 


the terror of that hour when Santa. 
| SHARE WITH. 
SANTA BARBARA by making a gen- | 
erous check payable to the order of the | 
Santa Barbara Relief Committee — 
send it to the secretary. | 


Barbara crumbled. 


| Santa Barbara” to the 
_ least $1 per person 


| St. 
| pointed representative of the following 


Sunday | 


| carpenters’ tools. 


What if your | 
earning power had been suddenly shut | 
What if your city was today a) 
_ tepresented the Keystone Steel & Wire 


extent of at 


DON’T DELAY—SEND IT NOW. 
The need is urgent, made more so 


_by the time necessary to get the facts 
_ready for you. 
| may have forgotten the disaster—Cali- 


The rest of the world 
fornia dare not, will not forget. We 
are counting on you. 

Mr. Boyd may be addressed in care 


of the association at 618 Hellman Bank 
| Building, Los Angeles, Cal. 


A. E. Meigs Representing 


Factories in Philadelphia 
Territory 


A. E. Meigs, 901 South Forty-seventh 
Philadelphia, Pa., has been ap- 


manufacturers of high grade tools: 
Chapin-Stephens Co., Pine Meadow, 


_ Conn., manufacturers of boxwood rules, 
| wood planes, screw drivers, etc. 


Rockford, IIl., 
woodworker, 


Greenlee Bros. & Co.., 
makers of tools for the 


| including a complete line of wood bits, 


wood chisels, draw knives and “Hard- 


Vaughan & Bushnell, Chicago, III., 
makers of vanadium hammers and 


A. E. Meigs 


lathing hatchets, drop-forged unbreak- 
able steel planes and a full line of 


Erie Tool Works, Erie, Pa., makers 
of pipe vises, pipe cutters, bench vises, 
wrenches, etc. 

Mr. Meigs has for the past four years 


Co. of Peoria, IIl., in the eastern part 
of the United States, but is better 
known to the hardware trade through 
his long association with the L. S. Star- 
rett Co. of Athol, Mass., both in the 
capacity of salesman and manager of 
their New York branch. 

Mr. Meigs will call on the wholesale 
and retail hardware and plumbing 
trade in Philadelphia, Baltimore and 
Washington and intervening cities and 
will maintain an office at 901 South 


Urge your employees to “Share with | Forty-seventh Street. 
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Carpenter-Morton 
Holds Annual Salesmen’s 
Convention 


The annual convention of the sales- 
men and executive officers of the Car- 
penter-Morton Company’ was held 


Company 


Thursday and Friday, Aug. 13 and 14, | 


in the Convention Rooms of the 
vertising Department at their factory 
in Everett. There were forty people 
present. 

The different sessions were run off 
in a snappy manner and a feeling of 
hearty cooperation and good fellowship 


was manifest throughout the conven- | 


tion. 

The convention was opened on Thurs- 
day, Aug. 13, at 9:15 a.m. by George O. 
Morton, president of the company, who 
delivered an address of welcome. This 
was followed by a general outline and 
discussion pertaining to the program 
for Carmote Varnishes, Enamels and 
Finishes for the coming season, W. M. 
Wade, assistant sales manager, 
siding. At the close of the morning 
session the salesmen were conducted 
around the factory to observe some of 
the products of the company in process 
of manufacture. 

At 12:30 p. m. caterers served lunch- 
eon; one of the rooms in the factory 
being converted into a very attractive 
dining room for the occasion. 

At 2 p. m. the sessions were again 
resumed and a practical demonstration 
of Carmote Varnishes and Enamels on 
pieces of furniture and other wood and 
metal surfaces was held in the finish- 
ing room, in which all of the salesmen 
participated. Points of general inter- 


est were discussed during the rest of | 


the afternoon and the convention ad- 
journed at 5 p. m. 

On Friday, Aug. 14, the morning ses- 
sion was presided over by Silvanus 
Smith, manager of the industrial de- 
partment. The industrial business of 
the company has been growing rapidly 
and Mr. Smith laid out a vigorous cam- 
paign for the coming year. The latter 
part of the morning J. S. Wilson, ar- 


chitectural manager, gave a talk on | 


products for architectural use. 

Luncheon was served at 12:30. The 
afternoon session opened at 2 p. m., 
Eben W. Smith, New England sales 
manager, presid'ng. Mr. Smith gave a 
talk on the wholesale business of the 
company. The remainder of the after- 
noon was devoted to a discussion on 
Colorite Hat Finish. Colorite Fabric 


ing products manufactured by the Car- 
penter-Morton company. The conven- 


tion closed at 5 p. m. 


_- 


N. C. Wateman Opens Retail | 


Store 


< t , who for thirty years | 
= & See Sa ee, | i ale” skied will be, “What a 


_ won the first encounter played recently 


was clerk for C. H. Pratt, Mansfield, 
Mass.. has gone into the retail hard- 


Ad- | 


| 
| 
j 
| 
| 











pre- | 











i 
| 


ware business for himself in that town. | 


Dye and Cow-Fase, three of the lead- | New Britain, Conn. 


Alfred D. Clineh Passes On 


Beloved Veteran New York Hardware Jobber Died August 


26—He Was 71 Years Old 


Co., 82 White St., New York City, hardware jobbers, died 


LFRED D. CLINCH, chairman of the board, Underhill, Clinch & 


Wednesday, Aug. 26, at 5 P. M. in a hospital at New London, 


Conn. 


He was 71 years old, one of the founders and first and only 


treasurer of the Hardware Club of New York, and since its inception 
in 1892, a member of the board of governors. 


As a boy in 1868 Mr. Clinch entered 
the hardware business in the employ 
of Hart, Blivan & Mead, New York 


te. 

















A. D. Clinch 


City. When this company went out of 





came a partner of Edgar Underhill, 
father of the late Fred. Underhill, who 
died recently. The business then be- 
came Underhill, Clinch & Co., with Mr. 
Clinch as vice-president and secretary, 
The senior Mr. Underhill died in 1904 
and his son Fred. became president. 
When the latter died last January, 
Herbert Lawrence became _ president 


' and Mr. Clinch was elevated to chair- 








man of the board, which position he 
held at the time of his death. 

In Mt. Vernon, N. Y., which was his 
home, Mr. Clinch was very active in 
the Baptist church. He was also for 
many years active at the Harlem 
Branch, Y. M. C. A. 

Last October at the annual hardware 
convention in Atlantic City, N. J., a 
rising tribute was paid Mr. Clinch in 
honor of his fifty-seven years in the 
hardware business. He was a very 
faithful attendant at jobber’s conven- 


' tions and took an active interest in the 


subjects discussed. 
Alfred D. Clinch will be missed at 
the Hardware Club, the national con- 


_ventions and wherever hardware men 


| may meet. 


business in 1877 he joined the company 


of Spencer & Underhill. Upon the 
death of Mr. Spencer in 1885 he be- 


Nutmeggers Beefsteak Sept. 
9; A. NN. iteiks Willi Speak 


On. Wednesday, Sept. 9, at 7 p. m., 
The Nutmeggers will sit down to a 


Competitors and associates 
alike respected him for his character, 
honesty of purpose, and knew his word 
to be better than a bond. 

He is survived by his widow, three 


daughters and one _ son. 
Members are urged to promptly 
notify the president whether or not 


they will attend so that adequate res- 


| ervations may be made. 


beefsteak party at the Hotel Burritt, | 


The regular bus- 
iness meeting for the month will fol- 


low, at which time the fall and winter | 


program of the organization will 
outlined. There also will be a special 
announcement regarding activities to 
be held next February in connection 


be | 


with State retail hardware convention. | 


| President Leon Schwartz, Patterson- | 
| Sargent Co., has secured as the speak- 


er for the evening, A. N. Kelks, of 
Rackliffe Bros. Co., New Britain, Conn. 


Purchasing Agent Expects of a Sales- 
man.” 


For this pur- 
pose return postals were included with 
the meeting notices sent out recently. 


Oliver Bros. Team Defeats 
Masback Hardware Nine 
On Saturday, Aug. 22, the baseball 


team of Oliver Bros. Co., New York 
City, defeated the nine representing 


9») 


'the Masback Hardware Co., New York 


City. The score was 14 to 8. This 
evens the score between these two 
hardware teams, as the Masback team 


| with the Olivers. 
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Tribute to Gen. Irby Bennett 


Charles H. Ireland Offers an Appreciation to the Veteran 


Hardware Man Who Died July 22 


Cartridge Co., permanent chairman of the Old Guards recep- 


‘ y cartride IRBY BENNETT, vice-president of the Western 


tion committee, and previously connected with the Winchester 
Repeating Arms Co., for 37 years, died last July 22, but his memory 


lives on. 


A fitting token to this hardware veteran has been ex- 


pressed by his friend, Chas. H. Ireland, Odell’s Inc., Greensboro, 


N. C., when he wrote: 


“No, not General, but Irby, as he was 
known amongst us! Men have different 
de- 


gifts; some to inspire, some to 


press, some to dominate, some to create | 


fear, but our friend was gifted as few 
—with the quality of radiating sun- 
shine. Some call it optimism; some 
term it good fellowship, but his gift 


was of a different character and ema- 


nated from a different source—it was | 


the sunshine of his soul that radiated 
in his face; it was the warm glow of 


that light that gave the peculiar beam | 


to his eye; it was the softening influ- 
ence of its constant glow that mellowed 
his voice; it was the dawning influence 
of new rays of hope that was ever 


kindling in his great warm heart that | 


made his laugh like the running brook 
and the deep pulsation 
whose illimitable depths warmed the 
hand-clasp, that made him the friend 
and comrade of all who came within 


the charmed circle of his acquaintance. 


“He is gone! No more will his 
sympathetic hand- 


be 


laugh, his 
his beaming countenance, 
amongst those whose part it 
“carry on” in this realm called hard- 
ware circles of business, for men do 


hearty 
clasp, 


not grow in every generation with the 


splendid qualities of our dear old Irby. | 
And to-day, as these lines come under | 


the vision of his comrades, I know 
there will be a clearing of the throat, 
a wiping of the glasses, a tightening 
of the lips, and a far-away look in the 
eyes of those who knew and loved him, 
and who wrought with him in the fields 
of bygone days—which fields lie 
parched and dry to-day because the 
dew of youth has been long dispelled 
by the heat and burden of business and 
other cares. And from the lips of 


some may even escape a sob. as they | 


of a heart | 


is to 


| mony. 





sigh for the touch of the vanished 
hand, but to such I am praying for the 
ability to lift the eye and embrace the 


British Representative Due 
Here Sept. 5—Interested 
in Hardware Lines 


H. M. Guiterman, managing director 


of S. Guiterman & Co., Ltd., London, 


England, British representatives of 


American manufacturers, is due to ar- 


rive in New York City about Sept. 5 
for a short stay in this country. — 
Mr. Guiterman’s American mailing 


address is care of Guiterman Co., Inc., 


35 William St., New York City, and 


he will be interested in receiving com- 


munications from American manufac- 
turers desirous of representation in the 


British Isles. 


Mr. Guiterman special- 


_izes in hardware, kitchen utensils, labor 
|saving devices for the home and for 


faith which will enable them to see in | 
the sunset glow of an immortality the | 


rising sun of a new day, no 
parched and dried by past experience, 
but bursting into a new day of a new 
life far, 
emerging stars, to a new day of youth’s 
eternal morn, where, with friend, com- 
panion and loved ones, we enter upon 
a new life of endless achievement, in 
which failure, disappointment, sorrow 
and tears are unknown. 

“From those who walked with him 
in his last journey comes this testi- 





Gen. Irby Bennett 


His peace was with God and 
he went forth unafraid to meet a mer- 
ciful, loving Father. ’Twas fitting 
that his body should rest in the bosom 
of the Sunny South, which he loved so 
well. His genial smile will await the 
arrival of his comrades who shall fol- 
low into the beyond, so let’s close the 
ranks, come to attention, shoulder 


more | 


far beyond the sunset and | 


hotels and restaurants. 





A. J. Ewald Joins Staff of 
Masback Hardware Co. 


A. J. Ewald has become associated 


with the sales staff of the Masback 
Hardware Co., Inc., 80 Warren Street, 
New York City, hardware jobbers. Mr. 
Ewald will cover a Brooklyn territory, 


‘Island, Saturday, Aug. 22. 





arms, and march towards the goal of | 


triumph! 
His Friend, CHARLES H. IRELAND. 


He was formerly connected with the 
National Carbon Co., Masback Hard- 
ware Co., Chas. J. Smith & Co. and 
ac with Supplee-Biddle Hardware 
) 


Mr. Ewald is a past chief booster of 
the (N. Y.) Hardware Boosters. 





Pratt & Lambert Outing 
Attended by 600 


Six hundred office and factory em- 
ployees of the Pratt & Lambert, Inc., 
Buffalo, N. Y., and Bridgeburg, Ont., 
plants, with their families and friends, 
made merry at Edgewater Park, Grand 
The occa- 
sion was the annual outing and basket 
pienic under the auspices of Pratt & 
Lambert, Inc., Employees’ Benevolent 
Association. 

Boats left Buffalo at 9:45 a. m. arriv- 
ing at Edgewater Park shortly before 
noon. Tables were immediately “cleared 


for action” and family groups were 
soon making lively onslaughts on the 


basket luneheons. 

Dancing and entertaining athletic 
contests, including a volley ball match, 
horseshoe tournament, tug-of-war, 
races and a 15-inning baseball game 
with a score of 10 to 8, speeded the 
afternoon. 

At 5:50 p. m. the boats began the 
return trip, being delayed for 20 min- 
utes while the tied-score of the baseball 
game was fought out. At 7:45 the 
Peanelers, with light hearts but heavy 
eyelids, arrived at Buffalo. 

Ideal sunshiny weather, with cooling 
breezes, made the picnic an exception- 
ally enjoyable one. 
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Active Fall Hardware Trade 
Predicted by Jobbers— 
Carry-Over Stocks Light 


in 


ALL hardware trade will be very active according to 
reports received from hardware jobbers in the several 
important market centers. 


This prediction has been 


based largely on the unusually heavy volume of future 


orders placed during the month of August. 


To this fact is 


added the very encouraging crop reports, coming from 


agricultural districts. 


Staple lines are in fair demand at the present time. 


The 


trade at large however appears more interested in sleds, 


ice skates, toys, heaters, stove goods, 


kindred fall hardware lines. 


snow goods and 


Carry-over stocks in most hardware markets are un- 


usually light. 
show slight improvement. 


Prices generally are firm and collections 





Good Fall Trade Predicted 
by N. Y. Hardware Jobbers 


New ‘York hardware jobbers 


pre- | 


dict a very satisfactory fall hardware | 


season for both the jobbing and retail 
trade. August generally is said to have 


been a banner August for the Metro- | 


politan wholesale hardware market. 
Prices throughout the city may be con- 
sidered very firm. Carry-over stocks 
on spring and summer goods will be 
unusually light according to reports 
received. Collections are improving 
slightly. 





_No Important Price Changes 
in the Boston Market 





tion. 


No price changes of importance were | 
reported the past week by the jobbing | 


trade at Boston. The only one that 
does attract attention is an advance in 
drop shot, which comes as a result of 
the pronounced uplift in pig lead prices. 





Heavy Fall Volume Expected 
by Cleveland Hardware 
Jobbers 


volume of fall business because of the 
generally favorable condition of the 


agricultural industry. Staple lines con- | 


tinue to move in fair volume. Retailers 
are keeping their stocks up but are 
not buying in large lots. Some of the 
retailers report an improvement in 
sales. Collections are fair. 





Excellent Crops Have Helped 
Northwest Hardware Trade 


Business in the Northwest tributary 
to the Twin Cities is beginning to re- 





| flect the benefits derived from an ex- 
_ cellent crop of small grains. 


Continued 
dry weather is menacing the corn crop, 
but aside from this, returns from this 
year’s crops seem to be very good. 
A part of the returns has been re- 
ceived in the smaller centers, but little 
evidence is shown as yet in this center. 
Dealers are planning to visit here dur- 
ing the annual State Fair. Collections 
are normal. 


Pittsburgh Conditions Are 
Unchanged; Flashlights 
and Radio Active 


| Chicago Prices Are Firm with 


Futures Very Active 


Business in the Chicago area con- 
tinues to improve, according to all re- 
ports, as the fall season approaches 
and a good volume of future orders for 
both fall and spring merchandise is 
steadily developing while the demand 
for seasonable items continues to be ac- 


| tive. 


While prices for the most part are 


| firm with a general advancing tendency, 


some reductions are announced by the 
jobbers this week; larger discounts 
being given on screws and radio tubes 
and solder also taking a drop. 





Little Change in Window and 
Plate Glass Situation 


Affairs in the window glass industry 


| are moving along with but little change 


_from_ those prevailing 


a week ago. 


| There iS a growing scarcity of 24-in. 
wide and over in single strength and in 














large size double strength stock sheets. 
Many stock lists contain but very little 
glass over 20 in. in width. 

At the present time shipments from 
the manufacturer’s warehouse exceeds 
the production. In but very few in- 
stances can the average jobber’s speci- 
fication be filled promptly. 

Reports are to the effect that the de- 
mand on distributors’ stock continues 
consistent. Business generally started 
off favorably with them and it is be- 
lieved that the total volume done th's 
month will exceed the corresponding 
month a year ago. The _ favorable 
weather prevailing in most parts of the 
country has enabled construction work 
to move along fully up to schedule. 
From now until the time the snow flies 

a large quantity of flat glass will be 


| soummnal for closing-in purposes. There 
There is little if any change in busi- | 
_hess conditions in the Pittsburgh sec- | 


Builders’ hardware and building | 


materials are still making the best | 


showing. 


Shorter days and earlier. 


darkness are attended by some quicken- | 
ing in the demand for flashlights and | 


for radio batteries. Retailers’ stocks 
are light in this district and the whole- 
sale trade naturally expects the Fall 


buying, which should begin early next | 


month, to be of good volume. The 


price changes. 


_week has brought out no important | 
We still have in this | 


part of the country a depressed coal | 


Cleveland jobbers look for a heavy | situation from the viewpoint of mine 


operations and this is the prime cause 


for a continued report of only fair col- | 


lections. 





Revised Mileor Price Book 


Shows Several Reductions 


The Milwaukee Corrugating Co., 
Milwaukee, Wis., has issued a new re- 
vised edition of its dealers’ net price 
book on Milcor sheet metal] 
products. The book is dated Sept. 1, 
1925, and shows reductions in several | 
items. 


building | 


has not been any noticeable change in 
production. 

The plate glass situation continues 
unchanged. There is a good demand 


and factories are working steady. 
—National Glass Budget. 


Combined Price Book-Cata- 
log Issued by Union 


Shovel Works 


Union Shovel Works, Inc., Tyrone, 
Pa., has issued a new booklet on scoops, 
shovels and spades. It is a combined 
price book and catalog, showing the 
company’s complete line. 








July Production in U. S. 
Increases 


Increases during July over July a 
year ago occurred in the production of 
automobiles, both passenger cars and 
trucks, and in the production of pine 
lumber, both Western and Southern, 
in the output of fine cotton goods. the 


| shipments and billing of cotton-finis' ed 


| goods, and the sales of leather belting, 
' fabricated steel nlates and abrasives. 
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Optimism Prevails in Northwestern Markets 






(Minneapolis office of HARDWARE AGE) 


SIDE from the extreme dry weather, which has placed the 
corn crop in the doubtful class, there is nothing that dis- 
turbs the feeling of satisfaction which is prevalent over the 
Northwest tributary to the Twin Cities. 
out well, and are being marketed to some degree. 


Other crops have turned 
The results are 


pleasing to the farmers and the merchants as well, for more 


money is changing hands with each week that passes. 


Dealers are 


finding that their customers are buying more freely than for 
several years past, and this in turn has a good influence on the 


credits of the jobbers. 


Business in general is improving, although not so rapidly as 
many believed it would with the harvest progressing. The im- 
provement is especially to be noted in the smaller towns and dis- 
tricts, the effects of the year’s yield not having reached the larger 


centers. 


Building is still going forward at a good pace all over 


the Northwest, with small homes and residences predominating 


the market. 


Collections are good in almost all lines. 


Retail stocks are being 


kept down by the merchants, the preference being to buy more 
frequently, on the part of the retailers, and thus turn the stocks 
more rapidly on a smaller capital. 
good trade for the remaining portion of the year. 

Prices are changed in some respects from those of last report, 


screws being lower and bolts higher. 


Dealers are anticipating a very 


On the whole, prices are 


steady at this, the beginning of the fall buying season. 

One of the opportune times for the merchants of the Northwest 
to make a trip to their wholesale markets is during the time of the 
Minnesota State Fair, and that time is practically here now. 
Special rates for the entire Northwest offer the opportunity for the 
dealer to combine business with pleasure, and see the industrial 
exhibit, as well as purchase his fall stocks. 


AXES.— Stocks are well assorted 
though not heavy at this time of the 
year. Sales are normal, and prices un- 


changed. 

We quote from jobbers’ stocks, 
fob. “Ewin Cities: sinkwtie bi ase 
weight axes ut $14.50 and double bit 
base Weight axes at $19.50 per dozen, 


net. 


BOLTS.—Sales are even, 


well filled. Prices show a slight ad- 
vance over previous quotations. 

We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Large and small 
carriage bolts at 45 per cent, large 
and small machine bolts at 50 per 
cent, stove bolts at 75 per cent and 
lag screws at 55 per cent from lists. 


BRADS.—Sales_ still are wvood, with 
stocks heavy enough for present de- 
Prices show no changes. 

from stocks, 
(ities brads in 
70-10 from 


mands. 
We quot 
f.o.b. Twin 
25-Ib. boxes ; 
list. 
BUILDERS’ HARDWARE.—The 
amount of building over the Northwest 
seems to continue with no decrease. 
The call for hardware centers greatly 
around trim for the smaller and me- 
dium-priced homes. Work of this 
description is going forward rapidly. 
School work is being rushed for com- 
pletion before the opening date of 
schools. 


jobbers’ 
Vire 


per cent 


CHURNS.—Demand is fair, with ample 


_stocks on hand. Prices show no 
changes. ' 
We quote from jobbers’ stocks, 


EAVES 


| th. 
with stocks | PIPE 


f.o.b. Twin Cities: Barrel type churns 
at 30-10 per cent from lists. 


TROUGH, CONDUCTOR 
AND ELBOWS.—Demand con- 


tinues fair, with ample _ stocks 


| present needs. Prices have not changed. 


stocks, 


jobbers’ 
single 


We quote from 
iti Slip joint, 


f.o.b. Twin Cities: 


bead 29-ga. o-in. eaves trough at 
$5.50 per 100 ft.; 29-ga. conductor 


pipe 3 in., $5.15 per 100 ft., and 3-in. 
conductor elbows at $1.73 per dozen, 
net. 
FIELD FENCE. 
to 
vest is over. Stocks 
and prices steady. 

We 
f.o.b. 
fence 

FILES.—Sales are good, in practically 
all lines where files are in demand. 
Shops and factories are fair in their 
purchases, while garages are still in 
the heavy part of their season. Stocks 
are well assorted, and prices steady. 

We quote from jobbers’ stocks, 
f.o.b. Twin Cities: 3Sest grade files 
at 50 per cent, and second grade files 
at 60 per cent from list. 


Sales 





are well filled, 


stocks, 
type field 
net. 


quote from 
Twin Cities: 
at $22.68 per 


jobbers’ 
26-in. L 
100 rods, 


for 


— Business Improving Steadily 


FREEZERS.— Return of 


warmer 
weather has aided in clearing away the 


remainder of freezer stocks. Prices 

_ show no changes. 

| We quote from jobbers’ stocks, 
f.o.b. Twin Cities: White Mountain 


4-qt. freezers at $4.13 each, and 8-qt. 

at $6.75 each, net. 
GALVANIZED WARE. — Sales show 
a healthy total in the galvanized wares 
lines. Stocks are well assorted, and 
are being ‘kept low by the dealers. 
Prices have not changed. 

We quote from jobbers’ _ stocks, 
f.o.b. Twin Cities: Standard No. 1 
galvanized tubs at 7.28; No. 2, 
23.00; No. 3, $9.20; heavy tubs, No. 

1, $12.30; No. 2, $13.50; No. 3, $14.70; 
standard 10-qt. pails, $2.65; 12-qt., 
$3.00; 14-qt., $3.35; stock pails, 16-qt., 
$5.00, and 18-qt., $5.50 per dozen, net. 
GLASS AND PUTTY.—Demand is 
light in a retail way, with the heavy 


sales to shovs and builders. Prices 
_have not changed. 

We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Minn. prices, 
single strength glass, 83 per cent; 
double strength, 85 per cent; and 
strictly pure putty in 50-lb drums 
at $4.85 ecwt., net. 


_in the carpenter lines. 


| 
| 





| 
| 
| 


| 


HAMMERS AND HATCHETS.—Sales 
are still good for small tools,, especially 
Stocks are well 
assorted, though not ‘heavy. Prices 
show no changes. 

We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Maydole, No. 
11% carpenter’s hammers at $12.60; 
Plumb No. HFS81, $10.50: Plumb No. 

2 broad hatchets, $14.45; No. 2 shing- 

ling, $11.20, and No. 2 claw, $12.50 

per dozen, net. 
HOSE.—Demand has kept up remark- 
ably well, due doubtless to the unbroken 
dry weather for this section of the 
country. Home owners who thought 
to make the old hose last, have been 
compelled to buy this year, instead of 
waiting until next spring. Dealers 
who have been closing out their stocks 
have had good success along that line. 
Prices show no changes. 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Good Luck, % in., 
6-ply hose at 10'%c.; Bull Dog, % i 
7-ply, 13c.; Leader, % in., 5-ply, 
9%,c.; molded black, ™% in., 
per foot, net. 


NAILS.—Sales are still very good, 
with stocks well assorted. There is no 


_ change in prices. 


are expected | 
increase in this line after the har- | 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Standard wire 
nails at $3.25 keg, base, and cement 


coated wire nails at $2.40 keg, base. 
OIL STOVES, OVENS AND WATER 
HEATERS.—Demand for merchandise 





_ of this description has been growing in 
this section of the country. People are 


' using them. 


learning the comforts of this method of 
heating and cooking. New homes in 
the rural and suburban districts are 
Stocks are in good con- 


_ dition, and prices unchanged. 


| Oil Cook Stoves 
PERFECTION— 
ee ee . .. .. cic wv cdeceser $17.50 
Pe Ze we. MOTD. cc cccccccetsus Bee 
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ee ee en cutee 
No. 75 5 burners 39.50 
Perfection dealer’s discount, 30 and 
5 per cent on lots of 10 or more; on 
less than 10, 30 per cent. 
PURITAN (Improved Model)— 


Gee Oe Sc cece ceeusesex $17.50 
No. 43 3 burmers............... 22.50 
Be, GO -G BUPMIOPR. . occ cc ccccccces 28.50 
Puritan discounts same as Perfec- 
tion. 
NESCO— 
SS Be Rarer eee $9.50 
INO. BIS 3 WUFMOTB......ccccesss 17.35 
Be. See © DWUPMORR.. .cccccccccce 22.00 
BVO, BEG 4 DUPMOTD...cccccccccce 2H.00 
Se Sl aaa 39.50 
No. 1102 high shelf only........ 5.25 
No. 1103 high shelf only........ 6.50 
No. 1104 high shelf only........ 8.00 
No. 1105 high shelf only........ 9.75 
Nesco dealer’s discount, 30 and 5 
per cent. 
Ovens 
PERFECTION— 
No. 211 1 burner plain door... $2.50 
No. 211G 1 burner glass door... 2.70 
No. 121G 1 burner glass door... 4.90 
No. 122G 2 burners glass door.. 6.00 
I I il iit re aw Bie 6.15 
Dealer’s discount, on 10 or more, 
30 and 5 per cent; less than 10, 30 
per cent. 
PURITAN— 
No. 42G 2 burners glass door... $5.25 
Dealer’s discount, 10 or more, 30 
and 5 per cent; less than 10, 30 per 
cent. 
NESCO— 
No. 05 1 burner solid door.... $2.10 
No. ® 1 burner glass door.... 2.25 
No. 010 1 burner solid door.... 4.15 
No. 10 1 burner glass door.... 4.40 
No. 020 2 burners solid door.. 5.15 
No. 20 2 burners glass door... 5.40 
No. 030 2 burners solid door... 5.40 
No. 30 2 burners glass door... 5.70 
Dealer’s discount 30 and 5 per 
cent. 

Water Heaters 
ty ne eee ee $45.00 
«ig. i!) Se >) ee 10.00 
POTTOCUIOM TWO. SEE occ cccccccecss S0.00 


Nesco discount, 30 and 5 per cent: 
Perfection discount, 30 and 5. per 
cent in lots of 10 or more: less than 
10, 30 per cent. 

Wicks, Etc. 

Rockweave wicks, 25c. eacl 

Perfection and Puritan, $4 
and $48 per gross. 

Discounts same as on 
stoves, ovens and heaters. 


PAINTS AND WHITE LEAD.—Sales 


h. 
per doz. 


oil cook 


HARDWARE AGE 


of the year. 


lines this year. Stocks 


no changes. 

We quote from jobbers’ stocks, 
f.o.b. Twin Cities: ' Best grade house 
paints at $2.80 per gallon in 1-gallon 
cans, and white lead in 100-lb. kegs 
at $13.83 per cwt., net. 

PAPER.—Sales are still very 
keeping pace with the progress 
building operations. Stocks 
filled, and prices steady. 











are still very good, despite the pres- | 


ence of numerous insects at this time 


Durability Feature of This 
Coaster Wagon 


An all steel coaster wagon has been 
added this season to the line of the 
Janesville Products Company, Janes- 
ville, Wis. 


stocks, 
build- 
rolls 


We quote from jobbers’ 
f.o.b. Twin Cities: Red rosin 
ing paper in 20, 25 and 30-lb. 
at $3.25 cwt., net. 


POULTRY NETTING. — Sales 


Price have not changed. 

We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Hexagon poultry 
netting at 50-10 per cent from lists. 

PYREX OVENWARE. Sales are 
showing some improvement, althoug‘h 





It is thought that fall 
sales will be satisfactory in the paint 
have been 
drawn on heavily, and in some instances 
have been bady depleted. Prices show 


good, 
of 
are well 


are 
grading down, with stocks rather light. 


ee 


the better selling season is later in the | 


fall. 


unchanged. 
We quote from jobbers’ stocks, 
f.o.b. Twin Cities: No. 197 casseroles 
7; No. 202 pie plates, 50c.:; No. 
plates, 67c.: No. 212 bread 
pans, 60c.; No. 231 utility pans, 67c.; 
No. 12 tea pots, $1.67: No. 24, $2.00; 
No. 36, $2.33 each, net. 


pie 


Stocks are well filled and prices | 


SASH CORD AND WEIGHTS.—Sales | 


are still very good, with stocks well 
filled. Prices have not changed. 

We from stocks, 
f.o.b. Cities: Best grade sash 
cord, lb.; second grade, 45c.; 
cast sash weights at $2.10 cwt., 
net. 


quote jobbers’ 
Twin 
Te. 
iron 


SCREEN DOORS AND WINDOWS.— | 


This line is still selling well, although 
dealers are reducing their stocks for 
the end of the season. Prices show no 


changes. 

We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Common screen 
doors, 2-8 x 6-8, $1.82 each; fancy 
doors, 2-8 x 6-8, $2.16 each; metal 
window screens, adjustable, 24-in., 
$7.40 doz., and wood frame, screens, 


adjustable, 24 in., $6.00 doz., net. 


It is said to be very sturdily con- 
'structed with a view to the romping 
_youth’s requirements, and to maintain 
_all the attractiveness that a double disc 
-rubber-tired red wagon possesses for 
the majority of boys. 

' The bottom of the body is of one 


—— 
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SCREWS.—Sales are steady, with 
stocks well filled. Prices show a de- 
cline from last quotation. 


We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Flat head bright 
wood screws, 80-10 per cent; flat 
head japanned, 72%-10 per cent; 


round head blued, 7714-10 per cent, 

round head brass, 75-10 per cent 
SOLDER.—Demand 
plenty of stocks on hand. 
not changed. 


We quote 
f.o.b. Twin 
and half solder at 
ly half and half 
net. 


STEEL SHEETS. 
ample stocks on hand. 


steady, with 
Prices have 


is 


jobbers’ stocks, 
Cities: Warranted half 
41c. Ilb., and strict- 
solder at 40e. Ib., 


from 


Sales are fair, with 
Prices are un- 





changed. 

We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Black _ steel 
sheets at $4.25 ewt., base, and gal- 
vanized steel sheets at $5.35 ewt., 
base. 


TIN PLATE.—Sales are normal, with 
ample stocks on hand. There is no 
change in prices. 





We quote from jobbers’ stocks, 
f.o.b. Twin Cities; Furnace coke, 
ICL, 20 x 28 tin at $14.25 box, and 
IC, 20 x 28, 8-lb. coating roofing tin 
at $14.60 box, net. 

WHEELBARROWS.—Demand is fair, 


_ contractors still buying to some extent. 


Home owners’ trade is quiet. Prices 
have not changed. 
We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Fully bolted bar- 


wheelbarrows at $36.50 
barrows at $7.33 
barrows at 


rel type tray 

doz.; No. 2 tubular 

each, and No. 1 garden 

$6.25 each, net. 
WIRE.—Demand expected to im- 
prove for fence wire later in the fall. 
Wire for construction use is selling 
fairly well. Stocks are well filled, and 
prices steady. 


is 


" We quote from jobbers’ stocks, 
f.o.b. Twin Cities: Painted cattle 
wire, 80-rod spools, $3.01; painted 
hog, 80-rod spools, $3.22; galvanized 
cattle, 80-rod spools, $3.21, and gal- 
vanized hog, 80-rod spools, $3.43 per 
spool. Annealed black wire, No. 9, 
$3.25 ewt., galvanized annealed, No. 
9, $3.70 cwt., net. 


piece, extra heavy sheet steel strongly 
‘reinforced with steel cleats. 


The top box is securely built and 


'may be removed by simply unscrewing 


one wing 


nut. The gear enameled 


black is of heavy steel channel con- 


struction, well braced, while the steer- 
‘ing pole also black is planned for easy 
‘handling. No. 72 R, Size Body 15 x 35, 


size wheel 10 in., packing one in a ¢car- 
ton and weight 42 Ib. 


H. Miller, Albany Sales 
Manager for Sherwin- 
Williams 


R. H. Miller has been appointed sales 
manager of the new sales division of 
the Sherwin-Williams Co. at Albany. 
N. Y. 

The new office will be opened on Sept. 
1, and Mr. Miller, who has been placed 
in charge, has had a number of years 
experience with the firm. He has been 


R. 


one of the members of the company’s 


north Atlantic district 


and has been 


in charge for some time of the Albany 


store and warehouse. 
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HARDWARE AGE 


Profitable Fall Trade Predicted 
by N. Y. Hardware Jobbers— 
August Very Good Month 


ETROPOLITAN hardware jobbers predict a very 
profitable fall hardware season for both the retail 
and wholesale hardware trade. This prediction is 

based largely on the unusually large volume of fall futures 
already on the books. Dealers have shown real interest in 
such items as sleds, stove goods, ice skates, toys, fall sport 


goods, and snow goods. 


Current demands for staple lines are consistent but not 
very heavy. August has been generally reported as a ban- 
ner August in the New York wholesale hardware market. 

Prices are comparatively firm and early reports state that 
carry-over stocks on spring and summer goods will be un- 


usually low this year. 


Collections are showing slight improvement in most 


sections. 


Xmas Tree Stand Prices 


Offered in N. Y. Market | 


Metropolitan jobbers have issued 


prices on Christmas tree stands. There | 
has been an active demand for this | 


item. Deliveries in most cases are 
scheduled for November. Prices will 
hold as given according to local dis- 
tributors. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. NEW YORK: 
(hristmas tree stands, Gem, $4 per 
dozen; Crown, No. 2, $7.86 per dozen; 
in box lots, $7.50 per dozen: Crown, 
No. 3, $13 per dozen, and in box lots, 
$12.50 per dozen. 


' 


Cotton Gloves Very Active; | 


Prices Are Firm 


Jobbers report a very active demand 
for cotton gloves in the several lead- 


Se 


ing styles. Prices are considered firm | 


and stocks appear satisfactory. 
JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. NEW YORK: 
Cotton gloves, 6 0z., canvas, $1.40 
per doz. pair; 9 oz. canvas, $2.04 per 
doz. pair; 8% oz. Jersey, $2.16 per 
doz. pair; 8 oz. with leather palm, 
$3.84 per doz. pair, and 8 oz: Gaunt- 
let type, $4.20 per doz. pair. 


Axe Orders Placed Now Call 


for October Delivery 


In the New York market the axe 
business develops early in October but | 
in many cases dealers place their or- 
ders the first week in September with 
October delivery. Jobbers do not ex- 
pect any price ‘change on axes during 
the season. Fairly good orders have 
been written by local wholesale houses. 

JOBBERS’ QUOTATIONS TO RE- 

TAILERS, F.0O.B. NEW YORK: 

Axes, Long Island pattern, 2% to 

3 Ib., $1.69 each; Connecticut pat- 

tern, 2% to 3% Ib., $1.70 each; 3 to 4 

lb., $1.75 each, and 4 to 5 lb.. $1.81 

each. Columbia pattern, 3% to 4% 

lb., $1.80 each; 4 to 5 Ib., $1. "85 each, 

and 5% Ib., $1.95 each. Kentucky 

pattern, 3 to 4 Ib., $1.45 each; 4 to 5 

lb.. $1.58 each. 

New England pattern, 3% to 3% 


Ib., $1.75 each, and 3% to 4 Ilb., $1.80 
each. Jersey pattern, 3% to 4% Ib., 
$1.80 each, and 4 to 5 Ib., $1.85 each. 
House axes, Plumb, $1.04; Jim 
Dandy, 9%0c., and Red Rover, 98c. 
each. 
Competitive grade axe, 7dc. 


Weatherstrip Is Very Active 


in Metropolitan Market 


Weatherstrip is one of the most ac- 
‘tive hardware items in the New York 
market at the present time. Prices 
are holding firmly. 
are adequate. No shortages or price 
changes are expected. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. NEW YORK: 


Wirf’s weatherstrip, packed 500 ft. 
to the reel, maroon, $27.50 per reel; 
white, $35 per reel. 

Metropolitan weatherstrip, in 100 
ft. rolls, No. 0 and No. 1, $1.80 per 
roll. No. 1%, $2.55 per roll, and No. 
2, $2.90 per roll. No. 4, $3.60 per, roll, 
and No. 7, $4.35 per roll. 

Metallic weatherstrip, in 100 ft. 
rolls: No. 38, $2.15 per roll; No. 39, 
$2.55 per roll, and No. 40, $2.90 per 
roll. 

Felt weatherstrip, in 100 ft. rolls: 
No. 18, $2.35 per roll; No. 19, $2.75 
per roll, and No. 20, $3. 75 per roll. 

Flexible weatherstrip, in 100 ft. 
rolis: No. 8, $1.90 per roll; No. 9, 

2.30 per roll, and No. 10, $3.05 per 
roll. 

Competitive grade, 100 ft. rolls, 
$4.20 per roll. 

Nero weatherstrip, in 500 ft. reels, 
Maroon, $21 per roll. 


Wine Rcaiiie 


Dealers outside the city are receiv- 
ing shipments on wine presses. 
of these orders were placed early in 
July. Prices are unchanged. 


JOBBERS’ QUOTATIONS TO RE- 

TAILERS, F.O.B. NEW YORK: 
Press, No. 1, $6.70; No. 2, $7.50; No. 

2%, $10; No. 3, $12.75, and No. 4, 


Presses, with hinged tub, No. 2 
$8.60; No. 2%, $11.15; No. 3, $14, and 
No. 4, $17.30 each. 

Boss crushers, aluminum teeth, $6 


icn. 

Double roller, $10. 

Fruit presses, 2 qt., $2.95; 4 qt., 
$4.60: 6 qt., $6.25; 12 qt., $8.75. 


Stocks apparently 


Many 


_a fair demand for stove boards. Sep- 
| tember sales are expected to show sub- 











ordered for October deliveries is con- 
_sidered a very encouraging sign. A 
| good winter trade is predicted. 


Dealers Taking Deliveries on | 





Stove Board Demand Fair; 





| |" appear adequate. 
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Jobbers Taking Orders Now 
| for Furnace Scoops 


Furnace scoops, like snow shovels 
_and stove boards, are of interest in 
| this market. Prices are not expected 
| to change during the season. Stocks 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. NEW YORK: 


Furnace scoops No. 2, hollow back, 
black steel blade, malleable ‘“‘D”’ han- 
dle, $5.04 per doz.: - long handles, $4.80 
per doz.; furnace scoops No. 2, riv- 
eted back, heavy black steel blade 
and wood ‘DD’ handle, 84c. each; 
long handle, 84c. each. 


Stocks Are Satisfactory 
At the present time jobbers report 


stantial gains on this and_ kindred 
items. Stocks are considered satisfac- 
tory. Prices are unchanged. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0.B. NEW YORK: 

Stove boards (paper lined), 24 x 24, 
$8.40 per doz.; 26 x 26, $9 per doz.; 
28 x 28, $10.05 per doz.; 30 x 30, $12 
per doz.; 32 x 32, $14.75 per doz.; 
35 x 35, 317-40 per doz., and 32 x 42, 
$19.80 per doz. 


Nail Prices Are Firmer 
It Is Reported 


New York jobbers report that nail 
prices are firmer in this market. Dur- 
ing the past ten days there had been 
several reports that wire nails could 
be bought at $3.30 but at press time 
the quotation published here appears 
to be in effect throughout this market. 
This is $4.40. 


JOBBERS'’ gta Fee TO RE- 
TAILERS, F.0.B. NEW YORK: 

Keg nails, $3.40 base; wire nails 
and brads in 1 lb. papers, 70 and 10 
per cent. 


Early Orders on Snow Goods 
Considered Encouraging Sign 


Jobbers report very good futures on 
snow goods at prices quoted here. No 
change in price is expected. The vol- 
ume and nature of assortments being 


JOBBERS’ QUOTATIONS ag RE- 
TAILERS, F.0.B. NEW YORK: 

Long handled snow Bn $4.50 
per doz.; American steel, $9.35 per 
doz.; galv: inized steel (2% x 16 in.), 
$11.40 per doz.; Menzie shovels, $10.80 
per doz. 

Snow pushers, 12 x 18 in., $12 per 
doz.; 12 x 24, $16.20 per doz. 

Street cleaners, 12 x 31, $33 per doz. 

Sidewalk scrapers, solid shank, 
steel blade, 7 x 4%, black finish, $4. . 
per doz.; sidewalk scrapers, 7 x 
half polished, black finish, $6 per ace. 


New York Sled Prices 


Sled orders are coming in fair quan- 
tities. Prices this year are somewhat 
lower than those quoted in 1924. No 
further change is expected in this 
market. Prices quoted are NET. 

JOBBERS’ of tap de hae ag RE- 

TAILERS, F.O.B. NE 


Fie xible Flyers, “4 i: ood No. 
74. ee GS $4: No. 4, $4. re he No. D. 
Junior Racer, $3.50; Racer. 
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Lower Priced Drop Forged 
Hammer and Hatchet Line 


| 


Announced by N. Y. Jobbers 


New York jobbers announce the in- | 


troduction of a new line of lower priced 
drop forged hammers and _ hatchets 
which they say will be sold in competi- 
tion with cast steel types. 
line is now being produced by several 
leading manufacturers according to 
the report. 


Oil Heaters 
Dealers Prepare for Fall 


The new | 


HARDWARE AGE 


Perfection No. 421.......ccccoss 80.00 
Nesco discount, 30 and 5 per cent; 
Perfection discount, 30 and 5 per 


cent in lots of 10 or more; less than 


10, 30 per cent. 


Wicks, Etc. 


RockWweave wicks, 25c. each. 


Perfection and Puritan, $4 per doz. 
and $48 per gross. 
Discounts same as on oil cook 


stoves, ovens and heaters. 


Staple Items’ Demand Mod- 


More Active: | 


Dealers outside of Greater New York | 


are placing fairly good orders for oil | 
heaters and water heaters. This line 
is always active in the fall. Prices are 


unchanged and stocks appear to be sat- | 


isfactory. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. NEW YORK: 


a a 
7 ae oc cnceseceuss $17.50 
No . te 3 Ee 22.50 
No. 74 BO eT ee 28.50 
EUG, FH © WRRPOTE.. cccccccecccess Gee 

Perfection dealer’s discount, 30 and 
5 per cent on lots of 10 or more; on 
less than 10, 30 per cent. 

a hy (Improved Model)— 

Pe, GE BD DUPONT. cc cccccccccess $17.50 
a a a ee. caceueees 22.50 
Bee Ge Se Bs occas sscovsecss 28.50 

Puritan discounts same as Perfec- 
tion. 

NESCO— 

a ee 2 ee us eewweees $9.50 
ce? ££ | eee 17.35 
No. 213 3 DP ctcacecs ences Be 
No. 214 4 DUPMETS...cccccccccce SH.00 
Be. Bem B WUPMOGR. cc cccccccsces 39.50 
No. 1102 high shelf only........ 5.25 
No. 1103 high shelf only........ 6.50 
No. 1104 high shelf only........ 8.00 
No. 1105 high shelf only........ 9.75 

Nesco dealer’s discount, 30 and 5 


per cent. 


Ovens 
PERFECTION— 
No. 211 1 burner plain door....$2.50 
No. 211G 1 burner glass door.... 2.70 
No. 121G 1 burner glass door.... 4.90 
No. 122G 2 burners glass door... 6.00 
ee ME Settestencdsscddunieweas 6.15 


on 10 or more, 


Dealer’s discount, 
less than 10, 30 


30 and 5 per cent; 
per cent. 
PURITAN— 


No. 42G 2 burners glass door....$5.25 


Dealer’s discount, 10 or more, 30 
and 5 per cent; less than 10, 30 per 
cent. 

in ae 
No. 05 1 burner solid door......$2.10 
No. 5 1 burner glass door..... 2.25 
No. 010 1 burner solid door...... 4.15 
No. 10 1 burner glass door..... 4.40 
No. 020 2 burners solid door..... 5.15 
No. 20 2 burners glass door.... 5.40 
No. 030 2 burners solid door..... 5.40 
No. 30 2 burners glass door.... 5.70 


Dealer’s discount, 30 and 5 per cent. 


Water Heaters 


I ee ae 
PereeetIem INO. GIB... ccccccccce 40.00 


Improved Flour Sifters 


| 





erate; Wholesale Stocks 
Satisfactory 
moderate movement 


Being a strictly staple 
are of a fill-in nature. 


There is a 
bolts and nuts. 
item orders 


in | 
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Screw Demand Is Fair 


As in the ease of bolts and nuts, 


' the demand for screws is comparatively 


light and largely of a fill-in nature. 


| Houses specializing in mill supply and 
| factory business report a moderate sale 


to such channels. 
nounced 


Prices are practically uniform. Whole- | 


sale stocks are considered satisfactory. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. NEW YORK: 
carriage bolts, 
30-10 per 


Bolts. — Common 
small sizes and large sizes, 


cent. 

Machine bolts, all sizes, 40 and 10 
per cent. 

Lag screws, 50 per cent. 

Stove bolts, 75-10 per cent; both 


flat and round head. 
Sink bolts, 75 to 75 and 10 per cent. 
Tire bolts, 45 to 50 per cent. 
Step bolts, 33% per cent. 
Machine bolt shields, 65 per cent. 
Prices vary in different sections of 


the city. 

Spring cotters, 30 per cent. 

Copper rivets and burrs, 25 per 
cent. 

Round head iron rivets, 55-5 per 
cent; tinners’ rivets, black and tin, 
60 per cent. 

Machine screws, round head and 
flat head, iron 70-10-10 per cent, and 
brass, 70 per cent. 


‘Brushes Are Fairly Active in 


New York Market 


Brushes for household and persona! 
uses are in fairly active demand in the 
New York wholesale hardware market. 
Fall cleaning demands on the retailers 


_ should it is believed stimulate the sale 


| of household brushes. 
| changed. 


The Republic Metalware Co., Buf- | 
falo, N. Y., has bought the tools of the | 
‘ McLaughlin Co. and is placing several | 


improvements of the Savory line of | ‘ch 


kitchen specialties on the market. 
The new sifters have a four-bladed, 
rotary agitator. A crank screws into 
the agitator which is said to make a 
rigid, unbreakable joint and yet per- 


| 
| 
| 
| 


Prices are un- 
No change in price is an- 
ticipated. Stocks appear satisfactory. 

JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.0O.B. NEW YORK: 

A discount of 33% per cent on the 
following household and personal use 
brushes, which are quoted here at 
list prices. 


Nail brushes, 85c. each; _ split 
duster, $1.25; cloth brush and skirt 
brush, $1.60; dust mop, $1.90; bath 
brush, medium, $1.95; large, $2.30; 
refrigerator brush, 30c.; percolator 
brush, 15¢c.; vegetable brush, 25c.; 
dish mop, 35c.; pan greaser, 30c.; 
dustpan and _ brush, $1: radiator 
brush, 55c.; bottle brush, 35c. 


Revised prices an- 
last week are in effect in 
practically all sections of the city. 

JOBBERS’ QUOTATIONS TO RE. 
TAILERS, F.O.B. NEW YORK: 

Wood screws, iron bright, flat 
head, 80 per cent; iron blued, round 
head, 77% per cent; brass, flat head, 
7716 per cent; brass, round and oval 
head, 75 per cent. 

Hot galvanized, head, 65 


6214 


flat per 


cent; same, round head, per cent. 
Nickel plated, flat head, 70 per 
cent; same, round head, 70 per cent. 
Brass plated, flat head and round 
head, 671% per cen 
EXTRAS—20 to 20) and 5 per cent. 


Eagle-Picher Announces New 
Prices on Dry Products 


The Eagle-Picher Lead Co. announces 
the following new prices on dry prod- 


ucts: 

In barrels and half barrels in quan- 
tity lots, effective Aug , 1925. 
Sublimed white lead, 10¢. per Ib.; 
super sublimed white lead, 10%4c. per 
lb.:; sublimed blue lead, 10c. per I1D.; 
carbonate of lead, 10%c. per Ib.; 
litharge, 11144c. per Ib.; red lead, 12c. 
per lb.; AAA orange mineral, 144c. 
per Ib. 


| $2. 10 on Rotary 


mit all the working parts to be instant- | 


ly removed for cleaning and drying. 
These parts are said to be accurately 


made to insure smooth, easy operation. | 

The bodies are built of heavy char- | 
coal tin plate with bright reflector fin- | 
Handles and crank knobs are of | 


rosewood. 


Three styles of handles are included | 


in the line, wood and tin vertical back 
handles and horizontal tubular handles. 
The one-hand “Shaker” sifter is also 


| standard of quality. 


Rotary Ash Sifters Quoted at 
$2.10 in New York 


Jobbers have announced a price of 
ash sifters. Moore 
>» and 


in lots of el or more at g. 10 ‘on. 


As Predicted Last Week Rope 
Prices Remain Unchanged 


As was predicted in this report last 
week, rope prices for the September- 
October period will be the same as 
those quoted for the July-August pe- 
riod. These prices are given here. It 
has been said that a few large orders 
have been placed but that the general 
run of rope business is only moderate. 
Stocks are adequate. 


JOBBERS’ QUOTATIONS TO RE- 
TAILERS, F.O.B. NEW YORK: 

Rope, No. 1 Manila standard 
brands, 24c. per’ lb.; No. 2 Manila 
standard brands, 22c. per lIb.; No. 1 
sisal standard brands, 19c. per Ib.; 
No. 2 sisal standard brands, 18e. 
per Ib. 

Twine, 3-ply 
1, 23c. per Ib.; 


wrapping twine, No. 
No. 2, 21c. per Ib. 

India hemp twine, No. &, 16ce. 
Ilb.; BB twine, fine dark, 22%éc. 
Ib.; fine light, 24c. per Ib. 


per 
per 


said to have been brought up to a high 
There are a va- 
riety of styles. 


Tennis Rackets Are Added to 
Hilton-Collins Line 


Hilton-Collins Co., Louisville, Ky., 
has recently added tennis rackets to 
its line. This concern has been known 
as manufacturers of base ball bats, 
singletrees, doubletrees, neck yokes and 
irons. 
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September 3, 1925 


Consistent Demand in Boston and 


Other New England Hardware Markets 


(Boston office of HARDWARE AGE) 


ERE always comes a week each year in the New England 

hardware market when things apparently are at a standstill. 

This is the week. Practically every retail establishment visited 
since last week reported business as quiet. A spell of comparative 
inactivity apparently spread over the wholesale market. Manufac- 
turers of hardware are busy, but little activity is visible in their off- 
ces. Virtually no changes have been made in prices. If manufactur- 
érs have notified jobbers of advances or declines in list prices no 
attention has been paid them. Interest centers in vacations and in the 
task of cleaning up odds and ends before the hardware trade gets 
down to real brass tacks after Labor Day. 

Nothing has happened to change the belief of the jobbers that 
business the last months of 1925 will be better than the first three 
or four, and that the year will prove a satisfactory one to the hard- 
ware trade in general. A general feeling exists that Federal tax 
burdens will be considerably lightened; that there is to be an in- 
centive to make all the money one possibly can. Money remains 
plentiful and comparatively cheap for those firms who have watched 
credits closely and not allowed back bills to accumulate. Stocks of 
goods on retail shelves are far from burdensome. It is pointed out 
by certain people that farmers have experienced difficulty in finding 
a market for their products this summer and that when they did 
they received hardly enough to cover the cost of the container and 
cartage. For that reason the buying power of the farmer has been 
lowered. While it is true that New England has produced an ex- 
cessive amount of farm products and prices have been low, it is a 
little previous, perhaps, to state the buying power of the farmer 
has been lowered because there have been crops on which a lot of 
money has been made and these should offset losses sustained on 
others. 


BICYCLES.—-August sales of bicycles , 


were much larger than anticipated, say | We quote from Boston jobbers’ 


stocks: 


some of the jobbing trade. The sum- | Bottles.— Vacuum. brown, pints, 
mer season to date is ahead of last $1.50 each list. Black, pints, $1.50. 
vear | Green, half-pints, $1.50; pints, $4.75; 
. . quarts, $2.75. Nickel plated, plain, 


pints, $2.75; quarts, $4. Corrugated, 


We quote from Bosto jobbers’ : 
oston jobbers nickel plated, pints, $2.25; quarts, 
‘ ) pet 
Ss 


stocks: 


Bicycles.—Men’'s 2(-in., $28.50 each 


OO. 


net: 22-in., $28.50: arched bar. $29.50: ] pesserticoma ~20 and 10 per cent. 
motor bik type with double bar, $31. ) BRI SHES.—Paint brush stocks in re- 
——" $30.00. Girls’, 17- | tail hands are down to narrow limits, 
Boycycles.—No. 1, $9 each net: No. say jobbers, consequently there is 
=, $10; No. 3, $13; No. 4, $15. | more or less hand-to-meuth buying go- 


BINS. 

















There is a small yet steady | ing on all the time. House brushes, it | 


call for bins, especially from the gar-| is expected, will show more life this | 


age and small repair shop trade. month. 
We quote from Boston jobbers’ 

stocks: ; stocks: 
Bins.—Add-A-Bins, Nos. 6 and 8. _ House Brushes.—Wall = cleaning, 
$3.70 each net; Nos. 10 and 14, $4 d1.20 each net, dry dust mop, $1.50; 
Pe vegetable, 1l7c.; bottle, crank handle, 


BITS.—Bits sell well, thanks to the 2ic.; radiator, 47c.; refrigerator, 24e. ; | 


. . a . ee dust pan, 67c.; large bath, $2: - 
continued activity in the building etl $1.57: shirt, $1.34: an’ 84c. 
trades. Paint Brushes.—-Wall, $5 to $60 per 
. doz. net: varnish, $3.50 to $25: calci- 
We quote from Boston jobbers’ mine, $10.50 to $90; whitewash, $3.50 
stocks: to $130. 


We quote from Bosten jobbers’ 


' 
| 
i 
/ 


i2 
= 
$2.75. 


2c.; beaders, 72c.; brick jointers, 


_CHURNS.—Churns of all types and 


| makes continue to engage the attention 


EGG 


| of the retail trade. 


We quote from Boston jobbers’ 
stocks: : 

Churns.—Glass, 2-qt., $14 per doz. 
net; 3-qt., $17.75; 4-qt., $23. Jars for 
churns, 2-qt., $5.15 per doz. net; 
3-qt., $7.25; 4-qt., $8.50. 

Metal Hand Churns.—One-gal., $2.30 
each; 2-gal., $2.75; 3-gal., $3.50; 
4-gal., $4.25; 6-gal., $5.25. 





We quote from Boston jobbers’ 
stocks: 

Clam Diggers.—Six tine, 26-in. 
handle, $14.10 per doz. net; six tine. 
extra heavy, 26-in. handle, $18.90; 
Ipswich pattern, four tine, riveted, 
$12.56. 


DOG COLLARS.—Orders issued 
many towns and cities that dogs must 
be properly collared has created 
slightly better demand for such mer- 
chandise in this market. 


We quote from Joston jobbers’ 
stocks: 

Dog Collars.—Russet and _ black 
name plate, 4 brass studded, $1.50 
per doz. net; lock tongues, buckle, 


$3.75. Padlocks, $1,20 to $2.25 per 
doz. Leads, $1.60 to $5 per doz. 


Muzzles, $2.25 to $3 per doz. 


We quote from Boston jobbers’ 
stocks: 

Egg Carriers.—New model egg 
crates, metal capacity, 1% doz., 88&c. 
each net: 2-doz., $1.05; 3-doz., $1.23 
4-doz., $1.40; 6-doz., $1.75. Regal 
capacity 15 eggs, 14c. each net; 30 
eggs, 26c.; 50 eggs, 47c.; 100 eggs, 
&4c. Cases with fillers, capacity 15 
doz., $1.95 each. Poultry shipping 
crates $1.68 each. 


We quote from’ Boston jobbers’ 
stocks: 

Drop Shot.—Air rifle $3.35 per bag 
net: sizes No. 1 to No. 9, $3.10; in 
tubes, $4.95 per case. 

Guns.—Stevens air rifles, No. 12%, 
$4.05 each net; No. 26, $4.95; No. 12, 
$6.12; No. 17, $7.50; No. 27, $8; No. 
70, $12.45. Shot guns, No. 107, $8.85; 
No. 115, $10.50; No. 215, $18; No. 235, 


$20.75; No. 315, $21; No. 330, $21.85, 
No. 353, $24.30. Savage, bolt- action, 
single shot, No. 04, $6; repeating 
shot gun, No. 21A, $41.75. . Baker 


Batavia leader, double barrel, $32; 


Black Beauty, double barrel, $50. 
Page & Lewis, 22 action, model D, 


CLAM DIGGERS.—It is understood 
that retail stocks of clam diggers will 
clean up well this season, leaving the 
market in a healthy condition. 


by 


a 


CARRIERS.—With the annual 
vacation season practically over, pro- 
ducers of eggs will be obliged to seek 
new markets for their product. 
better demand for egg carriers there- 
fore is expected in wholesale hardware 
circles. 


A 


GUNS AND AMMUNITION.—A fur- 
ther advance in drop shot, this time 
10c. per bag, is reported. Retail deal- 
ers in general anticipate a good trade 
in shells this fall. 


Auger Bits.—FElectric 10/16ths, $6.25 
per doz. net; 11/l6ths, $6.60. Carpen- 
ters’, S/l6ths, $5.30; 9/16ths, $5.75: 
10/16ths, $6.25; 12/16ths, $7.10. Sets, 
$214 quarters, in boxes, $7.40 the set, 
in canvas rolls, $7.50. 


BOTTLES.—Filling in orders are noted 


We quote from Boston jobbers’ 


stocks: 


CEMENT WORKING TOOLS.—Job-| , *°.°: 
bers’ stocks of cement working tools 

are broken owing to the fact that busi- | 
ness has been unusually good this year. | 


LAMPS.—People have used gasoline 
lamps in the country to such good ad- 
vantage the past year or two indica- 
tions are more will be used in city 
homes during the winter months. 








by jobbers, most of the buying, how- 


OA 


ever, coming from retail dealers cater-| =", to $1.00 each net; Jointers, 72c. 
to $1.80; angles, 90c,. to $1.20; curvers, 


ing to the vacation trade. | 31.50; gutter tools, $1.20; pointers, 


| 
Cement Working Tools.—Edgers, | 


We quote from Boston jobbers 


stocks: 


Lamps.—Gasoline, opal shade, $6.25 





each net: tan tinted shade, $7; green 
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tinted shade, $7; half frosted globe, 
$6.50; Flemish brass fringe, $9; an- 
tique gold, $9.25; bracket lamp, $6.75; 
De Luxe, $14. 
MOPS.—Fall house cleaning should 
start in with a vim this month. In 
that event mops should sell more 
freely. 
We 
stocks: 
Mops.—O-Cedar line, without han- 
dles, No. 4, $12 per doz. list; No. 10, 
$18; No. 11, $18; dry duster, No. 9. 
$12; handles, $3 per doz., extra. In- 
terchangeable, No. 1, $15 per doz. 
list; No. 2, $21; No. 5, $15; No. 6, 
21. Floor, No. 22, $2 each. Hand, 
No. 44, $6 per doz. Clothes No. 51, 
$4.20 doz. Discount, 33% per cent. 
Cotton Mops.—Eureka line, 9-Ib. 
twine, $4.15 per doz.; 12-lb. twine, 
5.50. 


vet 


PLANES.—Both retail and wholesale 


sales of planes are holding up remark- 


quote from Boston jobbers’ 


ably well. 

We quote from Boston jobbers’ 
stocks: 

Planes.—Drop forged steel, No. 903, 
$3.30 each net; No. 904; $3.60; No. 
905, $4.10. Lincoln iron, No. 803, 
$2.65; No. 804, $2.90; No. 805, $3. 30. 


RULES AND LEVELS.—Although not 
brisk, the demand for rules and levels 
is quite satisfactory for this time of 
the year. The average retail stock, ac- 
cording to jobbers, needs looking over 
with a view to replenishing. 


We from Boston 
stocks: 

Rules.—Stanley line, No. 61, square 
joint, $2.63 per doz. net; No. 68, 
$3.48; No. 68, fourfold, $1.91; No. 42, 
ship ‘carpenters’, $5.04; No. 51, draft- 
ing scale, $3.42. 

: 28-in. 
$1.20 each, $2.02; 
No. 30, 28-in., No. 237, 24-in., 
$3.72. §S I 30, $4.50 each, net; 
No. 26, $4.75; No. 28, $5; No. 30, $5.25. 

SHEET LEAD.—Because of the recent 
rapid rise in the cost of pig lead, rumor 
has it an advance in sheet lead is in 


the making. 


quote jobbers’ 


line, No. 0, 
4, 36-in., 





We quote from Boston jobbers’ 
stocks: 
Sheet Lead—i6'4c. per Ib. base list. 


Discount 20 per cent. 
SIDEWALK CLEANERS. — Jobbers 
already have booked a_ considerable 
sidewalk cleaner business, and expect 


to round up more orders during the. 


next month or so. 


We from 
stocks: 

Sidewalk 
line, No. SCX7%, 
IC, $10; No. RRSC, 
line, No. 375, $10. 


quote Boston jobbers’ 
Cleaners. — Wallingford 
$8.50 per doz.; No. 

$5.10. Sw ineford 





| 
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STOVES.—Oil cook stoves are by no 
means a summer merchandising propo- 
sition. Many wornout and misused 
stoves in city homes will have to be 
replaced this fall and winter. Quite a 
number of retail dealers have prepared 
for such buying. 

Prices to retailers, f.o.b. Boston 

These are list prices. Dealers’ dis- 
counts are noted after each group. 


Oil Cook Stoves 


PERFECTION— 

IO. GS BS BUTMOGR. 0c cccsccecs ,. .$17.50 
ee a rs eh uke ee 
- ee @ U bcescccscesecs Be 
INO, 7G 5 UWUPMOTM. cc cccccccccce See 

Perfection dealer’s discount, 30 and 
5 per cent on lots of 10 or more; on 
less than 10, 30 per cent. 

PURITAN (Improved Model)— 

Dem, Ge DB WME. oc ck ccc cceccccQhtene 
Bee Se SS Ii. og wc ceccccvces Be 
= SS re 28.50 

Puritan discounts same as Perfec- 
tion. 

NESCO— 
a eo re ©. usa wewwwn $9.50 

>) & 2) Eee 7.35 
No. 213 3 SE nn Wiad eek a al 22.00 
ie = nr 28.00 
Pe. Bee © WHPMOTU. oc cccccccics 539.50 
No. 1102 high shelf only....... 5.25 
No. 1103 high shelf only....... 6.50 
No. 1104 high shelf only....... 8.00 
No. 1195 high shelf only....... 9.75 

Nesco dealer’s discount, 30 and 5 
per cent. 

Ovens 
on ty tie yg 

No. 211 1 burner plain door.....5 $9 50 
No o. 211G 1 burner glass door... 2.70 
No. 121G 1 burner glass door... 4.90 
No. 122G 2 burners glass door... 6.90 
SE Sep eas «wea 5 ah ek 6.15 

Dealers’ discount, on 10 or more, 
30 and 5 per cent; less than 10, 39 
per cent. 

PU RITAN— 

No. 42G 2 burners glass door. .$5.25 
Dealer’s discount, 10 or more. 390 
and 5 per cent; less than 10, 30 per 
cent. 

NESCO— 

No. 05 1 burner solid door $2.10 
No. 5 1 burner glass door..... 2.25 
No. 010 1 burner solid door..... 4.15 
No. 101 burner glass door..... $40) 
No. 020 2 burners solid door.. ».15 
No. 20 2 burners glass door.... 5.40 
No. 030 2 burners solid door... 5.40 
No. 30 2 burners glass door.. ».70 


Dealers’ discount 30 and 5 per cent. 


Water Heaters 

ST Oe ee Se 
Pertection NO. 498 ..ccoccccsce 1.00 
Perfection No. 421 ............ 80.00 

Nesco discount, 30 and 5 per cent: 
Perfecton discount, 30 and 5 per cent 
in lots of 10 or more; less than 10, 
30 per cent 

Wicks, Etc. 


Rockweave wicks, 25c. each. 


Display Case for Bernard 


Pliers 


A demonstration display case is be- 
ing offered to dealers by the William 
Schollhorn. Company, New Haven, 
Conn., manufacturers of Bernard Pliers. 

The case is of metal, with a glass 
top and contains an assortment of ten 
pliers attractively displayed. It is 
claimed the touch that gives a sales 
appeal, is the pair of pliers on the 
outside of the case, 
length of chain, and an invitation to 
the customer to try them. Facilities 
for the trial are right at hand. Pockets 
on the upright back of the display con- 
tain lengths of wire and tenpenny nails 
on which to test the cutting qualities 
of the pliers. A turntable nut is wait- 


attached by a | 





ing to demonstrate the parallel wrench 


grip. 


a ee 











| 
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Perfection and Puritan, $4 per doz. 
and $48 per gross. 
Discounts same as on oil cook 
stoves, ovens and heaters. 
TORCHES AND FIREPOTS. — The 
time is near when the retail dealer 


should take account of torch and fire- 
pot stocks. It will not be long when 
there will be an urgent public need for 
such things. 


We quote from Boston jobbers’ 
stocks: , ; 
Fire Pots.—Clayton & Lambert 
line, No. 91, one gal., $26.60 each 
list; No. 80, one gal. $30.30: No. 1 
one gal., $28: No. 22, one gal., $20.60: 
No. _ 12, one gal., $20.20: No. 23. 
23.65; No. 24, 22.90. Discount 65 
per cent. 

Torches.—No. 200, two quarts 
$30 each list; No. 208, one quart, 
$19; No. 210, one pint, $18: No. 48D 
one pint, double needle burner, $24: 
No. 48S, one pint, single needle bur- 
ner, $22: No. 32, one quart, $18: No. 
38, one pint, $17; No. 130, one quart, 
$17. Discount 65 per cent. 


WASH BOILERS.—Small buying of 
wash boilers is noted. Jobbers report 
the average retail dealer carries a 
small line of this stock and conse- 
quently does not buy heavy when it 
becomes necessary to replenish stocks. 


We 
stocks: 
Wash Boilers. —Copper, 
No. 8, $40.70 per doz 
$42.90; No. 
Tin, No. 81, 
82, $25; No. 92, $26.65. 
WASHING MACHINES. — ‘Sales of 
washing machines have been very 
good this summer, and retail as well 
as wholesale hardware firms anticipate 
continued good business this fall and 
winter. 
We 
stocks: 
_ Washing Machines. 
inder type, wood tub, 
each net; galvanized 
$87.50; metal cylinder, 
Eveready, galvanized tub, No. E31, 
$194.65; copper tub, No. E41, $113.75. 
WATCHES.—Not so many months ago 
jobbers had _ difficulty in securing 
watches. They are amply supplied to- 
day. Just now business dull, they 
report, but an excellent buying move- 
ment will shortly begin, is their be- 
lief, , 


We 
Si. oc ks: 
Watches. 
Clipse, $2; 


helm 


quote from Boston jobbers’ 


Rome line, 
net; No. 9, 

129, $45.50, 
91, $25 - No. 


quote from Boston jobbers’ 
Haag 
No. 

tub, 


line, evl- 
LOK, S62 .65 

No. TOR, 
No. qi SE, S87 00. 





1S 


quote from boston jobbers’ 


-Yankee, $1.17 
Junior, $2.33: 
City, Se. 


each net: 
Midget, 


Purchases 


Williams 
MeC ‘ary Hardware Co. 


The McCrary Hardware Co., Ash- 
down, Ark., has been purchased by the 
Hamp Williams Hardware Co., Hot 
Springs, Ark., of which Hamp Wil- 
liams, past N. R. H. A. president, 
the head. The Ashdown 
be operated as branch 
Springs store. 

The McCrary business was formerly 
owned by N. C. McCrary, president of 
the Ashdown National Bank, that city. 
John Smith, formerly manager of the 
Hamp Williams and Smith Bros. Hard 
ware Co., at Benton, Ark., will be the 
manager of the Ashdown branch. 


Hamp 


is 
business will 


of the Hot 


a 
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HARDWARE AGE 


September 3, 1925 


Sales Satisfactory in Cleveland Market— 
Prices Firm on Most Lines 


(Cleveland office of HARDWARE AGE) 


USINESS with the jobbing trade held up to the volume of 
the earlier part of summer during late August although many 
of the traveling salesmen of the hardware houses were on 


their vacations. 


as satisfactory for this season of the year. 


While buying was not heavy, sales were regarded 


Cleveland retailers re- 


port business somewhat better than earlier in the summer. 
Local jobbing houses are looking for a good gain in business 


early in September. 


With bumper crops and good prices for fall 


products business in the rural districts is expected to be heavy. 
Some manufactures of lines handled by the hardware trade report 


business highly satisfactory. 


One Ohio manufacturer of glassware | 


and another making toys state that their plants are so well filled 


with orders that they are not seeking business and a similar report | 7 
_ quoted. 


comes from a central western manufacturer of levels. 


chandise. 


heavily in the spring and still have fair stocks. 


There is not much 


activity in such seasonal items as sleds, skates and snow shovels 
as many retailers carried over good stocks because of the open 


winter. 


The market generally is firm with few price changes. 


window ventilators have been reduced and garden hose advanced. 
New prices have come out on steel goods which are virtually the 


same as last year. 


AUTOMOBILE TIRES AND ACCES- 


SORIES.—There is a fair demand for 


tires and in view of present high prices 
retailers are buying from hand to 
mouth. Although crude rubber has 
declined, no reduction in tire prices 1s 
looked for in the near future. Acces- 
sories are moving fairly well although 
the demand is not as heavy as earlier 
in the season. 

We 
f.o.b. 
145 jacks, 
l, $2.33; 
Derf spark 
sizes in lots of 
pion X spark plugs, 
less than 100 and 4le. 
100; Champion regular, 
less than 100, all sizes; 
over 100; Reliable jacks, No. 090, $1: 
No. 1, $1.25; Nos. 2 and 3, $1.75. 

AXES.—tThese are in light demand as 
most of the retailers placed orders 
some time ago. Some buying is ex- 
pected in the early fall from that por- 
tion of the trade which did not place 
early orders. 

Job! ers quote f.o.b. Cleveland: 


stocks, 
No 
No. 


from 
Millers 
Reliable 
No. 2, $3.33 in 
plugs, 96c. 


jobbers’ 


quote 
Falls, 


Cleveland: 
$4.75; jacks, 

; lots of 12: 
each for all 
less than 50; Cham- 
45ec. each for 
each for over 
each for 
b0c. each for 


<P 
ool. 


First grade, single bitted rustless 
black finished, handled axes, $19.50 
base per doz.; unhandled, $15.50 per 
doz.; double bitted, handled, $24.50 
per doz.: double bitted,. unhandled, 
$20 per doz.; 60c. increase for dozen 


and similar 


lots weighing 42 to 48 Ib 
additional 


advance for each 6 Ib. 
weight increase. 
BATTERIES.—Retailers are anticipat- 
ing a good demand for radio batteries 
in September and sales of these by 
jobbers have become very active. 
Prices are unchanged. 
Jobbers quote f.o.b 
No. 766 B bhatteries, 


Cleveland: 
$1.30 each for 


Prices on wood screws have been revised. 


unit packages and $1.40 for small 

lots. 

Eveready B batteries, No. 486, $3.58 
each for unit packages and $3.85 each 
for smaller lots. 

No. 6 ignition 
teries, 29c. each. 

BINDER TWINE.—tThis is still in 

some demand for tying corn but the 

season is pretty much over. 

Jobbers quote f.o.b. Cleveland: 

First quality binder twine, $6.98%4 
per 50 Ib. vale; second qualjty, 
$6.6114 per bale. The mill price f.o.b. 
Xenia, Ohio, is the same as the Cleve- 
land jobbers’ price. For shipments 
outside of Ohio jobbers quote first 
quality twine at $6.87% =<Auburn, 
N. Y., and Chicago. 


type dry cell bat- 


BOLTS AND NUTS.—Jobbers report 
a fair volume of sales and regular 


prices appear to be fairly well main- 
tained. Manufacturers’ discounts 
firm. 
Jobbers quote f.o.b. Cleveland: 
zarge machine bolts, cut threads, 
59 and 10 per cent off iist; small 
rolled threads, 60 and 5 per cent off 
list; carriage bolts, large and small 
cut threads, 45 and 5 per cent off 
; stove bolts, and 10 per cent 
list; hot pressed nuts, $3.90 off 
; small rivets, 65 and 5 per cent 
off list. 
COOKERS.—Sales are holding up well, 
being remarkably good for this late 
in the season, 


Cleveland jobbers quote cookers as 
size, $8 





follows: Conservo, standard 
net. National preserving cooker, 12- 
qt., $18; 17-qt., $20.50. 


CALCIMINE.—The price that prevailed 
on Alabastine the past season has been 
reestablished for next year and jobbers 
have begun to take orders for early 
spring delivery. 





Metal frame | 


| 


| 
| 





a — 


— 


Buying by retailers is confined at present largely to staple mer- | 2/uminum bottom which 
Builders’ hardware is moving slowly as retailers bought 


FURNACE PIPE AND ELBOWS.— 
These items are quiet with no change 
in prices. 
Cleveland jobbers quote furnace 
et and elbows at 40 per cent off 
st. 
GALVANIZED WARE.—This is in 
fair demand with the market steady 
at recent prices. 
Jobbers quote f.o.b. Cleveland: 
l-bu. galvanized baskets, corru- 
gated, $6.50 per doz.; better grade 
with rope handles, $20 per doz.; pails, 
10-qt., $2.40 per doz.; 12-qt., $2.65 
per doz.; 14-qt., $2.90 per doz.; 16- 
qt., $3.55 per doz. 
GLASS BAKING WARE.—This is 
moving in fair volume for fall ship- 
ment. A new Pyrex item is being 
This is a roaster with an 
sells to the 


jobber at $3.50. 


Jobbers quote f.o.b. Cleveland: 


Casseroles, round or oval, 1-qt., 


$1.17; 2-qt., $1.33; 2%-qt., $1.66; 
square, $1.50; casserole with fancy 
covers, 35c. higher. 

Pie Plates, 8-in., 50c.; 9-in., 60c.; 


10-in., 67c. 
— Pans, No. 212, 60c.; No. 214, 


91e. 
Utility Dishes, No. 231, 67c.; No. 
232, $1.17. 

Tea Pots, 2 
6 cups, $2.33. 


cups, $1.67; 4 cups, $2; 


GARDEN HOSE.—New prices have 


are | 


been announced for spring delivery 


_which are approximately 1'%c. per ft. 


higher than this year. Manufacturers 
are showing more determination than 
ever to eliminate the % and % in. 
sizes amd to confine their product to 
the % in. size. Some manufacturers 
have also dropped the manufacture of 
single braided hose. 

Cleveland jobbers quote % in. 
double braided garden hose, 10c. per 
ft. for bale lots; % in., 9%c. per ft., 
and ™ in., lle. per ft. 

HANDLES.—tThese are moving rather 
slowly at present. Prices are firm. 

Jobbers quote f.o.b. Cleveland: 

Axe Handles.—No. 1 hickory, $4.25 
per doz.; No. 2, $2.90 per doz.:; finest 
selected white thhickory, $6 per doz.; 
special white second growth hickory, 

$5 per doz. 


Hatchet and Hammer Handles.— 


No. 7, 90c. per doz.: finest growth 
hickory, $1.50. 
Hay Fork Handles. — Straight, 


chucked and bored, XX, 4% ft., $3.75 
per doz.; 5 ft., $4.50 per doz.; bent, 
4% ft., $4.15 per doz.; 5 ft., $5.10 per 
doz.; X, bent, 4% ft., $2.90 per doz.; 
5 ft., $3.20 per doz. 

Manure Fork Handles.—Bent XX, 
4 ft., $3.90 per doz.; 4% ft., $4.25 per 
doz.; X, bent, 4 ft., $2.80 per doz.; 
4% ft., $2.99 per doz. 

Garden Hoe Handles.—XX, 4% ft., 
$2.30 per doz.; No. 1, 4% ft., $1.50 per 
doz. 

Garden Rake Handles.—XX, 6 ft., 
$6.25 doz.; No. 1, $2.65 per doz. 

Shovel Handles.—Regular pattern 
XX, 4% ft., $5.90 per doz.; X, 4% ft., 
$3.75 per doz.; D handle, $5.60 per 
doz. 

Spade Handles.—X grade, $5.40 per 
doz. 

INCUBATORS.—Jobbers are taking 
orders for incubators for early spring 
and report quite a few sales. 

Cleveland jobbers quote stanuard 
line incubators at 35 per cent off list. 
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HARNOVER 


OLDEN RO 


BRONZE 





Sales Never Take 
a Vacation 





Not circumstantial evidence—but ac- 
tual proof that “Golden Rod Bronze”’ 
Wire Screen Cloth enjoys increased 
sales each year. Hardware Dealers 
from coast to coast have quicker turn- 
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More 
than one-third stronger than copper. 
Home owners find it will last the life 


No sagging, bulging, rusting. 


of the building. With 90% copper 
and 10% alloy, Hanover ‘‘Golden Rod 


Bronze” has won the favor of the 
over and greater demand. The out- hardware trade everywhere. 
standing features guarantee _ sales. Hanover “Apex Electroplated” car 
“on 99 . ~ ’ c : 4 “ v : c . < ” 
Golden Rod” Sales never take a ried in stock to meet the requirements 
vacation. 


for a lower priced quality wire screen. 


Ask Your Jobber for Catalog and Prices er Write Us. 


Manager of Sales 


JOHN M. HART COMPANY 
HANOVER WIRE CLOTH CO. 


Cld Colony Building 


Manufacturers 


Chicago, Illinois 


Hanover, Pa. 





» 


iy 



















70 


Bottle caps, 
gross in bulk; 
per carton. 


LAWNMOWERS.—With the re-estab- | 
lishment of this year’s prices, jobbers | 
have commenced to book orders for | 
spring shipment and report a fair vol- | 
ume of sales. 
NAILS AND WIRE.—These are mov- | 
ing rather slowly. Retailers are pretty | 
well stocked up and are buying from 





HARDWARE AGE 


RADIO EQUIPMENT.—There is little | 
activity at present in radio sets but | 
-both jobbers and dealers are looking | 
for a good fall business. 
that the recently announced prices on 
sets will be maintained for some time. 


September 3, 1925 


50 gross lots, 18c. per f in., $15.10; 24 x 26 in., $16.65; oblong, 
10 gross cartons, 2lc. paper lined, 18 x 24 in., $6.45; 18 x 


30 in., $8; 20 x 30 in., $9.45; 24 x 36 
| in., $10.10. 
| STEEL ROOFING.—tThis item is still 
fairly active. Prices are unchanged. 
Cleveland jobbers quote 29 gage, 
2%-in. corrugated roofing at $3.89 
per square. 


STEEL GOODS.—The American Fork 
& Hoe Co. has adopted a plan of nam- 


It is expected | 











hand to mouth. Jobbers’ prices are ROPE.—Present prices on rope have ; : hich jobb : 
firm. been guaranteed for the next two er, nee “~ jouners "hel © 
Jobbers quote nails at $2.75 per | months. The demand is only moderate. | fob f i or al i ' a prices a —_ 
eg “ ts : ill shipme | ' |. f.0.b. factor'y. e jobbers are allowe 
—_ +h pogo r~ — a Cleveland jobbers quote first grade fixed di ) a ¥ , list 
eee ——~ & ‘ ss manila rope, 25\%c. per Ib. at mill and a nxe iscount from this price list, 
Jobbers quote as follows from oe per _ a gn The company reports that this plan 
a sa grade, 2c. less. Sisal rope, Cc. a : 
a ee mill and 18%c. out of stock. | has been received favorably by the 
keg: No. 9 galvanized wire, $3.45 per RUBBER ROOFING.—Prices are hold-| trade. Prices figured out practically 
Lon ~~ No. 9 ee oe ae awed | ing at the recent advance and sales the same as last year except on some 
100 Ib.; cement coated nails, 92.20 pe ls fai of the cheaper items which are slightly 
100 Ib.; polished fence staples, $3.70 | are fair. - . : 
per 100 Ib.: galvanized fence staples, higher. One leading jobber who has 
© OF “> aeeliancemeen seniiien | Cleveland jobbers quote rubber ; 
afl ee ig at Tk ae eae ae | reefing as follows: not adopted this plan has come out 
ane ‘ire ‘ads, é rce . : ai a . 
list. ' | Cornell, medium weight, $2.19 per with the same prices as last year on 
' . ; : roll; heavy, $2.49 per roll. 
a ee ee. | Adelbert, light weight, $1.52 per steel goods. 
man, point cattle wire, $3.25; same, | : : 93 : . ay . 
hog wire, $3.50: American special hog 9 Sica qlee coellgas diamant WINDOW VENTILATORS. — New 
wire, $2.50. Columbia, light weight, $1.07 per prices are out on metal frame cloth 
PAINTS AND OILS.—The demand ay ee $1.35 per roll; heavy, window ventilators which are lower 
which has been pretty slow for several Vassar, slate surface roofing, $2.15 than last year and jobbers have com- 


weeks shows little more activity and per roll. 


the trade looks for further increase in 


SHOVELS.—These continue to move. 


menced to take orders for shipment 
for immediate delivery or until October. 











business during September. Both tur- 
pentine and linseed oil have advanced. 


Jobbers quote f.o.b. Cleveland: 


Mixed paints, regular shades, best 
grade, $3.10 per gal. for 1 gal. cans. 
Outside white, $3.30 per gal., in 1 
gal. cans. 


Turpentine in bbls., $1.19; less than 


bbl., $1.34 per gal. 
Linseed oil in bbls.., less than 


$1.16: 





' next two weeks. 


fairly well in small lots. 


Cleveland jobbers quote: 

Fourth grade shovels, full bundles, 
$10.75 per doz.: less than full bun- 
dles, $11 per doz. | 


STOVE PIPE AND ELBOWS.—Early | 


; 
| 


buying is over but a good volume of | 


pickup business is expected during the | 
Prices are firm. 


WwooD 


Cleveland jobbers quote as follows: 

All metal frame, cloth ventilators, 
Diamond type, No. 1, 11 x 36 i 
$5.20 per doz.; No. 2, 1 
per doz.; No. 3, 11 x 47 in., $6. 
doz. Wooden ventilators, Continental 
type, 9 x 37 in., $4.25 per doz.; 9 x 49 
in., $5.65 per doz.; 15 x 37 in., $5.65; 
15 x 45 in., $7.25. 








SCREWS.—Prices have been 





bbl., $1.31. Boiled, 3c. extra per gal. aan apne revised following the recent weakness 
White lead, in 100-Ib. kegs, 15\c. Jobbers quote f.o.b. factory: : 
per Ib.; in 50 and 25-lIb. kegs, 15%ec. Stove pipe in crates of 25 joints. in the market. 
per Ib.: in 12% Ib. kegs, 15%c. per Security blued, 28 gage, 3 in., $3; Jobbers quote wood screws f.o.b. 
Ib.: in 500-Ib. lots, 10 per cent dis- 4 in., $3.16; 5 in., $3.37; 6 in., $3.60; Cleveland: 
eount; other prices are net. r — $4.20. - Flat head, bright, 80, 20 and 5 to 
RO REUrrare . ’ ~<— “ibows, Security blued, corrugated, 80, 20 and 10 per cent off list; flat 
PRESERVING EQUIPMENT. — Pre- 28 gage, 3 in., $1.02; 4 in., $1.14; head, brass, 774%, 20 and 5 per cent 
serving kettles in aluminum, granite 5 in., $1.26; 6 in., $1.38; 7 in., $1.88, off list. Round head, blued, 77, 20 
1h: ee er . and all per doz. and 5 per cent off list: round head, 
and white ware are in good deman¢ Coal hods, galvanized, 17 in., $5.25 brass, 75, 20 and 5 per cent off list. 


per doz. for ope 


and sales of bottle caps are heavy. 


‘n models. 
close with funnels, $6.50 per doz. 


Same size 


“WIRE CLOTH AND POULTRY NET- 


Jobbers’ prices f.o.b. Cleveland are Stove boards in full box lots, paper TING. — These items are inactive. 
as follows: lined, square, 26 in., $7.35 per doz.: . , 
Bottle cappers, Everedy, steel base, 28 in., $8.30: 30 in, $9.70; 32 in. Prices are unchanged. 
padded, SOc. each. $11.45; Same, wood lined, 24 in., Cleveland jobbers quote poultry 
Strainer sets, Everedy, in dozen $11.20 per doz.; 26 in., $13.25; 28 in., netting, galvanized after weaving, 
lots: Strainer stands, $4 per doz.; $15.50; 30 in., $18, and 33 in., $21.30; 00 and 2% per cent off list. Wire 
strainer bag, $2 per doz.; filter bag, oblong, wood lined, 18 x 24 in., $9.95 cloth, $1.95 per 100 sq. ft. for black 
St per doz per doz.; 18 x 30 in., $12.50; 20 x 30 and $2.45 for galvanized. 


‘ 








Modern American 


30- Year-Old 


Fixtures in Mexico’s 
Hardware Store 


(Continued from page 48) 


pipe, rope and copper and brass products. In 
the household goods, you will find everything 
that is needed in the home, crockery and table 
glassware included. Furthermore there is a nice 
stock of fancy goods of every description for 
gifts on any occasion and lastly a fine display of 
toys.” 

In addition to the store in Mexico City, the 
firm operates a branch store in Puebla and two 
in Vera Cruz as well as maintaining’ spacious 
warehouses in each of the three cities, the one 
in the capital city containing 70,000 square feet 
of floor space. The warehouse at Vera Cruz, a 





seaport city, is used primarily for the temporary 
storage of merchandise which arrives on prac- 
tically every steamer and which is there con- 
solidated and shipped to the two other cities in 
carload lots. 

The firm owns all of the various buildings 
which it occupies with the exception of the ware- 
house in Puebla and employs altogether about 
250 people. In addition to its regular retail 
trade, the company does, at Vera Cruz, consider- 
able customs brokerage, represents as agent sev- 
eral well known fire insurance companies, and, 
until 1917, did a general banking business. 
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No garage better than its doorway 


- 
(1139) 





“Quality leaves 
ats amprint”’ 


All the way 
through 


Slidetite visualizes for you 
all the Richards-Wilcox line. 
By the same high, approved 
standards barn, house, fire 
and elevator doors are hung 
—safe, durable, trouble- 
free. Write our Engineering 
Department, or get in touch 
with one of our branches lo- 
cated in cities listed below. 
Close, intelligent coopera- 
tion without obligation. 


HARDWARE AGE 

















There should be no posts or obstructions. The 
doors should open and close easily, smoothly, 
instantly. When closed the garage should be 
snug as a tight-fitting glove—weather proof. 
Anything less than this need not today be 


tolerated. 


Garage Door Hardware 


is the ultimate in doorway service. Doors so 
equipped slide inside and fold flat against the 
wall, out of the way. To close or open them is 
practically effortless. No hesitation, no hitch. 
Most practical for 2 to 10 doors in openings 
up to 30 feet wide. S/:detite is ultra-modern, 
beyond anything ever before achieved in 
garage doorway equipment. 








New York Boston 


Chicago Minneapolis 


Montreal - 


Philadelphia Cleveland Cincinnati 
Kansas City 


RICHARDS-WILCOX CANADIAN CO,,LTD., LONDON,ONT, ; 


AURORA, ILLINOIS, U.S.A. 


Indianapolis St.Louis New Orleans 
Los Angeles SanFrancisco Omaha_ Seattle Detroit 
Winnipeg 
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Builders’ Hardware Active in Pittsburgh 
—Cool Weather Stimulates Radio Demand 


(Pittsburgh office of HARDWARE AGE) 


CONTINUED good movement of builders’ hardware and of 
building materials still is the bright spot in the local hard- 


ware market. 


The retail trade is going through the usual 


dullness common to this time of the year and, of course, demands 


upon jobbers are quite in keeping with that condition. 


Night is 


coming on earlier than it did a short time ago, and this has stimu- 
lated interest in radio sets and caused a demand for radio batteries, 
and the same factor explains a material quickening in the demand 


for flashlights. 


Opinions as to fall business are generally optimistic 


because it is well established that the retail trade is not heavily 


stocked. 


tions in this district still are only fair. 
There has been some quickening in the 


situation is a prime factor. 


Price changes of an important sort are lacking. Collec- 


In this connection the coal 


demand for soft coal as a safeguard against a possible suspension 
of the anthracite coal mines on Sept. 1, but the great majority of 
union mines in this district and in southern Ohio are still idle and 
this affects employment and buying power. 


AXES.—Real activity is lacking, but 
jobbers find that sales reach a fair ag- 
gregate in numerous’ small sales. 
Prices are steady. 


We quote from Pittsburgh jobbers’ 
stocks: First quality unhandled axes, 


base group (3 to 3% Ib. or lighter) 
single bit, $14 per doz.; double bit, 
60c. per doz. advance over base, 
$19: No. 2 group (3% to 4% iIb.): 
No. 3 group (4% to 4% Ib.) $1.20 
over base; No. 4 group (4% to 5% 
lb.) $1.80 over base, handled axes, 
base group, single bit, $18.25 per 


doz.; double bit, $23.25 per doz. 
BATTERIES.—Evenings are getting 
longer and the use of radio sets is in- 
creasing. New batteries are wanted in 
connection with the renewed use of sets 
and jobbers report a considerable gain 


in sales. Prices show no change. 
Jobbers’ quotations to _ retailers 
f.o.b. Pittsburgh: 
Broken Unit 
Packages Packages | 
Kach Eac 
i ere $1.05 $0.97 
a ll. .cebieneetiua 1.32 1.22 
 _ Brrr 1.22 1.14 
a, Ge nesohaevokea 1.40 1.30 
i ere 2.62 2.44 
—l S/O OF errr 2.62 2.44 
a, Me! «dss ep peedae 3.33 3.09 
ik SO sagcubmistecda 42 .39 
No. 6 dry cells, ignition type, 29c. 
each in full packages; 30c. each for 


broken packages. 

BOLTS, NUTS AND RIVETS.—The 
price situation in bolts and nuts still 
is very steady, not because of large 
demands, but because of their fre- 
quency. It is purely a hand-to-mouth 
market, because there does not seem to 
be much possibility of a change in 
prices one way or the other. Whole- 
sale rivet prices are soft, but this has 
brought no change in resale prices. 


We quote out of jobbers’ stock as 
follows: 

Machine bolts, small rolled threads, 
50 and 10 per cent off list; all sizes 
cut threads, 50 per cent off list; car- 
riage bolts, small rolled threads, 50 
per cent off list; all sizes cut threads, 
45 per cent off list; stove bolts, 75 
per cent off list; tire bolts, 40 and 


10 per cent off list; nuts, hot pressed 
blank or tapped, 3.25c. off list; c.p.c. 
and t. blank or tapped, 3.35c. off list; 








rivets, small wagon and tinner’s, 60 
per cent off list. 
BUILDERS’ HARDWARE. — There 
seems to be no let up in the demand 
and the trade is very much gratified 
over business. 
CONDUCTOR PIPE.— Very steady 
demand is still reported in these lines, 
thanks to a rather large building pro- 
gram for this part of the country. 
Prices are unchanged. 


We quote out of Pittsburgh ware- 
houses: 

Galvanized sheet steel pipe, No. 28 
gage, 3-in., $4.75 per 100 ft.; copper 
pipe, 2 to 5-in., 16-0z., 32 per cent off 
list on direct mill shipments and 28 
per cent off list out of jobbers’ stocks. 


FLASHLIGHTS. — Earlier darkness, 
with shortening days, has _ already 
found its reflection in the demand for 
flashlights. Jobbers report a decided 
quickening in the demand recently. 


KEGS (WOODEN).—The demand for 
wooden kegs is still very brisk and 
shipment from jobbers’ stocks are hold- 
ing up in truly remarkable fashion. 


_Jobbers quote: 





Red White White Oak 


Oak Oak Charred 
5 gallon ....$1.15 $1.30 2.35 
19 gallon . 1.65 1.70 2.70 
15 gallon 1.80 2.00 3.00 
290 gallon .... 2.00 2.20 3.50 


MILL, MINE AND FACTORY SUP- 
PLIES.—An announcement of rope 
prices for the 60 day period beginning 
Sept. 1 is expected next week. The 
common belief is that the present 
price will be continued, although there 
have been some suggestions that there 
might be a slight reduction in recogni- 
tion of foreign competition. Supply 


_houses still are finding business slow 
and that intensive sales effort is neces- 


sary to produce orders. 


Jobbers’ prices to retailers: 

Pipe Wrenches.—Walworth, 70 and 
5 per cent off list; Trimo, 70 and 5 per 
— off list; Larco, 70 per cent off 
ist. 

Fittings.—Cast iron screw, 36 per 
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cent off price list; flange, 47 per cent 
off list; malleable, lb., list plus 4 per 
cent; standard iron body gate valves, 
35 and per cent off price list; 
standard brass globe valves, 30 per 
cent off list; standard brass gate 
valves, 45 per cent off list. 

Rope. — First grade long fiber 
manila, 26c. per Ib. 

Belting.— No. 1 leather, 45 per 
cent off list; No. 1 rubber, 40 per cent 
off list. 

Twist Drilis.—Carbon, 60 per cent 
— list; high speed, 45 per cent off 
ist. 

Files.—High grade, 50 per cent off 


Screws.—Wood screws, 72% and 5 
per cent off list; milled cap and set 
screws, 75 per cent off list. 

Picks and Mattocks.—Carbon picks 
and mattocks 50 per cent off list. 

Hacksaw Blades.— Best grade, 50 
per cent off list. 


PAINTING MATERIALS.—Although 
business still is behind what it was at 
this time last year, at least it is mak- 
ing a fair comparison with the average 
of several years past. Turpentine has 
advanced 4c. per gal. since a week ago, 
and oil Ic. a gal. 


Prices to retailers: 

Ready mixed paints, best grades, 
$3.10 per gal.; lower grades, $2.50; 
white lead, 15%c. per Ib. in 100-Ib. 
lots, 10 per cent less in lots of 500 
lb. or more and an extra 5 per cent 
less in lots of a ton or more; tur- 
pentine, $1.16 per gal. in barrel lots; 
— oil, $1.15 per gal. in barrel 
ots. 


PRESERVING EQUIPMENT.—While 
the important demands appear to have 
been satisfied, there is still a very fair 
call for the items embranced by this 
heading. Prices are unchanged. 


Jobbers’ prices follow: 

Bottle Cappers.—Everedy, in dozen 
lots, steel based, padded, $10.80 per 
doz.; wood base, $11; steel base, 
plain, $10.50. 

Strainer Sets.—Everedy, in dozen 
lots, strainer stand, $4 per doz.; 
strainer bag, $2 per doz.; filter bag, 
$4 per doz. 

Scales.—Universal, No. 1021, $1.25; 


No. 11021, $1.55; No. 19221, $2.50; No. 
1621, $3.50. 


Jar Rubbers.—Double lip, red, 70c. 
per gross in 12-gross lots; 75c. in 6- 
gross lots, and 80c. in 1-gross lots. 


ROOFING PAPER.—Very steady de- 
mand is reported by jobbers for roofing 
paper, with prices holding at recent 
levels. 


Prices from Pittsburg jobbers’ 
stocks per roll follow: 
Battleax, light, $1.05; medium, 


$1.30; heavy, $1.55; Apex, light, $1.35; 
medium, $1.45; heavy, $2.10. 


SASH CORD.—tThis line profits by the 
fact that this part of the country is 
engaged on a rather big building pro- 
gram. 


Pittsburgh jobbers quote Pelham 
at 45c. per Ib., Eddystone 50c and 
Silver Lake 75c. 


WINDOW GLASS.—This line, in keep- 
ing with other building materials, is 
having a good sale. Prices still are 
somewhat irregular. 


Jobbers quote: Single strength A 
and B, 84 and 5 per cent off list; 
double strength A, 86 per cent off 
list; B, 87 per cent off list. 

SHOVELS.—While business is not yet 


of proportions to be called good, it is 
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National 
Advertising Merchandises 
Faultless Casters! 


AULTLESS Casters—backed by consistent ad- 

vertising to over three million women —are 
easier to sell! The Faultless Demonstrator and 
Caster Chart show exactly the style and size wanted 
—and the casters are ready-boxed so there’s no 
handling, no spoilage, no waste of time! Faultless 
Caster advertising turns an accommodation item 
into a profit maker! 


FAULTLESS CASTER COMPANY 
EVANSVILLE INDIANA 








FAULTLESS 








NOELT 


; Ge 7 ” jie” 


Makers of Quality Casters for a Third of a Century 





OOD casters are 

laborsavers! Fault- 
less Pivot-bearing 
Casters eliminate the 
pulling and hauling of 
eavy furniture — save 
your rugs and floors. 
Smooth rolling, easy 
swiveling and silent— 
they are standard 
equipment on good 
furniture. Your local 
store has them. 


Faultless Caster Co. 
Evansville Indiana 


FAULTLESS CASTERS 
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Three million readers for 
these advertisements — 
appearing regularly in 
Good Housekeeping and 
Woman's Home Com- 
panion. 
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better than it was earlier in the year| finding business 


and the trade is hopeful that the fall 
will see a material improvement of 








to be gaining very 
steadily and some go so far as 
to say that business now reflects | (per 100 Ib.) 
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We quote from Pittsburgh jobbers’ 
stocks: 

Fence Wire: 
Annealed Galvanized 





sales. One shovel maker in a circular. belief that prices have seen No. 6 to 9 gage........ $3.00 $3.15 
to the trade points out that since the their lowest. This is because jobbers a 1 cere ge Se r: +t 
ending of the war the country has ab-; who hitherto have been disposed to i SRR eRe 3 3.65 
sorbed between 300,000 and 350,000 | hold back their orders now are send- Ne y < anaes . yt 
dozen shovels made for the Govern- | ing them in and there has been a nota- EE Aievasescses<as Se 4.30 
ment and which later worked into ble tendency toward placing contracts. gg Dig? 5 aaa oy _— 
commercial channels. These shovels The agricultural districts are this year RP gy Nh lla bereits pos ot 
now are practically gone and for that | enjoying such wonderful prosperity a eer 3.22 
reason this maker believes that the | that manufacturers expect the farmers 5 holes — perbpeapNsee acre & sas 
turning point has come and that the; to put up a good deal of fence this fall. 2-point cattle (special) ......... 2.28 
shovel business hold out every promise | Local jobbers are finding the demand sone wire fence (per 10) rods): 

of greater volume and larger profits. for nails quite steady and that sales of 1047- 9 Beers teeth acess sop i 
WIRE PRODUCTS.—Wire products | barbed wire and fence are slightly} 939-11 --.----+--+--++s0sseeee 48:85 
manufacturers in this district are | heavier than they were recently. Bright nails hase per keg, $3 to $3.05 














Watch Your Step 


USINESS is never in perfect equilibrium. It 
is ever in transition. Sometimes it is mov- 
ing up, sometimes down, but it is always 

moving. To assume that it will remain good or 
bad is dangerous. The ups and downs may be 
slow. Even the direction of the movement is often- 
times not known. But of one thing we can be sure 
—there is continual movement and continual 
change. 

For long periods of time, especially when the 
volume of business is just about at the top or just 
about at the bottom, these movements are often 
at their slowest and we are lulled into a false feel- 
ing of satisfaction during times of good business 
and into an equally false feeling of depression just 
when business may be touching bottom and when 
we ought to be making preparations for the im- 
provement ahead. 

A further difficulty is that the change after one 
of these slow movements at the top or bottom so 
often comes just when we have given up expecting 
it and its earlier stages are very rapid; so rapid 
at times that before we realize it we have suffered 
severe losses because we have not trimmed our 
sails sufficiently for the storm, or, and perhaps 
equally important, we have missed possible profits 
in not being ready when the business trend turned 
upward. 

This present summer time is liable to be one of 
these periods. 

But what is the kind of preparation that is most 
needed now? Certainly not that kind of indis- 
criminate buying which was so common a few 
years since. That kind of preparation is gone we 
hope forever. On the other hand there is equal 
danger in going too far the other way. 

What then is the best kind of preparation for 
the immediate future? To answer, we are going 
to ask another question and then try to answer it. 
How are profits made anyway? 

By turning the capital we each have in our busi- 
ness as many times as possible each year with a 
moderate profit on each turnover. You will notice 


we used the word “capital” and not “stock.” This 
was done on purpose because it is turnover of 
capital, not stock, that is the fundamental thing. 
Now what represents our capital? Largely these 
three things: Cash, stock of merchandise and 
money owed to us. How can a reasonable turn- 
over of these three things be obtained? This last 
year or two an effort has been made to get a faster 
turnover of stock, but usually that effort has been 
applied at the wrong point. The effort has been 
made to increase the turnover of those things 
which were already turning pretty well. What 
has been the result? In many cases an increase in 
costs larger than savings. 

What then should be attempted? A forced turn- 
over of those stock items and those accounts where 
there is now practically no turnover. In other 
words, non-productive capital in the form of lines 
and items which are not selling, and bills receiv- 
able which are not being received should in some 
way be turned into cash. 

Someone will say, “But that would mean stand- 
ing a loss.”’ Not half as much as is now lost by 
letting things stay as they are. Any item which 
has been in stock a full year without a sale had 
better be sold at one-half what it cost than let it 
use up valuable room and money. And just the 
same with frozen accounts. Right here is where 
the turnover principle can and should be applied. 

It requires courage to take a book loss but 
profits come from keeping capital turning. 

And so to come back. Business may just now 
seem quiet. But it never stays still and the change 
when it comes may come fast. When it does come 
the amount of the profits will depend somewhat on 
the amount of free capital available. The amount 
of free capital will depend on the amount large or 
small of frozen stock and frozen accounts. What 
then is the answer? Get rid right now of every 
bit of frozen stock and collect all frozen accounts. 
That will be the best possible preparation.—F'rom 
the B & T Spokesman. 








If you fail to let the boss know what articles you have calls for that are not in stock, 
how is he to know what things he ought to buy that he has not been buying? You fel- 
lows are the ones who come in contact with the customers and know what they ask 


for and how much interest they show in merchandise you do not have. 
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FLEXO JOINT 


! Hinge Joint Fence 


CAMBRIA FENCE 
Rolls are compact 
and straight and 
make a good appear- 
ance on display. 


CAMBRIA FENCE 


The Type That Is Most in Demand 


CAMBRIA FENCE is the type of fence The steel used in making Cambria Fence 
that is most in demand—the Hinge Joint is Bethlehem steel of the grade found by 
Type, Zinc Coated by the Hot Bath Process. our metallurgical and technical depart- 
The zinc coating on Cambria Fence is ments to be most suitable for the purpose. 
obtained by passing the hot steel wires More than sixty years of experience in the 
through a molten zinc bath, which applies successful manufacture of steel and steel 
just the right amount of zinc to give a pro- products is an indication of our ability to 
tective coating that is smooth and uniform produce steel of the highest grade, suitable 
and that will not peel or crack. for fence making. 


A Style of Fence to Meet Every Need 


There is a style of Cambria Fence to _ self readily to irregularities in the ground 
meet the requirements of every user Of and is easy to put up. It is uniform in its 
held fence—whether to turn horses, cattle, , ig ‘of 
hogs, sheep, or poultry; for garden or or- quality and will give satisfactory service to 
chard or any other purpose. It adapts it- the purchaser. 








If you are not handling CAMBRIA FENCE, get in touch 


with your Jobber or write us direct for information. 


BARBED WIRE AND OTHER WIRE PRODUCTS 


Cambria Barbed Wire can be obtained in all standard styles, either galvanized 
or painted. Other wire products include: Fence Staples; Wire Nails; Plain 
Wire; Galvanized Wire; Bale Ties; Barbless Twisted Wire. 





Write to us for Catalogue and Details 


BETHLEHEM STEEL COMPANY, General Offices: Bethlehem, Pa. 


Chicago Cleveland St. Louis Seattle 


. . . New York Philadelphia Washington Buffalo 
District Offices: San Francisco Los Angeles 


Boston Baltimore Atlanta Pittsburgh Detroit Cincinnati 


BETHLEHEM 
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Increasing Activity m the Chicago Market— 
Some Price Declines as Well as Advances 


(Chicago office of HARDWARE AGE) 


HILE reports of the jobbers are to the effect that there | 


is an active and steadily increasing demand with a general 

firmness of prices, there are also several price reductions 
in evidence. Radio tubes, which showed a substantial list price 
reduction a couple of weeks ago were given a larger discount this 
week while lower prices were announced on solder and additional 
discounts on screws. 

On the other hand, the long expected advance in jobbers prices 
on garden hose has materialized and manufacturers have raised 
prices 10 per cent on all galvanized ware. 

Sales on most items continues to be brisk, a good volume of 
fill-in orders being received on seasonable merchandise as well as 
a considerable demand for fall goods developing. There is also 
some placing of orders for next spring delivery, lawn mowers 
especially showing an active demand which is running very much 
ahead of this time last year. 

There seems to be no let up in building activities, a large num- 
ber of permits being issued daily, with the result that all sorts of 
materials are in active demand and there is a large volume of orders 
being placed for builders hardware for rush delivery. 

Collections are good. 


AUTOMOBILE ACCESSORIES.— | — , — 











: - , items | We quote from jobbers’ stocks, 
Sales are reported as good on all items| = ¢4 Chicago: 2% x 3% steel butts. 
and prices firm. case lots, old copper and dull brass 
We quote from jobbers’ stocks, finish, $2.76 per doz. pair; 4 x 4 steel 
f.0.b. Chicago. butts, old copper and dull brass 
Spark Plugs.—Splitdorf, 50c. each; finish, $3.84 per doz, pair; heavy 
regular, 58c. each; Champion X, 45c. steel bevel inside sets, case lots, 
each; Champion Blue, Box line, 53c. $6.75 per doz.; steel bit-keyed front 
each; A. C. =. ee — lots, of door sets, $1.75 per set; wrought 
100. S6e. A. C. Specia ore c. brass bit-keyed front door sets, $3.25 
each. as sal : yi : 
. — per set; cylinder front door sets, 
Spot Lights.—Anderson, No. 32890, $7.50 ies 
00 per set. 
$6.50. iv 
es. A. Electric (Ford), $4 only fair at present. 
td i ei 1c «Cl SeP 
Jacks.—National Standard, No. 21, Prices are firm. 
$1.20 each. We quote from jobbers’ stocks, 
Pumps. — Rose, 1%-in. cylinder, f.o.b. Chicago: *%-in. proof coil chain, 
$1.50. $8.50 per 100 Ib.; Tenso, Bull Dog 


) i -N -ski Ze air lots, : b. 


. ‘@ ice . “f - i, " yo “igs 
40 pe r ce nt discount. cent dis« ount, No.” 00-4% , electric 
Tires and Tubes.—30 x 31% oversize welded cow ties, $2.75 per doz. 


cord tires, $12.55 each, regular har COPPER RIVETS AND BURRS.— 


$8.60 each; gray inner tubes, 3 


$1.80 each: red inner tubes, 30 x 3%. _ There is a good active demand. Prices 
$2.25 each. are unchanged. 
AXES.—The demand is rather slow in We quote from jobbers’ stocks, 
developing and the volume of orders for | f.o.b, Chicago: Copper rivets and 
fall is light. burrs, 45 per cent discount. 


We quote from jobbers’ stocks, EAVES TROUGH AND CONDUCTOR 
f.o.b. Chicago: First quality single | PIPE. Sales are showing a fair vol- 


bitted unhandled axes, 3 to 4 Ib., $14 | tnt 
doz. base: double bitted, $19 ‘doz. | ume and prices are firm. 





base; good quality black unhandled We quote from jobbers’ stocks, 
axes, same weight, single bitted, $13 | f.o.b. Chic ago: Single bead lap joint 
doz. base; single bitted handled axes, gutter, 5-in. $4.50 per 100 ft.: corru- 
$15.50 to $24 per doz., according to gated conductor pipe, 3-in., $4. 75 per 
quality and grade of handle; special 100 ft.: plain ridge roll, i -in., $4 
unguaranteed handled axes, $12 per | per 100 ft.; corrugated conductor el- 
doz. base. bows, 3-in., $1.36 doz. 
BOLTS AND NUTS.—Prices are firm!) ELECTRICAL AND RADIO MER- 
and sales satisfactory. _ CHANDISE.—The demand on all items 
We quote from jobbers’ stocks, is growing stronger, with better sales 


f.o.b. Chicago: Carriage bolts, cut 
thread, 50 per cent discount; small 
carriage bolts, rolled thread, 50-10 


developing, especially on heating appli- 
ances, flashlights and radio. The dis- 


per cent discount; machine bolts, cut count of radio tubes is increased. 
thread 50-10 per cent discount; Ww ° , 

ona PP el eg “ | e quote from jobbers’ stocks, 
small machine bolts, rolled thread, 2e.. Chicano: 


50-10-5 per cent discount; all stove | E| - 

a en ; wad > tm ectrical Merchandise. — No. 14 
el "60° - ‘euask _—o_ ne | rubber-covered wire, B., per 1000 ft.: 
oe peel » ; in 100-ft. lots. $7.75; No. 18 lamp cord, 

BUILDERS’ HARDWARE.—The de- | 18.64. por 1000 ft; in 1000- -ft. jots, 

j j is a | oo; *Y-in. rush rass ey sockets, 
mand is holding wig well and there 1 18c. each; two-way plugs, 45c. each; 
in lots of 10, 40c. each; one-piece at- 
| tachment plugs, 13c. each; two-piece 


considerable volume of orders for rush 
shipment. | 








attachment plugs, 2°. each: dry 
cells, boxes of 50, 3014 ¢. each; less 
than case lots, 34c. each. 

Radio Supplies.—Radio PB batteries 
No. 766, $1.40 each; No. 767, $2.62 
each, 

Battery Chargers.—Apco line, in 
lots of less than 10, $13.50 each, net 

Tubes.—Cunningham and R.C.A., 
$2.50 list. Discount 30 per cent. 

Loud Speakers.—Western Electric, 
No. 522W, $9.50 list. Discount, 30 
per cent. 


FIELD FENCE.—tThe fall demand is 
just beginning to be felt. Prices are 
firm. 

We quote from jobbers’ stocks, 





f.o.b. Chicago: 726-6-12%, $29.02 per 
100 rods; 1948-6-14%, $44.08 per 100 
rods. 





FILES.—Sales are in steady volume 
and prices remain unchanged. 

We quote from jobbers’ stocks, 
f.o.b. Chicago: American files, 60-10 
per cent off list; Nicholson files, 50 
per cent off list; Black Diamond files, 
40-10-5 per cent off list. 

FRUIT PRESSES AND CIDER 
MILLS.—There is a good business re- 


ported. 
We quote from jobbers’ stocks, 
f,o.b. Chicago: Juicy fruit presses, 


3-qt., $3. 60 each; 6-qt., $4.40 each; 
12-qt., $6.25 each. Ik nterprise, Junior, 
$10 each; Medium, $13 each; Senior, 
$17.40 each: Extra large, $28 each. 

Cider Mills.—Junior, $21.75 each; 
Medium, $25.50 each; Senior, $38 each; 
Self Feed, $16 each. 


GALVANIZED WARE.— Principal 
manufacturers have announced a 10 per 
cent advance in prices, though jobbers’ 
prices remain unchanged at present. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: Standard galvanized 
after made tubs, No. 1, $6.10; No. 2, 
$6.85; No. 3, $8; 10-qt. galvanized 
after made pails, $2.15; 12-qt., $2.35 
14-qt., $2.65; 5-gal. galvanized oil 
cans, galvanized breast, $7.50 doz.: 
14-bu. galvanized after made baskets. 
$7.75; 1-bu. galvanized baskets, $6.75 
doz.; 1%4%-bu. galvanized baskets, 
$8.75 doz. 


GARDEN HOSE AND LAWN 
SPRINKLERS. — Jobbers announce an 
advance in line with the manufacturers’ 
advance of some weeks ago. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: Garden hose, good 
quality, molded hose, %-in., 11%c. per 
ft., %-in., 14c. per ft.; 5-ply, good 
quality, wrapped, %-in., 9c. per ft.; 

-in., lle. per ft. Lawn sprinklers, 
a in King, $28 doz. : original 
fountain sprinklers, $8 doz.; Rain- 
bow, 38-in. high, $24 doz. 


GLASS AND PUTTY.—Sales volume 
is steadily increasing with the approach 
of the fall season. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: Single strength A, 28- 
in. bracket, 88 per cent discount; sin- 
gle strength A, 34 to 40-in. bracket, 
86 per cent discount; single strength 
A, all] other brackets, 85 per cent 
discount; double strength A, all 
sizes, 86 per cent discount; double 
strength B, 87 per cent discount. 
Putty, pure grades, $3.75 per 100 Ib.; 
commercial, $3.40 per 100 Ib. 


_HATC HETS.—Sales are good and 


_ prices firm. 





We quote from jobbers’ stocks, 
f.o.b. Chicago: First quality hatch- 
ets, No. 2 shingling, $11.20 doz.; first 
quality hatchets, No. 2 broad, $14.45 
floz.: medium quality hatchets, No. 
® shingling, $7.25 doz.; medium qual- 
ity hatchets, No. 2 broad, $10.50 doz. 
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Toolmakers, Machinists and Thread 
Cutters find this tool a real time 
and money saver 


Checking thread cutting tools with the No. 
577 Thread Tool Gauge is exceptionally con- 
venient as all widths of flats within a given 
angle can be obtained. The range of pitches 
this single tool will cover, compared with the 
number of slot gauges necessary to cover all 
pitches, makes it a valuable asset in the shop 
because of its versatility, and also lowers ma- 
terially the cost of gauges for checking thread 
cutting tools. 


Send for Small Tool Catalog No. 29 


Brown & Sharpe Mfg. Co. 
Providence, R.I., U.S.A. 


There’s a genuine satisfaction in selling Brown & Sharpe Tools 


—You are associated with the best. 





ROWN £3 GHARPE 


“Standard of the Mechanical World” 
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HANDLED HAMMERS.—There is 


good steady demand and prices are 


unchanged. 

We quote from jobbers’ stocks, 
f.o.b. Chicago: Vaughn-Bushnell, 16- 
oz. nail hammers, $10.50 doz.; May- 
dole, $12.60 doz.; other makes, 16-0z. 
machinist hammers, $7.85 doz.; Com- 
petitive grade, 16-oz. nail hammers, 
$4.50 to $6 doz. 

HANDLES, AGRICULTURAL. — The 
demand is seasonably good and prices 
firm. 

We quote from jobbers’ stocks, 
f.o.b. Chicago: 

Hay Fork Handles. — Straight, 
chucked and bored, best grade, 41, - 
ft., $4.50 doz.; 5- ft., $5.50 doz.; XX, 
4¥%,-ft., $4 doz.: 5-ft., $4.80 doz.: xX, 
414-ft., $2.40 doz.; 5-ft., $2.80 doz. 

Hay Fork Handles. —Bent, chucked 
and bored, best grade with strap, 
ferrule and cap, 4%-ft., $7.50 doz.; 
5-ft., $8.50 doz.; XX, bent, with 
strap, ferrule and cap, 4-ft., $5.50 
doz.; 4%-ft., $5.75 doz.; XX, bent, 
4%-ft., $4.50 doz.; 5-ft., $5.50 doz.; 
X, bent, 4%4-ft., $3 doz.; 5-ft., $3.40 
doz. 

Manure Fork Handles.—Bent, best 
grade, 4-ft., $4.75 doz.; 4%4-ft., $5.10 
doz.; XX, bent, 4-ft., $4.15 doz.; 4%- 
ft., $4.40 doz.;: X, bent, 4-ft., $2.60 
doz.; 4%-ft., $2.95 doz. 


Garden Hoe Handles.—XxX, 4',-ft., 
$3.45 doz.; X, 4%4-ft., $2.40 doz. 


Garden Rake Handles. —XX, 514-ft., 
$5.25 doz.; X, 5%4-ft., $3.25 doz. 
Shovel Handles.—Regular pattern, 
XX, 4%-ft $5.90 doz.; X, 14 -ft., 
$3.90 doz.; D handle, best grade, 
$7.95 doz.; X grade, $6 doz. 

Spade Handles.—D handles, best 


grade, $7.75 doz.; X grade, $6 doz. 


HANDLES, TOOL.—There is a steady 


and satisfactory sales volume. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: 

Axe Handles.—No. 1 hickory, $4 
doz.; No. 2, $3 doz.; second growth 


hickory, $5 doz.; finest selected sec- 
ond growth hickory, $6 doz. 

Hatchet and Hammer Handiles.— 
No. 1, 90c. doz.; finest second growth 
hickory, $1.50 doz. 


HINGES.—There is a heavy and active 


demand and prices are firm. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: Heavy strap hinges, 
in bundles, 4-in., $1.03; 5-in., $1.42: 
6-in., $1.60; 8-in., $2.70: 10-in., $4.30 
per doz pair; extra heavy T hinges, 
in bundles, 4-in., $1.56; 5-in., $1.66; 
6-in., $2.08; 8-in., $3.56; 10-in., $5.10 


per doz pair. 


ICE CREAM FREEZERS.—There 


still a fair demand. No price changes. 


from jobbers’ stocks, 

White Mountain 1- 
2-qt., $5.65 list; 3-qt., 
$8.25 list; 6-qt., 
$13.50 list; 10-qt., 
$21.55 list; 15-qt., 
$33.20 list; 25-qt., 


We quote 
f.o.b. Chicago: 
qt., $4.85 list; 
$6.75 list; 4-qt., 
list; 8-qt., 
list; 12-at. 
$25.60 list; 20- -at., 
$42.60 list: Artic, 1-qt., $4 list; 2-qt., 
$4.60 list; 3-qt., $5.55 list; 4-qt., $6.80 
— 6-qt., $8.60 list; 8-qt., $11.10 list. 

the above less 50 per cent dis- 
awl 


LAWN MOWERS.—Future orders for 
in fine, 


whee delivery are coming 
about 30 days ahead of last year. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: 

Lawn Mowers.—16-in. ball bearing, 
5-knife, 1l-in. wheels, $12.35 each: 
16-in. ball bearing, 4-knife, 10%%-in. 
wheels, $10 each; 16-in. plain bear- 
ing, 4-knife, 10%-in. wheels, $8.65 
each; $16-in. ball bearings, 4-knife, 
9-in. wheels, $7.85 each; 16-in., plain 
bearing, 4- knife, 9-in. ‘wheels. $7.35 
each; 16-in. ball bearing, 4-knife, 
8-in. wheels, $8 each; 16-in. plain 
= 3-knife, 8-in. wheels, $5.85 
each. 


NAILS.—There is a fair demand and 


no change in prices. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: Common wire nails, 
$3.15 per keg base; cement coated, 
$2.20 per keg base. The extra for 
$2 for 1-in. 
$2.25 for shorter than 


galvanzed nails is now 
= longer, 
-in. 


a 


is 
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OIL STOVES.—The demand continues 


to hold up in a satisfactory manner. 


These are list prices. Dealers’ dis- 
counts are noted after each group. 


OIL COOK STOVES 


NESCO— 
— ED rere $9.50 
oe Cee ee... oc tecnce seus 17.35 
a ee oe. cece diepe 06ee 22.00 
oe, Bee © Ss sc cecu dees eee 28.00 
i, Sr Si ie ad tea © hie ® 39.50 
No. 1102 high shelf only........ 5.25 
No 1103 high shelf only........ 6.50 
No. 1104 high shelf only........ 8.00 
No. 1105 high shelf only........ 9.75 
Nesco dealer’s discount, 39 and 5 
per cent. 
PERFECTION— 
| er. 2 : . oceeeae sheen $17.50 
No. Se. we -IIOIED.,. ccc ccceccsecs BD 
a a 2 re eek ecw eee 28.50 
ee er eee 39.50 
Perfection dealer’s discount, 30 and 


oo 


5 per cent on lots of 10 or more; on 
less than 10, 30 per cent. 





PURITAN (Improved Model) 
No. 





See $17.50 
a ee ear 22.50 
No. 44 4 burners.............. 28.50 
Puritan discounts same as Per- 
fection. 
OVENS 
os el 
. 05 1 burner solid door...... $2.10 
+9 5 1 burner glass door...... 2.25 
No. 0101 burner solid door..... 4.15 
No. 10 1 burner glass door...... 4.40 
No. 020 2 burners solid door.... 5.45 
No. 20 2 burners glass door.... 5.40 
No. 030 2 burners solid door 5.40 
No. 30 2 burners glass door.... 5.70 
Dealer’s discount, 30 and 5. per 
cent. 
PERFECTION— 
No. 211 1 burner plain door... .$2.50 
No. 211G 1 burner glass door.... 2.70 
No. 121G 1 burner glass door.... 4.90 
No. 122G 2 burners glass door.. 6.00 
Si. re err ee eee 6.15 


Dealer’s discount, on 10 or more, 30 
and 5 per cent; less than 10, 30 per 


cent. 
PURITAN— 
No. 42 G 2 burners glass door. .$5.25 
Dealer’s discount, 10 or more, 30 
and 5 per cent; less than 10, 30 per 
cent. 
WATER HEATERS 
DE. certkuewetecnedowsees ewe eeee 
Perfection No. 412.......ccccsces 10.00 
Persecwon MNO. €Bl..c.ccoveces 80.00 
Nesco discount, 30 and 5 per cent 


Perfection discount, 30 and 5 per cent 
in lots of 10 or more; less than 10, 
39 per cent. 


WICKS, ETC. 


Rockweave wicks, 25c. each. 
Perfection and Puritan, $4 per doz. 

and $48 per gross. 
Discount same as on 

stoves, ovens and heaters. 


oil cook 


PAINTS AND OILS.—For the first 
time in many weeks there is no price 


change reported. 


We quote from _ jobbers’ 
f.o.b. Chicago: 

Linseed Oill.—Raw, barrel lots, $1.17 
per gal.; 5-barrel lots, $1.12 per gal. 

Linseed Oi!l.—RBoiled, barrel lots, 
$1.20 per gal.; 5-barrel lots, $1.15 per 
gal. 

cerns, $1.15 
Alcohol.—Barre!l 


steel drum, 


stocks, 


lots, per 


lots, 
extra, $6 


al. 
Denatured 
60c. per gal.; 
returnable. 
White Lead.—100-Ib. kegs, 
50-Ib. kegs, $7.75; 25-Ib. kegs, 
12%-lb. kegs, $2. 
Dry Paste.—Barrel 


Shellac. —(4%- goods), white, 
$4.25 per gal.; ae $4.05 per gal. 

English Venetian Red.—In barrels, 
$3.50 to $6.75 per 100 Ib. 


lots, 7T%c. 


per 


PYREX WARE. — Every indication 
points toward a heavy business this 


fall. Prices are stationary. 
We quote from jobbers’ _ stocks, 
f.o.b. Chicago: 
Bread Pans.—No. 212, $7.20 doz.: 


No. 214, $12 doz, 
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Casseroles.—Round, No. 167, $12 
doz.; No. 168, $14 doz.; No. 182, 313 
doz.; No. 184, $14 doz. 

Casseroles.—Oval, No. 193, $12 


me No. 197, $14 doz. 


Pie Plates.—No. 202, $6 doz.; No. 
203, $7.20 doz.; No. 209, $7. 20° doz. 


Tea Pots.—2-cup, $20 doz.; 4-cup, 
$24 doz.; 6-cup, $28 doz. 


Utility Pans.—No. 231, $8 doz.; No. 
232, $14 doz. 

ROLLER SKATES.—The fall demand 
has hardly started yet. There is no 
change in prices. 

We quote from jobbers’ stocks, 
f.o.b. Chicago: Union roller skates, 
for boys, $1.40 per pair, for girls, 
$1.50 per pair. Chicago roller skates 
for boys, $1.30 per pair; for girls, 
1.40 per pair. 

ROOFING AND PAPER.—The de 
mand is very active and prices are firm. 





We quote from jobbers’ stocks, 
f.o.b. Chicago: Best grade slate sur- 
faced prepared roofing, $2.30 per 
square; best grade tale _ surfaced, 
$2.65 per square; medium talc sur- 
faced, $2 per square; light talc sur- 
faced, $1.20 per square; red rosin 


sheathing, $57 per ton. 


ROPE.—Sales are very good. Prices 
unchanged. 
We quote from jobbers’ stocks, 


f.o.b. Chicago: No. 1 manila standard 
brands, 24 Cc. to 26%c. per lb.; No. 
2 manila, 23%c. per Ib.; No. 1 ‘sisal, 
1714¢c. per ‘Ib.; No. 2 sisal, 16%c. per 
lb. 
SASH CORD.—A good normal business 
is reported. Prices firm. 

We quote from jobbers’ stocks, 
f.o.b. Chicago: Oo. standard 
brands, $9.55 per doz. hanks; No. 8, 
$11 per doz, hanks. 

SASH PULLEYS.—tThere 
steady demand. 

We quote 





is a good 


from jobbers’ stocks, 
f.o.b. Chicago: Common sash _ pul- 
leys, 50c. doz. barrels, 54c. doz.; 
Common Sense, 2-in., 60c. doz.; bar- 
rels, 54c. doz.; No. 105, 52c. doz.; 
barrels, 48c., doz. 


SCREWS. — Manufacturers have _ re- 
duced prices in a new discount sheet 
published Aug. 20. A good demand 
should be developed by these new prices. 





We quote from jobbers’ stocks. 
f.o.b. Chicago: Flat head, _ bright 
screws, 82-10 per cent new list; 


round head blued, 80-10 per cent new 
list; flat head brass, 76-20 per cent 
new list; round head brass, 74-10-10 
per cent new list; japanned, 74-10-10 
per cent new list. 


STOVE PIPE, COAL HODS, ETC.— 
There is a steady increase noticeable 
in the demand and prices are firm. 

We quote from jobbers’ stocks, 
f.o.b Chicago: Best full gage 
pipe, 30 gage, 12c.; 28 gage, 13c; 26 
gage, 15%c. per joint. Corrugated el- 
bows, 30 gage, $1.20; 28 gage, $1.50 
doz. Galvanized coal hods, 17-in., 
$5 doz. 

TRAPS.—While it is still early in the 
season, there is a very fair volume of 
orders being placed and a good season 
is looked for. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: No. 0, $1.10 doz.; No. 
1, $1.38 doz.; No. 1%, $2.44 doz.; No. 
2, $3.36 doz. 


ae 


WRENCHES.—There is no change in 


prices and sales are satisfactory. 


We quote from jobbers’ stocks, 
f.o.b. Chicago: Agricultural wrenches, 
60-10 per cent’ discount; Coes’ 
wrenches, 40-10 per cent discount; 
engineers’ wrenches, 50-10 per cent 
discount off new list; Stillson, 70 per 
cent discount; Trimo, 60-10 per cent 
discount. 

Snap-On Wrenches. — Radio and 
electrical set, $4; No. 101 Master Ser- 


vice Set, $15.25; No. 202 Heavy Set, 
$8.80; No. 303 Ford Master Service 
Set, $14. 85; No. 404 Universal Socket 
Set, $8.75; No. 505B Screw Driver Set, 
$3.40: No. 900 Square Socket Set. 
$3.70. All Snap-On Wrenches less 40 
per cent. 
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Bissell’s Fall-Xmas Offer 
of Interest to All Bissell Dealers 


EATURES Bissell’s “Display 

Taboret’’ which is even more 
attractive in size and shape and 
much more so in design than last 
Fall’s “Display Table.” It is a 
decidedly handsome novelty that 
has the vital spark and to which 
no black and white illustration 
can really do justice. 









ISSE LL 
Sweepers 





Combining both marked utility 
and attention value, it at once 
commands the favorable attention 
of passersby, can be used many 
times, and offers you a new novel 
and pleasing way of profitably 
showing gifts, specials etc. in 
window and store. Using it alter- 
nately for sweepers and other 
merchandise will enable you to 
multiply its benefits. 


Bissell’s “Display Taboret” is offered 
gratis upon request to merchants selling 
Bissell Sweepers, without conditions 
except it be.used to our mutual advan- 
tage which your request will imply. 


° >. eT 99 
Bissell’s “Display Taboret ? 
” esis aiid P ' - sel sin i Our Fall-Xmas Announcement shows it 
as a background of colorful bronze wi e decora- . “a ; iesennnipatante 
tions in rich blue, old rose, bright green, white, gray in colors and gives details of new spaper 
and black. It occupies but little space being 22 inches cut and picture show slide service. 
in diameter at the points and 20 inches high, made of Write for it 


sturdy seventy-five point fibre board. 
Included is a series of small cards for use on handle or 
bail of the sweeper. Three are specially designed for . 
' ‘ A year round staple which always en- 


the Christmas trading season. 
The ‘Single Sweeper Displayer,’’ in black and gold, is JOYS increased sale during the Fall and 
also part of the ‘‘Display Taboret” set. It shows the Holiday seasons. To sive service and 


sweeper at a very inviting angle and can be used in : : age 

window or on shelf or counter. maintain your sales volume, this is a 
good time to see that your Sweeper 
Stock is in good shape. 


BISSELL CARPET SWEEPER 3 CO. iiscu iesentseon ihe New Toy 


and Miniature Sweeper Line 


» York Offi dE t Dept. 
eee wan he ae 256 ERIE STREET write for illustrations and prices. 


46 West Broadwa 
: GRAND RAPIDS, MICH. 
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Address 


Jobbers 


OVER TWENTY MILLION CONSUMERS ARE READING ABOUT 


LA CROSS 





EALERS and jobbers alike have recognized 

the real value—the unquestionable superi- 
ority—and the remarkable beauty of La Cross 
Manicure Sets. This is evident in the increased 
demand which we could not have enjoyed except 
our jobbers enjoyed it first. 


Year after year La Cross sales have steadily 
climbed. Last year was the biggest yet. This 
vear will be bigger because the consumer campaign 
is bigger—and La Cross quality remains supreme. 


There is a wide variety of La Cross Sets to 
choose from—retailing from $1.50 to $50. All are 
made of the finest materials by highly skilled 
workmen. They are unusually handsome and 
attractive. 


Specialize in La Cross. Get your share of this 
increased business with its attractive profit. Order 
early and be prepared for the Christmas demand. 
Get for free examination Assortment No. 14 of 
fourteen fastest selling sets at $42.45; or Assort- 
ment No. 8 of eight sets at $15.85. If not inter- 
ested, return within 5 days at our expense. 


SCHNEFEL BROTHERS, 


New York 


Newark, N. J. 


33rd Street 


La Cross 


NAIL FILES 
TWEEZERS SCISSORS 
MANICURE SETS 


Showrooms: 1270 Broadway at 





NIPPERS 


Please send me Assortment No. 14 of 14 sets, $42.45 
8 of 8 sets, $15.85 


Please send me Assortment No. 


Name 


**e* #ereeeeeneeeee eeeeneeeene eeerteeeeeee 
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La Cross really sells 
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J. WISS @ SONS COMPANY 








Wiss Plush-Covered Show Case Tray 


Inside Store Displays 
That Sell Goods 


Qa i> + 





TORES which do the largest business in 
shears and scissors are those which display 
the largest variety. 


All styles and sizes should be visible, so cus- 
tomers can make their own selections 


We can furnish plush covered show case trays 
(see illustration) for displaying shears and scis- 
sors on the shelf of a show case. 
With each tray is a box divided into compart- 
ments for containing a small stock. 
There are 3 different trays. One displays 7 
trimmers—another, 12 scissors—and the third, 
shows an assortment of 6 scissors and 6 trim- 
mers. 
These fixtures measure 14x11x314 in —and on 
the shelf of a 6-foot show case there would be 
space for 
3 trays of trimmers and 2 trays of 
scissors—an assortment of 45 dif- 
lerent patterns. 


Write for details 





> Hee: 


J. WISS & Sons Co. 


Established 1848 Newark, N. J. 
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Aeerwaiione of a Cilley Silesmim 


Where the Public Expects to Find Good Cutlery 


By JOHN CASSIN—A Man Who Knows 











N a general way we knew that retail hard- 
ware merchants and jobbers’ salesmen were 
interested in cutlery and wanted the kind 

of information that would assist toward a 
better understanding of cutlery as well as how 
to buy, handle and sell it. 

Prior to writing this series of cutlery articles 
we asked several hundred retail hardware mer- 
chants what they wanted to know about cutlery. 
Their requests were summarized under the 
headings of 27 questions published in the Oct. 
16, 1924, issue of HARDWARE AGE. 

Practically all the technical and trade infor- 
mation asked for has been published in HARD- 
WARE AGE or is written and will appear shortly. 
(Just to digress a moment—lIf there is any 
particular point or kind of information con- 
cerning cutlery that any of our readers desire— 
ask us—if we don’t know, we’ll do our best 
to find out.) Among the many questions asked 


by our readers, the following seem most im- 
portant. 
1—Where to buy good cutlery. 
2—How to do away with cheap cutlery. 
3—More about how to buy cutlery. 
4—-How to simplify cutlery lines—yet have 
sufficient stock. 
5—How to create interest in cutlery. 
6—How to sell more cutlery. 

One of the best ways to obtain a clear under- 
standing of any line of merchandise is to break 
it up into groups or divisions of goods—then 
break up or separate each division to the most 
minute particle possible, suitable for each pur- 
pose for which the articles are salable. Cutlery 
as a line can be divided into five major groups 
—each group having its subdivisions. These 
major groups or divisions are pocket cutlery, 
which will include pocket pattern scissors, 
camp, hunting and sportsmen’s knives as well 











Suggested Stock of Specific Purpose Knives 


Two Blade Jacks 


Merchants Cost Resell for 
eS oa is cow edew ent ace $0.50 each 
FF MS err eer ere ee .75 each 
ff em 8 ff eT Tee eee 1.00 each 
ee ee 1.00 each 
ee 1.25 each 
Oe Be Be GN 6 6k 6 tbe cisieees 1.50 each 
De ee CS 6s 66. da hese rs orees 1.50 each 
ee FS TTT TR TEC Tee 1.50 each 
De ee Oe Ge 6 6 5 ke eo S ween weess 1.50 each 

Punch Blade Knives 
1 at $8.00 per dozen....................$1.00 each 
Fe FC a ee 1.50 each 
CR eS ee er 2.00 each 
Cork Screw Knife 
1 at SIZOO per Gomer... .cccscccccsccccses $1.50 each 
Electrician’s Knife 
Dot GEEOO wer GOs ck cc ccccccucccccess $1.50 each 
Four Blade Pens 
h ot SEGA PEP GOBTs cc cece cccvevevecess $2.00 each 
FF em fF PCTS TET TT CTT TT Tee 2.50 each 
Sportsmen’s Pattern 
2 at $12.00 per dozen....................$1.50 each 
eee OP eee eee 1.75 each 
yy ee fC eer e ree eer eee ee 2.00 each 
lat 14.40 per dozen.................... 2.00 each 
lat 16.00 per dozen..........cececccees S00 CACN 
Lobster Pattern Stags 
Rah Be I a oi 6 6 6 ioc ec cece ee ces $2.25 each 
Ra Be iho 6 be vk ceteessesaces 3.00 each 


iF me | og OTe eee 3.50 each 


Two Blade Pens 


Merchants Cost Resell for 
1 at $6.75 per dozen............-+.+2.+-$h.00 each 
FF ee TT eee ee Te Tere 1.00 each 
Fe GF SF TTT TEE TEER ELE Te 1.00 each 
ee ee ee 1.25 each 
Oe Be I Ginn svc es ceeewcass 1.25 each 
eS ee 1.50 each 
re 1.50 each. 

Scout Knives 
ee $1.00 each 
ie ee Ff ee 1.75 each 
Three Blade Pens 
1 at $11.40 per dozen....................$1.50 each 
ee ... 1.50 each 
EE re re 1.75 each 
DO Be I ko ce cc ccecerseccess 1.75 each 
ee 1.75 each 
Oe ee re 2.00 each 
Ee ere re 2.00 each 
5 Oe Bee te Ga ods kv cee c ccc vnecscs 2.25 each 
Fine Pearls 

ee re $2.00 each 
OG Bee a a cc cic wes ccunss 2.50 each 
lat 22.00 per dozen.................... 3.00 each 
1 at 24.00 per dozen.................... 3.00 each 
2 at 24.00 per dozem..........66...26.2+. SOO CRER 
2 at 28.00 per dozen.................... 3.50 each 
1 at 28.00 per dozen.................... 3.50 each 
RG Be a gg nc ccc cccccccs 4.00 each 
fe Ee ere 3.50 each 
ee I ib occ acceascucucece 4.00 each 
Ee 4.00 each 
EE eee 4.50 each 
SO eee 5.00 each 
ee 5.00 each 
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as jack, pen and -other patterns of pocket 
knives. 

With shears and scissors can be included 
manicure goods, nail files, tweezers, hair 
clippers, etc., dining room cutlery and table 
ware—including carvers, plated ware, stainless 
steel knives and forks with ivory, celluloid and 
rubber handles as well as the silver plated 
handles mounted on stainless steel blades—also 
steels, tongs, game shears, nut picks, crackers 
and on as far as your store and location 
warrant, table ware. You can start with salt 
and pepper shakers and on through to per- 
colators, chafing dishes, vacuum vessels, heat 
proof glass dishes, containers, etc. 

Kitchen cutlery includes paring knives, bread 
knives, cake knives, kitchen carvers, butcher 
knives and other useful patterns of kitchen 
knives as well as cooks’ forks, kitchen shears, 
can openers, ice picks, bottle openers, cork 
screws and the numerous kinds of peelers, 
corers, slicers, mincing knives, etc. 

Last, but one of the most important, the fifth 
division—shaving utensils and acessories— 
razors, both straight blade and safety, extra 
blades, soaps, creams, brushes, strops, etc. The 
variety of accessories or sundries should be 
regulated by your trade, its location and the 
amount of interest the owner is willing to take 
to obtain good _ sales of “Daily Use” 
merchandise. 

Some stores find it profitable to offer a good 
variety of hones, strop dressings, blade sharp- 
eners, lotions, powders, etc. 

Regardless of size of store, location, amount 
of stock or other considerations, the aforemen- 
tioned are the five basic divisions of cutlery. 
Each when considered alone is a simple, easy 
to understand line of merchandise. 


Questions three, four and six can be 
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answered with the same reply. The first prin- 
ciple to adopt and follow is to buy only cutlery 
that you know or can be shown there is a sale 
for in the community you are serving. On this 
fact please don’t be “sot’—often an observant 
salesman will bring to the attention of re- 
tailers items that can be sold in fair quantities. 
Even if you are doubtful, make notes of these 
items, investigate. Following this ‘principle 
you will have sufficient variety of each division 
without having too much. If you know why 
you buy each article—the purpose it is in- 
tended for and the kind of people it is salable 
to—you will sell more than the man who just 
buys to have a variety. 

Next in importance to knowing why you pur- 
chase each kind of article, is knowing the price 
range that will suit and appeal to the trade you 
seek. This is one of the least understood fac- 
tors of cutlery merchandising. Too many re- 
tailers err on the side of “price.” I have known 
of numerous instances where the higher priced 
superfine article influenced the purchaser of a 
well made, not quite as high priced article; but 
I have never known of an instance where a poor 
quality, low priced piece of cutlery ever in- 
fluenced the prospective purchaser of a good ar- 
ticle to do anything other than walk out and 
seek elsewhere. Please don’t underestimate 
your public’s buying power, give them the op- 
portunity to purchase good quality cutlery—by 
all means as well as for every good business 
building reason one can think of, avoid cheap, 
tricky, odd lot and job goods—they usually sur- 
vive aS monuments—we don’t put monuments 
over “‘live ones.” 

In order of importance it is difficult to give 
either of these five divisions of cutlery 
preference over the others. While pocket 
knives are accepted as the keystone or founda- 








Plan for Disposing of Large Cutlery Stock 


The following plan has proved an effective method 
of disposing of large quantities of knives. Jobbers 
as well as retailers can use it. The jobber can pre- 
pare for the retailer window stickers announcing the 
sale and the necessary cards and price tags for each 
group of knives. 

Sort the stock under headings that each pattern of 
knife is intended for or suitable to, such as mechanics’ 
and farmers’ knives, sportsmen’s knives, boys’ knives, 
3-hlade vest pocket knives, 4-blade pens, 2-blade vest 
pocket knives, electricians’ and radio knives, stock 
and cattle knives, and knives suitable for such local 
industries as exist—if a mining territory includes 
miners with mechanics, etc., etc. 

Stock permitting, sort your farmers’ and mechan- 
ics’ knives into price groups—such as one group under 
each of the following price headings: 55c., 85c., $1.10, 
$1.35, $1.85 and $2.35. In each price group put only 
knives that the regular retail value is at least that 
of the price at which the group is offered; from that 
price up to the value of the next group. In this way 
you give good value, and if your price groups are 
close enough you don’t sacrifice much. 


Make price groups of knives for each purpose— 
sportmen’s patterns can run at $1.10, $1.65, $2.15, 
$2.65 and $3.25. Boys’ knives at 35c., 55c., and 85c. 
Three-blade pens at $1.10, $1.55, $1.85, and $2.25. 
Two-blade pens at 85c., $1.10, $1.35, and $1.65. Four- 
blade pens at $1.65, $1.85, $2.35 and $2.85. Stock 
and cattle knives, $1.15, $1.55, $1.85, $2.35 and $2.85. 
Electrician, radio and punch blade knives sort ac- 
cording to your stock. By the way, probably due to 
the great increase in the use of tools around the 
home, there seems to be a renewed demand for punch 
biade knives; these knives are handy tools for home 
and farm use; motorists find punch blades to be 
good spark plug cleaners. 

After getting knives properly classified and in price 
groups—if stock permits put each price group in a 
tray or flat pan with price tag (if disposing of a 
large stock, make two trays of each price group, one 
for window the other to sell from). Arrange the 
trays of each classification in front of a card desig- 
nating the class or purpose of the knives in each 
group. John Cassin. 








Reading matter continued on page 85 
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—a Gillette Blade metal display 
Here is a permanent display to-set on your counter to ask of your customers a 
question that will means sales of Gillette Blades. 


It has a place for the price and carries its own sales talk. You will need only time 


to ring the cash-register. Your blade stock will do more than turn over—it will turn 
handsprings! 


Get yours by asking for No 29T 


GILLETTE SAFETY RAZOR CO., Adv. Dept. Boston, U. S. A. 


. 




















\ 
\ Known as Reliable for 
over Fifty Years 


/ YOU CAN SELL MORE SHEARS 
Wh IF YOU CARRY “EVERSHARP” \ 
sO POPULAR PRICED CUTLERY © 


Every customer who visits 
your cutlery department is a 
prospect for shears and scis- 
sors. On the other hand, 
Eversharp Shears will bring 
more women to your store if 
you feature these practical, 
serviceable items. 





They are every day neces- 
sities and are made to retail 
at a reasonable price and still 
allow a liberal profit for 
dealers. 

Let us send details 


Priest’ 
and prices. We have 


a complete line of | The bobbed hair fad is at its peak 


shears and scissors in —take advantage of it. 
A all sizes—in attractiveg 
' m@display cartons. orf] 
ay packed in individual ‘\ 


boxes. 


Priest’s Tiger and Shaver are 
ideal for keeping the cropped hair 
short. The daintiness and light 
weight of these clippers always at- 
tract women customers. 














; EVERSHARP SHEAR COMPANY 
j 


Remember [Priest quality and 
service are back of every clipper 


| 
) 2000 Knowlton St. 
O BRIDGEPORT, CONN..U.S.A. 60 
SCISSORS AND SHEARS 


(> FOR ALL PURPOSES) | AMERICAN SHEARER MFG. CO. 





as a == 
Se = NASHUA, N. H. 
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An Edge Tool and Not a Saw—It Cuts Clean Without Crumbs 
=A —— ——— Ne poten 
cross — 
: aN 
as = es DILTY, 
fans , _ + No. G3529 Sanitary Double Serrated Bread Knife No rivets to loosen 
ade groun ‘sc iia ieee ; N d to crack 
: Packed in individual displ boxe Oo woo Oo crac 
both sides . peneciss moa Indestructible 
to center 


SHARP i se SANITARY 




















CHRADE ()AFETY 
Push Button knife 


No Break 
ager nile 


Carving Sets 


The merchant who confines his 
carver sales to newly-weds and 
first buyers is overlooking a big 
opportunity to sell to the far larger 
number of families which already 
own and use carving sets. As 
families grow, not only in size but 
in wealth, they outgrow the cut- 
lery and furnishings with which 
they began  house-keeping and 
sooner or latter are in the market 
for better and more expensive carv- 
ing sets, relegating the old set to 
the kitchen. This is especially true 
now that Stainproof blades are so 
popular. Nearly every woman 
who sees one, wants one. 


LAMSON & 
GOODNOW MFG. CO. 


Shelburne Falls, Mass., U. S. A. 
New York Office—36 Warren St. 










@<~< Safety 
Lock 








Sure to sell on sight. 
Absolutely safe in pocket snd in use. 
or convenience you can’t beat it. 
Easily operated with one hand. 
The safety slide locks the button. 
ou can't afford 1o be without it. 


TRADE [VERLASTINGLY SHARP MARK 
Schrade Cutlery Co. 


Manufacturere of Superior Pocket Knives 
Factories: Walden, N. ¥.. Middletown, N. Y. 
Main Office: Walden, N. Y. 

ORDER THROUGH YOUR JOBBER OR DIRECT 



































SHOE SLOYD 
semes KNIVES sisces 
Largest distributors of Straight razors in PAPER PATTERN 
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— em, » Send 
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Shumate Cutlery Corp., St. Louis, Mo Established 1884 






pit’? will keen-edge double-quick. 
wizard seller—low priced and good profit 
maker. Send for our special offer! 


DAZEY CHURN & 
MFG. CO. 


SHUMATE er on 


4301 Warne Ave. 
St. Louis, Mo. 
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tion upon and around which cutlery stocks are 
built—yet in dollars the sales of table ware, 
kitchen cutlery and shaving utensils each ex- 
ceed those of pocket knives. While the sales 
of the other group that includes. shears, 
scissors, clippers, manicure goods and sundries 
runs very close in dollar volume if not ex- 
ceeding the total dollar sales of pocket knives. 
Yet many hardware stores sell more dollars’ 
worth of pocket knives than they do of the 
other cutlery divisions. In many instances they 
seem to give the shear, scissors, manicure 
goods, kitchen and table ware business to the 
dry goods and department stores and do not 
offer any resistance to the drug and cigar stores 
efforts to get the shaving utensil business. 

Wherever the hardware merchant’s interest 
in these lines has been aroused, he gets the busi- 
ness simply because he brings to bear on the 
subject a basic knowledge of merits, values and 
purposes that will require many years of ex- 
perience for dry goods, drug and cigar mer- 
chants to acquire and understand how to use. 
Hardware merchants also possess a great ad- 
vantage because the public believes that The 
Hardware Store is the place to buy good 
cutlery. 

I have heard so many so-called reasons and 
excuses for retail hardware merchants passing 
up the kitchen cutlery, table ware, shear, scissor 
and shaving utensil business that I am not 
willing to accept any of them as applicable to 
the entire retail hardware business or final to 
any part of it. 

What lines of merchandise other than food 
products, wearing apparel and shoes are sala- 
ble to 90 per cent of the male and female popu- 
lation of this great constantly growing United 
States? Kitchen cutlery, table ware, shears 
and scissors are used by and desired by all 
girls and women over 16 years of age. Shaving 
utensils are used by 90 per cent of the boys 
and men over 16 years of age. The practice 
of self shaving has become a daily habit with 
a very large part of our male populatian. No 
wonder dry goods, drug, cigar and other mer- 
chants are going after this enormous business 
—not only because of its dollar value—but be- 
cause it is ‘Daily Use’ merchandise—the kind 
of goods people are repeatedly buying. Where 
people buy their “Daily Use” merchandise they 
buy other goods. 

The divisions of “Women’s Cutlery” and 
shaving utensils are so easy to understand, 
handle and sell that every hardware store can 
sell freely of these goods (to the extent they 
are bought intelligently) and use them to keep 
trade where it belongs. 

Even in villages and small towns, not to men- 
tion the smaller, medium sized and great cities 
of ours, hardware merchants who feature table 
ware are enjoying good sales. In 80 per cent 
of the homes of our country there is served at 
least one meal a day when the “Head of the 
Home” be it mother, wife, sister, aunt or just 
a hard working boarding house keeper tries to 
the best of his or her ability to make the table 
attractive. 

By inquiry, investigation and experiments 
I know that table ware in good quantities, at 
fair prices can be sold even in Polish and Hun- 
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garian mining towns or in villages populated 
mostly by Negro field workers. Wherever there 
is a “Home” there exists the desire to make it 
attractive. Table ware helps and appeals to the 
“Head of the Home.” In selling cutlery we 
need more selling vision. It eliminates errors 
of omission. 





Biting Philadelphia 


HE Philadelphia Public Ledger recently headlined 

a story: “Cold Wave Bites Philadelphia,” and a 

contemporary asks if the Ledger ever heard the 
definition of what is “News” employed by the late 
Joseph Pulitzer of the New York World. “If Phila- 
delphia had bitten a cold wave,” it says, “that would 
be news. But for a cold wave to bite Philadelphia, 
especially in winter, is zero in news matter.” 

Think about that when it comes to Sales. The mer- 
chant will always have a perennial question to answer. 
It is: When is a Bargain? And the best answer that 
we can devise is: A Bargain is a Bargain when it ap- 
pears as such to the buyer. Then it is real “News.” 

What “bites” you as being a Bargain is of little con- 
sequence in comparison with what “bites” the public 
as such. And, to paraphrase Lincoln, forty clerks 
swearing it a Bargain will not make it one in the 
public’s eyes if you do not offer and advertise sound 
evidence and proof to show that it is the result of 
unusual circumstances, a lucky “buy” on your part, 
an unusual twist of fashion or usage, of real, honest- 
to-goodness overproduction or something of the sort. 





Tripping the Winner 


"T*HE unexcelled Bambino, the mighty Disciple of 

Swat, yclept Babe Ruth, baseball player extraor- 
dinary, knows how doubly hard it is to win when one 
has a reputation for winning. Those in the “know’”’ 
tell us that practically all the American League pitch- 
ers, when they face the Babe, intentionally “pass” him 
“on balls” for fear he may line out one of his famous 
home runs. Thus his problem is not only to hit but 
to keep from being hit. 

And it is much the same in every walk of life, and 
none the less in merchandising. “He’s winning; let’s 
combine against him,” is not only what the card play- 
ers say, but the merchants as well. It is hard to work 
toward the top of the heap; it is still harder to reach 
the very top and to stay there. 

Success cannot be attained without sacrifices, whether 
in baseball or merchandising, sacrifices serious enough 
to discount even the combined efforts of jealous and 
less successful competitors. If we make up our mind 
that the prize is worth while, we must also make up 
our mind that the necessary sacrifices are, too. 











ROLLEMODUT 


ROTATING COOKIE CUTTER 


A new kitchen utility that delights every housewife. 


RAPID—DURABLE— 
ACCURATE—SANITARY 
—ECONOMICAL 
Cuts cookies like a lawnmower 

cuts GRASS. 
Users say every housewife will 


want one. 





SOLD BY ALL LEADING RETAIL STORES 


AMERICAN CUTTER CO. 
49 Oneida Street 


Milwaukee, Wis. 
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Russia 
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| No Place for the Jazz Baby 


| “They do not allow large private gather- 
| ings. Private gatherings would not be under 
_ control. Of course all public gatherings are. 
There is therefore no jazzing and dancing 
as we see it in other parts of the world. If 
anybody has enough money to give a party, 
‘it is done very quietly and surreptitiously 
and only a few people get together for the 
party while doors and blinds are carefully 
closed. 


A Harmonious Election 


| “T saw one election carried out in one of 
| the large halls in Moscow. It was a beauti- 
_ fully managed affair. Somebody rose and 
| made a nomination. It was promptly sec- 
| onded. A viva voce vote was called. It was 
' unanimous in the affirmative. The chair- 
| man called for any other nominations. There 
'_ were none. The chairman looked around and 
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_ asked if there were any objections. There 
| were none. Then the chairman declared the 
- election closed and somebody elected. The 
chairman also indulged in a lengthy oration 
' In which he spoke of harmony, the advan- 
tages of brotherhood and of a united spirit 
_ in furthering the good of their country. 
| After the election, one of the delegates 
present remarked to me on the side that they 
were all too wise to object to any of the pro- 
gram that was pulled off! 


The Grand Army 


“One morning I was awakened in my room 
by the tramp of soldiers. I went to the win- 
dow and peeped through the blinds. A mag- 
nificent army was passing. There were some 








How L. Bamberger & Co. 


“One of America’s Great Stores” 


Sells EASY-SET 


Bathroom Fixtures 











VY HEN a great and progressive store like L. 

Bamberger & Co., of Newark, N. J., finds 
it profitable, not only to stock “Easy-Set” fix- 
tures, but to merchandise them by means of 
window displavs and newspaper advertising, it’s 
safe to assume that “‘Easv-Set” is a good line for 
any good store, 

There’s a growing demand for these beautiful, 
sanitary, white china bathroom accessories, and 
its being greatly stimulated by our national ad- 
vertising. Write for details. 


J. H. BALMER CO. 


259-267 Plane St. Newark, N. J. 





Off and Wash Them 


-SET 


WHITE CHINA 
BATHROOM ACCESSORIES 
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military maneuvers out near Moscow. There 
was infantry, cavalry, artillery, Red-Cross 
nurses—everything that one could expect in 
a modern army. This army was hours pass- 
ing our house. I was told afterward that 
120,000 men passed. They were all wonder- 
fully equipped, well trained and equal to any 
army that I saw when I was on the front in 
France. 

Being A Soldier A Nice Job 


“No, they do not have any trouble getting 
recruits for the army. A lot of the young 
peasants before the war lived in their little 
isolated towns. They had never seen any- 
thing of the world. Then they went to war, 
traveled and saw large cities. They were 
never satisfied to go back to their little vil- 
lages, so when the Soviet Government called 
for soldiers, notwithstanding the small pay, 
they had no trouble in recruiting an immense 
army. Although their pay is small, the 
soldiers are well provided for in food and 
clothing. The backbone of the authority 
of the Soviet Government is their army. 


They Want to Forget Their Troubles 


“One curious thing in the larger Russian 
cities is the amount of dope that is used by 
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the people. Their favorite dope seems to be 
cocaine. They place the ‘snow’ on the back 
of their hands and snuff it up their nostrils. 
It is done quite openly. Nobody seems to 
think very much of it. 


No More Gold and Silver 


“Gold and silver has all disappeared. It 
has been buried and hidden away. All the 
Crown jewels and wealth of this nation be- 
longing to the former government and the 
churches have been confiscated by the Soviet 
Government. 


You Are Never Lonesome 


“Spies? Well, I should say so. I was fol- 
lowed by a spy all the time. One nice young 
fellow would follow me, dodging around 
corners. One day I hid in a doorway and 
jumped out on him. I caught him by the 
lapel of his coat. I said—‘What is the use 
of your following me around the way you are 
doing? We are both lonesome. Why not 
be sociable? Come and have lunch with me.’ 
My spy was terribly startled. ‘Oh, no!’— 
he replied. ‘ I can not do that because there 
is another spy watching me and if I should 
have lunch with you, I would get into 
trouble.’ So I went to lunch alone and my 
poor spy stood across the street, watching 
me eat through the glass window. However, 
I saved some food for him and as I passed 
on a quiet street, I slipped it into his hand. 
After that, my ‘shadow’ would always give 
me a bright smile and I would leave little 
presents for him on the window sills. Once, 
when I hired an automobile to take a rather 
long trip, I did persuade my spy to sit with 
the chauffeur! 


The Disappearing Club Is Smaller 


“Yes, people are still disappearing, but 
not as much as formerly. I was told in my 
boarding house that the German Embassy 
was just across from one of the Soviet 
prisons. On certain mornings, the prisoners 
were rounded up and taken away at day- 
light to be executed. The moans and cries 
of these victims got so much on the nerves 
of the wife of the German Ambassador that 
it was finally necessary to send her back to 
Germany. 

They Used Up Their Inventories 


“The Soviets are now getting very short 
of manufactured goods. You see, when they 
took over the factories, it worked this way: 
A certain manufacturer would own a fac- 
tory. He understood manufacturing in his 
particular line and he controlled the factory 
workers. Probably this manufacturer had 
made a fortune out of his business. In the 
beginning, the Soviets said: ‘All right. We 
will run this factory.’ They called, put the 
owner out and took charge. The factory of 
course was to be run by committees. The 
first thing the committee usually did was to 
shorten the working hours as well as arrange 
only to work a certain number of days in the 
week. AS wages were all fixed and could 
not be advanced, the only thing to do to be- 
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TRIPLE 


ALL METAL. FREEZER 


Selling Features 
That Sell Products 


It is much easier to sell a feature than it is a 
product. Imitation is eliminated and the “just as 
good’ merchandise is held in the background. 

Ice cream freezers can be bought anywhere, but 
only New Standard dealers can sell WHIPPED ICE 
CREAM, the product of the New Standard Triple 
Action Freezer. We advertise hipped ice cream 
and only our dealers can profit by it. 

Then again we advertise daintily chopped food, 
as only the selective knife head of the Dandy Chopper 
can give. These features can’t be imitated and our 
dealers are protected. 

The Dandy Chopper will be featured in the 
November issue of Good Housekeeping. Write for 
literature and quotations. 


New Standard Corp., Mount Joy, Pa. 
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Good Profits 


ZIMMERMAN 3). a 
FASTENERS Ji ¢ 
for SHUTTERS 


A small item to stock, ue, 
but a BIG seller, because | 
ZIMMERMAN FASTENERS have {} 
brought back the controlled shutter, 
as a thing of actual usefulness as 
well as decoration. 

Holds the shutter firmly in any posi- 
tion to admit any amount of fresh air 


or light. Simply and quickly adjusted 
by anyone. 
In attractive blue carton, with white lettering. A good item for 
window display. Brings the home trade—the most desirable kind 
—— to your counter, where you can sell them other hardware 
items, 

Order a quantity for trial. We send 


snappy envelope stuffers and other helps 
to make them every-day, profitable sellers. 


True GC. F. S. Zimmerman Co., Inc. 


2 BROADWAY, FREDERICK, MARYLAND 


7IMMERMAN 


FASTENERS FOR CASEMENTS AND SHUTTERS 
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Jugs 

Acid Jars Water Kegs 

Milk Pans Cuspidors 
Churns Chambers 

French Pots Bake Pans 
Dutch Pots Poultry Fountains 
Mixing Bowls Ewers and Basins 
Salt Boxes Flower Pots 
Tankards Hanging Baskets 
Combinets Cemetery Vases 


Vinegar Measures Jardinieres 


Milk Feeders Steam Table Jars 
The Burley & Winter Pottery 
Co 


Crooksville, Ohio 






























come popular with the workers was to give 
them less work to do. The Soviet officials 
in charge of such a factory wished to 
be popular, so the factory proceeded on 
short time with a very easy-going man- 
agement to use up the raw materials 
they had on hand. They still produced. 
They had no difficulty in selling goods on 
account of the _ shortage. Everything 
was lovely until the raw materials gave 
out. Then, when they wrote to Germany or 
Japan and asked for a new supply of raw ma- 
terials on credit, they were pained at the re- 
quest to send cash. There was no cash. 
Everything in the factory had been used up, 
manufactured and sold and there was no 
money in bank to buy any more raw ma- 
terials. Hence, confronted with this situ- 
ation, manufacturing came to an end and 
goods became scarce and very high priced. 
Of course with manufacturing under such 
a system, the quality of the goods made was 
very poor. 


They Mean Right 


“Yes, I think many of the Soviet leaders 
are sincere. They are fanatics. They are 
trying to live in a Utopian world. Most of 
the leaders are very hard workers. They 
have absolute power, they are backed by a 
vast army, for the time being, at least, they 
can do what they please with the great mass 
of the Russians. The peasants of course are 
satisfied because, instead of working for land- 
lords, they now own their own land. 


They Are All Sorry for Us 


“The workers are told such terrible stories 
about how workers are suffering under the 
capitalistic form of government in other 
countries that they feel very happy to have 
enough to live on at home. They read in the 
papers only what the inside ring want them 
to read—nothing else. The ignorance of the 
outside world in Russia today is something 
that is almost unbelievable. 


The Government Is “Out of Debt” 


“What will the outcome be? I really do 
not know, but it seems to me that if they 
are left to themselves, gradually a better 
form of government will evolve out of present 
conditions. Of course the Russian Govern- 
ment owe nothing because they have ‘repudi- 
ated’ all their debts. Their heavy expenses 
at present are their great standing army 
and the amount of money they are sending to 
their agents in other countries for propa- 
ganda. They are attempting to convert the 
world to Communism. If, however, the world 
only knew how Communism is working at 
home. It would be very difficult to make 
many converts. The trouble is that people 
with weak minds are carried away by the 
theory of Communism. The theory is all 
right, but unfortunately, Communism and 
human nature do not work together. ‘The 
average man and woman have not yet 
reached the point where they are willing to 
work for practically nothing for the good of 
the community. In the Communistic system, 
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there are no personal property rights. There 
is no incentive for the worker to work extra 
hard and with extra intelligence to build up 
his own personal fortune because, according 
to the Communistic idea, there are not to be 
any personal fortunes. 


The Pendulum May Swing Back Again 


“Yes, I did hear a good deal of talk against 
the Jews. The Jews, by their intelligence 
and shrewdness, have annexed almost every- 
thing worth while in Russia. They have also 
been asserting themselves. This attitude on 
their part is bringing hatred and jealousy 
and I would not be surprised to see after a 
while a counter revolution against the Jews 
themselves. You see what is happening in 
Vienna. If the same thing ever gets started 
in Russia, we will have another revolution 
which, in the way of bloodshed, will be 
carried out with the usual thoroughness of 
the Russians.” 





The Teeter-Balance 


F you sell through retail channels,” read a recent 

advertisement in the “Satevpost, ” which was really 

directed to manufacturers, “every dollar that you 
receive comes to you after passing from a customer to a 
clerk. How many dollars start your way, hesitate and 
oscillate about the edge of the counter, but never get 
across the counter because the retail salesman didn’t know 
the right word to say at the right time.” 

It is undoubtedly true that the most successful presi- 
dents our blessed country has had have been those best 
able to visualize and talk from the point of view of the 
type of citizen who represents the greatest number of 
voters, the so-called middle-class citizen of the rural dis- 
tricts. The type of president has included Lincoln, 
Harding and Coolidge. 

Similarly, it may be stated without fear of contradiction, 
that the most successful type of merchandiser is he who 
naturally and habitually thinks in terms of, and from the 
point of view of, the over-the-counter sale which the 
advertiser mentions. His every merchandising plan and 
action relates to that oft-repeated dramatic clash of wills 
at the counter, the buyer’s and the clerk’s. He cannot, 
and should not, ever get out of his head that fundamental 
contest of the buyer’s two desires, to covet the goods more 
than the money or the money more than the goods. And he 
never ceases, nor should he, to do all in his power to pro- 
vide his representative, the clerk, with every possible 
argument and insight into the thought processes of his 
customer which can serve to legitimately throw the teeter- 
balance toward the former, namely the desire for the goods 
more than the money. 








COMING CONVENTIONS 








AMERICAN HARDWARE MANUFACTURERS ASSOCIA- 

TION CONVENTION, Atlantic City, sot 21, 22, 23, 1925. 
Headquarters, Marlborough-Blenheim. F. D Mitchell, secretary- 
treasurer, 1819 Broadway, New York Cit ty. 
DWARE ASSOCIATION CONVENTION, 
Atlantic City, Oct. 19, 20, 21, 22, 23, 1925. Headquarters, Hotel 
Ambassador. T. James Fernley, secretary-treasurer, 505 Arch 
Street, Philadelphia, Pa. 

AUTO ACCESSORIES BRANCH, NATIONAL HARDWARE 
ASSOCIATION CONVENTION, Atlantic City, Oct. 19-20. 
Headquarters, Hotel Ambassador. TT. James Fernley, secretary- 
treasurer, 505 Arch Street, Philadelphia, Pa. 

PENNSYLVANIA AND ATLANTIC SEABOARD HARD- 
one ASSOCIATION, 

rION, Commercial Museum, Philadelphia, Pa., Feb. ; 
18, 19, 1926. Sharon E. Jones, secretary, 604 "Wesley Building, 
Philadelphia. 

WESTERN RETAIL IMPLEMENT AND HARDWARE AS- 
SOCIATION CONVENTION, Kansas City, Mo., Jan. 12, 13, 
14, 1926. Headquarters, Coates House. Convention sessions, 
Missouri Theatre. H. Hodge, secretary, Abilene, Kan. 
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WOOD SCREWS 


MACHINE SCREWS 
DRIVE SCREWS 
STOVE BOLTS 


Quality Service 


Samples Gladly on Request 


CONTINENTAL WOOD SCREW CO. 


New Bedford, Massachusetts, U. S. A. 















—and NOW! 
“SAVORY” 


FLOUR 
SIFTERS 


in new designs 











have been added to 


the “SAVORY” line 










1. Made of extra heavy tinplate with bright reflector 


finish. 






. Agitator and crank sturdily built and easy running. 









. Attractive rosewood trimmings. 


Highest Quality—Best Sellers 


“SAVORY” Flour Sifters are made of extra fine quality, making 
them easy and best sellers. There are four designs to the series. 
Add them to the rest of the line of popular “SAVORY” house- 
hold articles, 


Write for Circular and Prices 


Circular now ready describing these Sifters, also a new Vegetable 
Press or Potato Ricer—something worth writing for. 










The REPUBLIC METALWARE Co. 
RM Dept. X 90 Alabama St. 
BUFFALO, N. Y. 
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Standard Boxes for Packing Bolts 


(Continued from page 45) 


The advantages of the proposed multiple system 
are summed up as follows: 


1. It will materially reduce the number of sizes 
of cartons or packages needed to handle al] classes 
of product. 

2. It will assure the packages arriving at their 
destination in first-class condition. 

3. It will prevent waste space, both in the car- 
ton and in the cases; and this, in turn, will reduce 
the cost of cases or containers per ton of shipment. 

4. A full case, or of one size to the case, will 
eliminate considerable handling, and will reduce 
the storage space necessary for finished stock, 
whether for manufacturer, jobber or dealer. 

5. The carton and case list will not only com- 
pensate the manufacturer for the extra cost of 
packing numerous sizes to the case, but will also 
avoid the necessity of charging against the full 
case buyer at least part of the present cost of 
mixed case packing, which is not less than $5 per 
ton. 

6. By establishing a standard quantity for each 
size of material per case, the confusion will be 
avoided which now arises from each manufac- 
turer using different full case lists—a matter of 
importance to the buyer. 





Further examples of the investigations by the com- 
mittee are worthy of brief notice. One manufacturer 
reported that he used but four sizes of packing cases. 
One of the four sizes of cases was selected, 11%x 11% 
x 32 in., having a cubical content of 4232 cu. in. The 
first item packed was a number of % x 6% in. carriage 
bolts wrapped in paper packages. This showed 578 
cu. in. of waste or vacant space, or 13% per cent. This 
waste space was worth 8.4c. per case, or 56c. a ton 
of shipping weight. Next, the same case was packed 
with 4% x 6 in. carriage bolts, and showed a waste of 
648 cu. in. to the case, or a money value of 9.6c. a case 
or 58c. a ton of shipping weight. 

Another instance was that of a manufacturer who 
packs 93 varieties of carriage bolts in one standard 
case. These range from %4 up to % x 6 in. in size. 
The maximum weight that these cases will contain is 
234 lb. The weight of the smallest size bolts per case 
is but 140 lb. In other words, this standard case, 
packed for shipment, weighs anywhere from 140 to 
234 lb. and has an average space wastage in weight 
amounting to 20 per cent. 





Comparative Quantities by Carton and Case in Multiple 
Unit System 


c S ° ZS 
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ux 2 220 12 2 2640 55 
yg 2 210 12 2 2520 55 
A 2 200 12 ye 2400 55 
7% 2 190 12 2 2280 55 
1 2 180 12 2 2160 56 
1% 2 165 12 2 1980 55 
1% 2 150 16 3 2400 72 
13% 2 135 16 3 2160 68 
1% 2 120 40 7 4800 159 
158 2 110 20 4 2200 76 
1% 2 110 20 4 2200 79 
2 2 100 40 7 4000 156 
2% 2 90 24 5 2160 91 
2 1%, 3 160 24 8 3840 173 
234 3 150 16 6 2400 115 
3 3 140 24 8 3360 171 
3%, 3 130 16 6 2080 112 
3%, 3 80 86 =—s«-:10 2880 164 
3% 3 80 20 7 1600 96 
4 3 80 36 10 2880 181 
4, 3 80 20 7 1600 106 
4, 3 80 32 9 2560 177 
4%, 3 80 20 7 1600 115 
5 3 80 24 8 1920 144 
yl, 3 80 16 6 1280 100 
5, 80 24 8 1920 156 
5 3 80 16 6 1280 108 
6 3 80 20 7 1600 139 





Hence the committee, spurred on by their find- 
ings, is bearing in mind that Secretary Hoover told 
the National Distribution Conference early this year: 
“* * * There are wastes in transportation for which 
the shipper is responsible—wastes of partial car load- 
ing * * * wastes of bad packing * * * They probably 
aggregate half a billion a year over what we could 
do if we did it better.” 

And the committee is considering most seriously 
from all angles the question: “Shall the 25 billion 
bolts, nuts and rivets produced yearly in this country, 
at a sales value of some $187,000,000, be sold on a 
basis of count, weight, or package? And shall the 
dictates of custom continue to make a contribution to 
the waste in transportation? Or is it time for a new 
system of merchandising to bring forth real economies 
to manufacturer, distributor and consumer?” 











He Was Missed! 


a HE credit manager called upon a dealer in a thriv- 
ing Minnesota town to adjust an account. The 
dealer became very communicative and when the 

credit manager said something complimentary about 

his store, the dealer remarked, “Say, isn’t there a big 
difference in salesmen? Some of them just come in 
and ask for your order and then get out. Others don’t 
ask for orders, but look around for opportunities to 
help you improve your store and sell more goods, and 

I give that kind my orders because I feel 1 owe them 

something. 

“My store as you see it today is built on suggestions 
and ideas a salesman for a certain company gave me on 
his calls. I just couldn’t help giving him all my busi- 
ness in his line, because he was always passing sales 
hints to me that he got in his travels and calls upon 





other dealers. I owe much of my success to him. 

“Well, the other day they promoted him to district 
manager, with headquarters in Fargo, and dealers 
have sure lost a valuable traveling man. We dealers 
keep on the job in our stores day and night, but we 
don’t have the opportunity of visiting brother mer- 
chants and getting the benefit of seeing how they do 
things. Roadmen are, however, constantly observing 
the new slants and twists in selling and store manage- 
ment, and they can pass along some mighty helpful in- 
formation, as this fellow used to do. 

Well, maybe this is an experience that some other 
salesmen have had, but it was something new to the 
credit manager. He had thought that dealers were 
self-satisfied and unprogressive, but he found other- 
wise.—From Meredith’s Merchandising Advertising. 
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"THE TUBE WITH_A_SENSIBLE GUARANTEE A Sine 
— ACOOD Tuas" 


A GOOD TUBE 








Fireside Rad. Set. .Chicago 
Yahr & Lange. .Milwaukee 
The Roycraft Co....Minn. 
Sorenson Co...Des Moines 
Hippee-St’s Autos....... 

Des Moines 
Orr Bros....Cedar Rapids 
Rad. D’irs S..San Francisco 
Western L. & F.Los Angeles 
Franklin Elec. Sup..Phila. 
Keystone Rad. Dist.Phila. 
Allentown R. D.. Allentown 
Coodlin Auto S.South Bend 
Ft. Wayne Ir. S..Ft. Wayne 
Swanson Elec... .Evansville 


Distributors 


Produced by a responsible organization 
who know how. 


Unusual profit—rigid policy, local and 
national advertising. 


A sensible guarantee—each tube serial 
numbered. 


At the public demand retail price $2.00 
each—ALL TYPES. 


7. & 4. 3 
Canada $2. 











M. A. Baker & Son.Elmira 
M. H. Johnson Elec..Utica 
Hinsdill Elec. Co....Troy 
Amer. Phono. Co... Albany 
Rosen Talk. Mach... Boston 
Balt. Hub W. & M.. .Balt. 


Cycle Auto Sup....Buffalo 


H. D. Taylor Co... .Buffalo 
Hamburg Bros.. .Pittsburgh 
Reynolds Radio Co..Denver 


Burr-Fowler .....Syracuse 
Ed. J. Goetz Co..Cincinnati 
Elgin Radio Corp... .Elgin 


Alberta Rad... Alberta-Can. 








SUPERTRON MFG. COMPANY 
Hoboken, N. J. 


Export Division, 220 Broadway, New York City 








Factory Branches 


DOU Sbasresaeitecsowees 
a ee 
DALLAS ..... ee ae 
ge | ere ee 
fo 5 eee eee ee 
PPT ETT Ee 
DEE GOO U évraves cceseus 
0 ee eee 
GAR FRAMCISCO 2c csc cccess: 


pain et 353 North Fourth Street 
Seg ee or ee 19 Arcade 
oe ie ial 229 South Fourth Street 


ink ewe 21 East Van Buren Street 
.... Georgia Savings Bank Bldg. 


2006'42 Commerce Street 


...410 East Fourteenth Street 


oa Sixes saan ae 1641 Stout Street 
TO eT eee Rialto Bidg. 











Exhibiting at 
National Radio Exposition 
Grand Central Palace 


Sept. 12-19 


SUPERTRON. 








A SERIAL NUMBER 


GUARANTEE 








Interior view Tenk Hardware Company’s store, Quincy, 
Illinois 


Something More Than 


Show in Fixtures 


Certainly, Warren Fixtures sell merchandise! 
But add to this long life slow depreciation 
and a negligible upkeep cost as added typical 
features. 


These facts are confirmed by countless 15, 20, 
25 and even 30-year records of service made 
in hardware stores where they are subjected 
to severe and constant use. 


Such durability, added to selling efficiency in 
the display of hardware, means a definite 
economy and a constant source of satisfaction 
to the merchant who owns Warren Fixtures. 


No wonder they tell other merchants ‘There 
is no substitute for Warren Fixtures.” Our 
Service Department of practical hardware 
men is always ready to offer advice and coun- 
sel without obligation. 


If contemplating changes in your store, our 
catalog will be sent upon request. 


There Is No Substitute for Warren Fixtures. 


Phillips Hdw. Co., Miami, 


Florida, are remodeling their 


News Item store and_will install Warren 


J. D. WARREN MFG. COMPANY 
159 N. State Street Chicago, Illinois 
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VERYWHERE in _sindustry— 

from the largest factory to the 

smallest repair shop—there is need 
for grease cups and oil cups. 


This constant demand for them as 
repair and replacement parts makes 
them profitable to handle. 


No5739 = s_-No58 






The Empress line is complete. _ It 
consists of more than fifty types of 
grease and oil cups, each in several 
sizes. There is an Empress cup for 
every place requiring lubrication. 


Complete data on these cups and over fifty other 
types is given in Booklet No. L-103. Write for it. 


BOWEN PRODUCTS CORPORATION 
AUBURN, NEW YORK 


BRANCHES: 
NEW YORK, 220 pene SAN FRANCISCO, Monadnock Bldg. 
DETROIT, 2760 W. Warren Ave. MINNEAPOLIS, 983 17th Ave 
KANSAS CITY, 2005 East 15th St. CLEVELAND, 7113 Euclid om 
BOSTON, 161 Massachusetts Ave. CHICAGO, 2110 — Ave. 


























SPECIALTIES 9 320" 


Our Own Manufacture 








CHROETER’ 


Si0-8iz 814 WASHINGTON AVE. — 








No. 160—Vegetabie or Almond 
Grater. 





No. 4—Home Rowl Nut Cracker. 





No. 10—Electrie Motor Driven Scroll Saw. 





No. 720——Nut Cracker. 


SCHROETER BROS. HARDWARE CO. 


(Patentees and Manufacturers) 





St. Louis, Mo. No. 1—Velocipede 


U. S. A. Scroll Saw. 
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White Top Screws 


Do you like the looks of a pure white fixture 
screwed to the wall with bare top metal screws? 
No, and neither do your customers! 

Because we realize that metal-head screws are 
unsightly and not in keeping with neat bathroom 
nxtures, we furnish patented screws with each 
item in the Bathwhite line. 

These are inserted like any others. But there 

a white cap to fit over the head of each one 


after it is driven in. This provides a smooth, 
even, white surface that cannot rust and will not 
chip or stain. 

Another selling point to help you put Bath- 
white over! Once sold on one item, your cus- 
tomers will want more. And the Bathwhite line 
is complete—all practical items, made of solid 
brass, triple coated spotless white. 

Send for catalog and prices. 


E. H. Titchener & Company, Dept. 4, Binghamton, New York 


New York Office, 74 Murray Street 


Chicago Office, 34 N. Clinton Street 


BATHWHITE FIXTURES 
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The Improved air duct increases the heating 
capacity about 30 per cent in our 


WASHINGTON 


“ST 
r ‘Make these || HOME FURNACE 
Leaders 


Produces circulating, moist heat for 


five to seven rooms. Only stove or 
furnace ever built without name plate 
Farmers have been quick to recognize the superior- 
ity of Cyclone Farm Gates—the extra sturdiness, 


or advertisement on the outside. 
(Name is molded on the inside of 
durability, advanced construction, greater utility. 
Cyclone Tilting Farm Gate is a big, new develop- 


front door.) 

Beautiful grained mahogany finish 
ment. A combination tilting and lifting gate. Can 
be used in 4 different positions—tilted, raised, 


harmonizes with finest mahogany fur- 

niture. (Also in plain finish for one 
third less.) Made in the same plant 
in which we manufacture 100,000 
Washington Stoves and Ranges an- 
nually. Can ship promptly, as we 

tilted and raised, closed. Entire gate may be raised 

12 in, to swing clear of snow and ice. Easy to 

raise. Cyclone Style “A” Farm Gate is country- 

wide favorite with farmers. 

Feature these Cyclone Farm Gates with the com- 

plete line of Cyclone Products. They are business 


now manufacture fifty furnaces per 
day. 
Hot Blast Fire Box 
CU ; > : Gives the consumer an excellent value 
builders, profit makers. re is not and the retailer a handsome profit. 
Write for No. 14 Catalog ° trola 
vO. ATAlOs Write today for exclusive agency 


Correct location of water pan. Most 
beautiful and most expensively con- 
structed furnace now on the market. 
CYCLONE FENCE COMP ANY Patent No. 12494 plan; your district may be open. 
— — and Offices: 
oun, Otte, 0 Gray & Dudley C 
Newark, o - Fort Worth, Tex. ay ey ompany 
stand ecitic, Coast xo? alif. NASHVILLE, TENN. 
Northwest Fence & Wire Works, Portland, Ore. 


P ‘‘We melt more than 100,000 ounds of 
Southern pig lron per day.’ 
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Toy Sales 


Style “‘A’’ Farm Gate Frames extra heavy steel tub £ 
l 


ing. Built in 48 ond 54 it 
heights for openings 8 to 16 f: 


Fabric securely woven into 
frame work. Cannot sag. t er a es 


Little Willie Brown can get a lot of en- 
joyment out of a good sturdy toy, and 
===3 | you can get a lot of business out of selling 
Tilting Frame. heavy steel tubis it to him. 


Farm Gate tomatie fork latel Finished ail salvan 
ized or wit frames hay mar oF 


for wool OF pie a meee eat ees It won’t be long before Willie’s father 
| will need a few tools and Willie’s mother 
will have to have some new kitchen uten- 


sils. 

































Mr. and Mrs. Brown will naturally buy 
more of these things from the hardware 
men who pleased Willie so much with that 
new toy. 











— 








How to please Willie is a problem to 
which the second issue of Hardware Age 
every month is largely devoted. 
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CORBIN 


SCREW 





PRODUCTS 





Wood Screws—Machine 
Screws—Cap and Set 
Screws—Saw_ Screws, 
and Special Screws of 
every _ description. 
Stove, Tire, Sink, and 
Agriculture Bolts — 
Nuts—Escutcheon Pins 
—Jack, Safety, Plumb- 
ers, Register, Sash and 
Ladder Chains. 








We shall be pleased to 
furnish quotations im- 
mediately upon receipt 
of samples, blueprints, 
or specifications. 


The CORBIN SCREW 
CORPORATION 


The American Hardware Corporation 
Successor 


229 High Street 
New Britain, Conn. 





Branches: 
New York Chicago Philadelphia 
Western Factory: Dayton, Ohio 
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Price Is Forgotten Long 
After Witt Can Quality 
Is Remembered 


This is the age of quality. We have out- 
lived the time when price alone was the 
factor in buying. In no better way can 
the common sense of quality be demon- 
strated than in the cans you stock. In the 
Witt Line there are many outstanding 
quality features that make them sales 
leaders. 


Witt Cans possess envied and recognized 
merit from coast to coast. They are the 
most extensively advertised cans on the 
market today—everywhere they are the 
standard of can values. 


In selling Witt Cans you strike a note of 
prestige as well as offer an article that 
has no equal for service. Every Witt 
Can has a yellow .tag guarantee which 
broadly asserts it will outlive 3 to 5 ordi- 
nary cans. 


Stock this popular seller today and get your 
share of the can business. Your jobber will 
supply you— if he cannot, write: 


Department D 


THE WITT CORNICE COMPANY 


Cincinnati, Ohio 


Manufacturers of 


wu Oy “CX nag ggg end 


Wiil 


CORRUGATED 
"CANS and PAILS: 
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of it. 

















670 Eddy Street, Providence, R. I., U. S. A. 


The M. W. Dunton Co. 


dealer. 


A flux is an essential for any soldering 
job, yet most customers have to be reminded 


Without a Hux any soldering job is bound 
to be a failure. 
NOKORODE in convenient packages is the 


key to soldering satisfaction. 


PUT IT ACROSS 


The Counter 









U. S. & For. Reg. 


Our sales proposition carries a real profit to the 








ARMSTRONG’S 





Improved Nipple Holder 


No. 20 for No. 2 Stock 
Range %—1” Right or Left 
No. 30—for No. 3 Stock 
Range 1—2” Right or Left 


The right nipple is always on the job 
when you carry one of these tools. 


The Armstrong Mfg. Co. 
Bridgeport 
Conn. 











FORSTNER 
Labor Saving 


AUGER BIT 








Bores Any Arc 
of a Circle 





New Uses 


The Forstner Auger Bit, un- 

like other bits, is guided by its 

circular rim instead of its center, 
consequently it will bore any arc of 
a circle, and can be guided in any 

direction regardless of grain or knots, 
leaving a true polished surface. Takes 
the place of a chisel, gouge, scroll-saw, or 
lathe tool combined. For core boxes, fine 
and delicate patterns, veneers, screen work, 
scalloping, fancy scroll twist columns, newels, 
ribbon molding and mortising. 












Send for Catalogue. 


The PROGRESSIVE MFG. CO. 


TORRINGTON, CONN. 














Quality Fittings 


Sherman Hose Couplings are made of 
heavy wrought brass —accurate ma- 
chine cut threads—deep, clean corru- 
gations. A high quality item. Made 
in hose sizes—3%", 14", 544” and % . In 
cartons for stock. 





Mean Hose Efficiency 
THE SHERMAN WROUGHT BRASS HOSE FITTINGS 


have reached the highest level of quality in garden hose acces- 
sories through years of experience and research in manufac- 
turing. It is to your advantage to carry the best. 


H. B. SHERMAN MFG. CO., 


Patented 


The New Diamond Nozzle. Surpasses 
any nozzle heretofore offered to the 
Trade. It is larger and will throw a 
stream farther and more even. A per- 
fect spray is always assured. Made in 
3%” size only. 


Battle Creek, Mich. 
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/ 4A\MERICAN Rules have all 


the 


strength and flexibility necessary to 
insure long life under the most severe 


conditions of service. Show 














FOLDING RULE 
iL A\MERICAN Rule Mfg. Co., 486 Johnson Ave., Brooklyn, N. Y. 


Go 


will sell themselves. 


tapes, glaziers’ rules, etc. 


your 


customers the “Twist Test” and they 


We also make a complete line of steel 


Ask your Jobber’s salesman about the 


4A\MERICAN Line or write direct. 

















—the new Crescent 


Long Nose Plier 


Bending and cutting wire or reaching 
small nuts, pins, and screws in a tangle 
of complicated machinery are jobs for 
which M16 was designed. And the drop- 
forged, special analysis steel of which it 
is made assures the clean-cut quality and 
length of service that tool buyers expect 
from Crescent Tools. Teeth are milled 
(not pressed) in the jaws. Crescent Check- 
erdot Knurling on the handles prevents 
slipping. Attractively polished. Retail 
price, 75c. Your jobber has M16. 


CRESCENT TOOL COMPANY 


204 Harrison St. Jamestown, N. Y. 
Originators of the Crescent Wrench 











CRESCENT OOLS 





Steel 
Jaws 
31%” 
Open 
to 


4 ” 





i) 
Bhjtteense 
' I} 
i 
MALY = 
Ut tt Sti it 


Swivel 
Base— 
Anvil 
Type 
Weight 
19 Ibs. 


Only One Of Many Vises 


Mr. Dealer, while we have been telling you 
about the desirable features of our Radio- 
vise, don’t forget that it is only one of many 


vises in the big Rock Island line. 


We can supply you promptly with a type 
and size of vise for every service and you 
can rest assured of the quality and per- 


formance. 


Rock Island Vises sell on sheer merit. 


Type and Size 
Service 





Write us for catalog and prices. 


Rock Island Mfg. Co. 


ROCK ISLAND 
ILLINOIS 




















IA 


Repeat Order 


TO 





BaG 


QUALITY — 


Bemis & Call Wrenches offer more than 
immediate sale possibilities. Their excel- 
lent quality and improvements guarantee 
a large and more satisfactory business of 
repeat orders. 

They make good in service and make 
friends with their users. Their “friends” 
are your best assets. 

Handles, Frames and Bolsters are one 
piece, powerfully braced. Screws are made 
of solid high grade steel. Bars forged 
eee open-hearth steel with oval front and 
back. 


We will be glad to send you prices. 


BEMIS & CALL CO. 


Springfield, Mass., U. S. A. 


UAT 


I 


\ 
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“COLD HANDLE” FRY PANS AND SKILLETS 









convinced. 


QUALITY, both in FIN- 
ISH and WEIGHT. Or- 
der a Sample Line and be 








LALANCE & GROSJEAN MFG. CO. 
NEW YORK CHICAGO BOSTON 




















In Beauty and 


Strength 
Our Lock Set No. 250B 


EXCELS 


Lock Case is stur- 
dily constructed and 
smoothly operated. 


Glass Knobs are of 
pretty design- 
ground and polished 

silver backed, giv- 
ing high lustre. 


Set No. 250C—Same 


No. 250B 
as above except with 


small oval escutcheons instead of large plates. 


Set No. 250 A—Same as No. 230B except with 


metal knobs instead otf glass knobs. 


Do not hesitate to request our catalog and 
prices—they will interest you. 


> INDEPENDENTIOCKCO,4@ 


Leominster, Mass., U. S. A. 


Mirs. of cylinder locks, padlocks, key blanks and hardware 








specialties 











“Old Fashioned” Quality 





The Better Grade 


of tools suit your mechanics’ 
trade. Of course you have to 
carry cheaper tools, too, but 
do not fail to have a few 
\White tools. 

We have no competition on 
quality, so why not get a few 
of these: Quick turnover and 
a good profit. 





Get Our Catalogue 


The L. & I. J. White Co. 
125 Columbia St. Buffalo, N. Y. 
































REVOLVING 
CABINETS 


Hardware stores, dealers in 
auto supplies and garage 
owners like these cabinets. 
They prevent mixing of bolts 
or screws. 

Large capacity. Small space. 


Many sizes. Send for Cata- 
log and Price List. 


Your Jobber will supply you. 


American Bolt & 
Screw Case Co. 


Dayton, Ohio 











Major’s Cement 


is good for repairing china, gljas- 
ware, bric-a-brac, meerschaum, tip- 
ping billiard cues. 25c. per bottle. 
MAJOR'S RUBBER and LEATHER 
CEMENTS, 20c. per bottle. 


* andl Major Manufacturing Co. 
TRADE MARK ‘ No. 461 Pearl St., N. Y. C. 











Want a Good Hardware Salesman ? 


The quickest way to locate one is through an ad 
in the “Classified Opportunities Section” of this 
paper. 

It’s the place where good hardware salesmen look 
first for real opportunities. 
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Hardware Stores. 


over 2000 Hardwa re 


It need bother you 
Reference Book No. 


700 Wabash 





A GUIDE TO BETTER BUSINESS 


Heller’s Reference Book on Hardware Store Fixtures will 
be mailed free upon request to any Hardware Dealer. 

a Ena. Every one of the scores of beautiful pictures and every line 
Ss Ce POs of the reading matter 


Many of the interesting problems solved in modernizing 
Stores are made clear. | _ Always the 
Dealer writes, “‘You have increased my sales 

The display diffic ulty that has baffled you has probably al- 
ready been solved in one of these many Hellerized stores. 
no vaeeaaes Ask for your copy of part the reference book on 


yj” 
a 


WwW. oll HELLER & CO. vertised in Hardware Age 
Magazine. 


Main Office and Factory: Name......s<. 


Eastern Display Room: . 
20 Vesey St., New York City e 





Coupon 


W. C. Heller & Co. 
Montpelier, Ohio 


is designed to increase sales in 


Please send without charge 
and without obligation on my 


Hardware Store Fixtures ad- 


Ave., Montpelier, Ohio 


tb ia alec ad ae einen 
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Light Electri 
sht tric Elevators 
Careful and accurate workmanship has placed the 

Kimball Light Electric Elevator in its present envi- 
able position of leadership. Wherever a light electric 
élevator is needed the Kimball will successfully oper- 
ate with a maximum amount of service and at a 
minimum cost of upkeep. 

All parts are built sturdy to withstand rough 
usage and all parts are sawed, drilled and 
fitted and easily installed. 

If you need an elevator machine, write or wire 


your needs to us and we will supply you with de- 
scriptive matter on the Kimball Elevator Line. 


KIMBALL BROS, CO 


COUNCIL BLU*FS,IOWA. 











1117—4] Ninth St. Council Bluffs, Ia. 
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! ink Vault 


The Keil Jimmy 
and Burglar- 


- " mn “od WSR AG : 
\ Wu. | MMS EAM Proof Lock in 
+t FAY if ea the home, shop, 


warehouse or 
office, assures 
the user the 
same de 
gree of se- 
curity as a 
massive 
safety de- 
posit vault 
affords a 
modern 
bank. 















The bronze bolts 
with revolving steel 
inserts render the saw, 
jimmy or wedge useless. 
Cannot be put out of order 
_by either locking, handling or 
forcing—a major point in mak- 
ing a lock sale. 
Write for particulara on the Keil Lock counter display 


FRANCIS KEIL & SON, INC., 


Established 1876 
401-425 East 163rd St. . New York, N. Y. 


© 1925 


a 


Bolts shoot out perpen- 
| dicularly—turn and rest 

horizontally in locked 
position. Cylinder  pat- 


tern. 
model, 
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ALUMINUM RULES 


H 

i LIGHT 
ti DURABLE ACCURATE 
ee | 
| melels Mm GACH 

| 


Sunken black markings. 
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Catalog. 








ALUMINUM , apence 


OF SPECIAL HARDNESS, DURABLE AND HOLD SHAPE WELL 


without FOLDING END HOOK. 
DISPLAY No. 12, a substantial, attractive, colored card, carrying only four 
Aluminum Rules, as shown. It is the smallest assorted stock any dealer could 


carry and sells the rules on sight. 


Tapes, Rules, Mechanical Tools 


= THE [UFKIN foULe C2. 
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Brass joints. Rust proof. Light weight. With or 


SAGINAW, MICH. 
New York Windsor, Can. 
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Could You Sell Tacks 


Having These Features? 


Thoroughly cleaned of oil and lime. 
Perfectly centered heads and shanks. 
Sharp points which make them easy 
to drive. Accurate in both size and 
length. Attractive in appearance— 
they are “blued” perfectly and match. 
Clean cut manufacture throughout. 
Honest weight and count. 


Samples sent to Dealers for exami- 
nation and Trade Prices quoted that 
will interest you. Write! 


BAUR TACK CO. 


Indianapolis Indiana 


Our complete line also includes Staples of every 
description, Double Pointed Tacks, Basket, Clout 
and Trunk Nails 


Write for Samples and Prices 


Bee | 

















Ball Bearing Furniture Caster 


This is the widely advertised “Acme” 
Caster, with the famous ball that is 
“always ready to move in any direction.” 
Carefully constructed, balls and race of 
alloy steel and chrome steel, electro-gal- 
vanized, rust-proof. Brass, nickel or 
galvanized finish. 


From your Jobber: send for Catalogue 





‘‘Roll Along on Acmes’’ 
THE SCHATZ MFG. CO. 


Poughkeepsie, N. Y. 


AGENTS: 
J. C. McCarty & Co., 29 Murray St., New York City 


C. W. Gause Company, 693 Mission St., San Francisce, Cal. 

















Note heavy steel wire 
folded around edge am 
through handle, 
ing absolutely 


breakable handle. 


Strongest 
sold, ‘ 
bole k > 
line made 








ST. 


RED X BRAND 
Friction Tape, Rubber Tape and 
White Mason Tape 


Force-O, the Peerless Fuel Invigorator 


3 in 1 Cement Auto Metal and 
Patching Cement Nickel Polish 
Vulcanizing Cement Top and Cushion 
Relining Cement Dressing 
Channel Cement Neatsfoot Oil Solu- 
P. B. & B. Cement tion 
Bicycle Rubber Carbon Remover 
Cement Penetrating Oil 
Wood Rim Cement Radiator Seal Com- 
Tire Gum pound 
Plug Tight Rubber Patching 
Quick Repair Solu- Outfits 
tion Patching Cement 
Air-Tight Solution Tire Pluid 
for Bicycle Tires Gasket Shellac 
Hard Tire Cement Hand Soap, Etc. 


Auto Body Polish And Many Others 


Catalogues and Samples on Request 
LOUIS RUBBER CEMENT CO., 3951-53 Laclede Ave., St. Louis, Mo. 





Storm- Pr 


Here are three prime requi- Tectia “wierd 
sites for the trade—quick sell- 

ers, with rapid turnover, each 
one a profit-maker and busi- 
ness getter. You’ll find M. M. 
P. Products sturdily built — 
each giving full measure of 
service—a line that you can 
cash in on extra profits. 


Sold by all leading Jobbers 











Michigan Metal Products Co. 


Battle Creek, Michigan 















MILBRADT 
LADDERS 


Will pay for themselves in a 
short time by enabling you 
to wait on more trade, save 
the wear and tear on your 
fixtures and goods, as well 
as bring the appearance of 
your store up to date. 


Write for catalogue show- 
ing a large number of styles 
suitable for all kinds of 
shelving. 


Milbradt Mfg. Co. 
2411 N. 10th St. 
St. Louis, Mo. 
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SWEDISH TOOLS 


Are Noted for Their Durability 


Made from Swedish tool steel—the very best 





“BANKO” SWEDISH SCYTHES are the best 
Swedish scythes made. 

II styles 24 to 48 inches. Warranted to hold their 
cutting edge, thus giving complete satisfaction to your 
customers. 


Natural Scythe Stones 


Special quality imported for our 


Banko Swedish Scythes 
Pliers, aJl styles. Bow Frames. 
Plane Irons. ‘‘Sater’’ Axes. 
Cabinet Scrapers. “Banco” Scythes. 
Shoemakers’ Tools. Hoes. 


Barking Spuds. 
Scythe Stones. 
Cutlery and Razors. 


Order from your jobber to-day, or write. 


SCANDINAVIAN 
WESTERN IMPORTING COMPANY 


116 Broad St., N. Y. 


509 E. Hennepin Ave. 
Minneapolis, Minn. 


Anvils. 
‘“‘Sandvik’’ Saws. 


Coristine Bldg. 
Montreal, Can. 


C Sell the Best 
Tr HARDWARE 



































times, because 


3 ill 


improvement was possible. 





SPRING HINGES 


ARE THE BEST 


Replenish your stock with Bommer. 


They are in universal demand—are | a 
quickest to sell—easiest to apply and Oo Ke 
the most satisfactory spring hinges fe) e) 
made. BOMMER 

Your Jobber handles them. e,] fe) 

Send for New Catalog 47. It is a 5 
big help in ordering. . ‘ 

o Lj o 











Bommer Spring Hinge Company 
Manufacturers BROOKLYN, N. Y. 


O 6e0@ 7 
4 For Hard-wear 
For more than 48 years 
o fom Bommer Spring Hinges have 
maintained their leadership anil 
Pp 
ce) proven their superiority over all 
Oo L_ others. 
[= They have kept pace with the 


they have been 
kept up with the times whenever 


OMMER 



























MOE’S POULTRY SUPPLIES 























This is our No. 3 Mammoth hopper for feeding dry 
mash. Holds more than a full bag of feed, prevents 
waste, and is a great favorite with poultry raisers. 
Write for Catalog and attractive prices on “Moe’s 
Line” which is a standard, complete line of Poultry 
Supplies—everything for the poultry yard. A fine 
line for you to sell. 


HOEFT & COMPANY, INC. 


Manufacturers 


2305 Davis St. North Chicago, Ill. 








The ROOSEVELT 
‘*Adjusta”’ Wrench | 


Most practical and versa- 
tile wrench ever invented. 
Covers 95% of all uses of a 
wrench, fits all Shapes of 
nuts and grips securely go% 
of all exposed nuts on all 
makes of automobiles. 


Retails at 
One Dollar 


West of Denver $1.25 
Canada $1.50 


Weight 13 ozs. Length 8 ins. 
Made of cold rolled steel case 
hardened. 

Quickly adjustable with thumb 
or forefinger. Wonderful range 
—takes care of 24 sizes in hex, 
nuts and 8 sizes in sq. nuts, 3/16 
to 1% ins. Cannot slip. Good 
profit. 

If unable to obtain this wrench 
from your jobber, we will ship di- 
rect at dealer prices. 

Sample sent to rated dealers on 
receipt of $1.00, postage prepaid 


and insured. 
Roosevelt Mfg. Co. 


53 West Jackson Blvd. 
Chicago Ill. 
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There are so many 
sizes and types of 
cabinet, cupboard 
and show case doors 
made, we have to 
make a large variety 
of catches to suit all 
requirements. 

Tell us what you need and 
neem neni 
as to sise, style, quality, 


quantity or cost. Samples? 


Of course! 


Hardware Specialty Manufacturers 


Grand Rapids, Mich. 











Vt Marks _ 
ox. all Polished | 


as plainly as aPencil onPaper 


. Hardware 
SVfatsochh Pencil j 4 
Does away with Price Labels 
Marks distinctly on- 
Agateware,Glassware, 


Tinware,Cutlery, Steel. 
and all Metal_ Surfaces. 4 

















3. Pull 
the strip 
Straight 
away. 





perforations 


Fo er eee HG 

















“QHIO” 


Shoe Lasts and Stands 


MADE ABSOLUTELY 
OF = GUARANTEED 
SEMI-STEEL AGAINST 
Grn” BREAKAGE 








-F 








The lasts are lock bearing. One 
last is especially adapted for ladies’ 
pointed-toe shoes. 

Order the “Ohio” and you will have 


the most popular sets on the mar- 
ket. Write for prices. 











The Fate-Root-Heath Co. 
Plymouth, Ohio 
N. Y. Office, 90-92 West Bdw’y—D. N. Winner, Mgr. 








Which Hod Would You 
Rather Carry? 


If you had to haul mortar for a living, you 
certainly wouldn’t want to carry a hod that 
dripped water all over your shoulder. 

You would choose a Never Drip Steel Hod 
with its one-piece ends. You would go 
whistling on your way while the other fellow 
sulked. 

There are lots of hod carriers in your town 
who are bearing the discomforts of carrying 
leaky hods simply because they have not been 
shown the sensible and better kind. 


This open field of profit is yours for the 
asking. Write us at once for details. 


The Cleveland Wire Spring Co. 
Cleveland Ohio 
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Anchor "7 Brand 
SELLING TALKS 





There is nothing “just as good” as New Live 
Rubber Rolls for extracting water and the un- 
precedented high price of rubber only emphasizes 
the importance of selling vour customers, for 
satisfactory use and long wear, the best rolls and 
wringers made— 


ANCHOR BRAND 


N. B.—Catalog No. 9 Just Published. Ask for It. 


LOVELL MANUFACTURING CO. 
ERIE, PA. 
Largest Manufacturers of Clothes Wringers in the World 
Warehouses and Sales Offices 


BOSTON CHICAGO 
52 Pearl St. 62 E. Lake St. 


NEW YORK 
86 Warren Bt, 














Rubber 
Headed Nails 


are used as bumpers on pianos, 
closet seats, and to receive the 
thrusts of drawers, also to prevent 
noise and marring to such as they 
are attached. 

Stem Tips, made in thirteen sizes, 
especially designed for chair legs 
and prevent the _ scratching of 
floors. Absolutely noiseless. 

We make a large variety of rub- 
ber specialties. Send for catalog 
and prices. 


ELASTIC TIP CO. 


370 Atlantic Avenue Boston, Mass. 

































Brings Boat Owners 
to Your Store 


We guarantee every can of 
Jeffery’s No. 7 Marine Glue to 
stop all kinds of leaks and make 
any boat perfectly watertight 
and leakproof. 


Equally adaptable for wood 
boats or steel—from a canoe to 


a yacht. 
Our 
JEFFERY’S 
Waterproof Marine Glue 


is a big seller wherever boats are used—lakes or sea- 
shore. 

It is Nationally advertised and our famous slogan, 
“Does your boat leak?” has brought responses from all 
parts of the world. 

We furnish dealers and marine supply stores with 
Booklets bearing their name and address that tell all 
about this glue and bring buat owners to your store. We 
refer all inquiries to the nearest dealer. Write for 
discounts. 


L. W. FERDINAND & CO. 


150 Kneeland St. Boston, Mass. 














TELESCOPING 
100% EXPANDING SPRING POSTS 
—— POSTS , % 
_) 










» 
S 





ANY 1 
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= 
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Salesmen Want Accessible, 
Compact Catalog Binders 


A Proudfit Catalog Binder is more compact than the 
ordinary loose leaf book because it uses a narrower 
binding margin for the same writing space. 

[It takes no time at all to make changes because the leat 
body is held in alignment when you remove or insert 
sheets. 

Salesmen who know the value of the precious minutes 
of an interview prefer a Proudtit Catalog Binder be 
cause they know how easy it is to keep it up to date. 


Agencies in all princtpal cittes. 


PROUDFIT LOOSE LEAF CO. 


21 Logan St. Grand Rapids, Mich. 

























































104 HARDWARE AGE September 3, 1925 
ROOF GUTTER SUPPORTS 
This illustration shows, unassembled, one of the many styles of eaves 
trough hangers made by us which may be adjusted every eighth of 
an inch for 
irainage in 


the gutter 





Dhese hangers are 
widels wed = =«6throngh- 
out the United States. 


Write for catalog No. 
27 which also illus- 
and = describes iG 

mductor hooks and 
fasteners, 


trates Cm: 


glad Ww 


bores xvamplee 
furnished. 


L. D. BERGER COMPANY 
51 N. 2d St., Philadelphia, Pa. 











Digger and 


selling to 








IWAN Tools 


mail order houses. & 
Digger, Perfection 
jobber. 





PRIVATE BRAND Post Hole Diggers Are Not 


We do not make private brands for any jobber, nor compete with you 

(Atlas) Digger, 
Auger your 

See complete IWAN line, page 239 Hardware Buyers catalog. 


IWAN BROS., Mfrs., SOUTH BEND, IND. 


Auger, 
Heroules 

















A Faster Selling Mop Offers More 
Profit Quicker 


| (convince yourself by sell- 
id ing SQUEEZ-EZY. The 
( oh, mop that wrings by a twist 


of the handle. 


and Turnover— 








Keeps hands 
out of water. Saves time 
and back-bending. 
SOUL EEZ-EZY 
MOP CO., INC. 
New Orleans, La. 











| 


DI 


yi 


| 


ial 


i) 


| 


OT 


X Sal 


E TOOLS 


Icee Tools and other 
equipment for every ice 
handling purpose. A large 


bia 
quirements. 
Write for complete price 


stock always on hand to 

promptly meet your re- 

list and discount sheet. 
GIFFORD-W 


Main Office & Works: 7 Hill 8t., 
Hudson, N. Y. 
NewYork, ay Pittsburgh | 


HA 














COMBINATION 
SOLDERING AND TINNING FLUX 














It's easier and more profitable to sell the 
best known products. Ruby fluid is preferred 
because it is non-corrosive, non-explosive and 
non-injurious. 


The 
Perfect Flux 


a trade winner 


and steady profit Order from your jobber or write to 




















SAFE 
FUSE 


Ensign 
safety 
time and experience. 


Bickford is the ORIGINAL 
fuse—tested and tried by 


We manufacture various 


brands of 


fuse, amiong 


which you should find 
one adaptable for your 


work. 








































































producer the year | The RUBY CHEMICAL COMPANY 
el nea: on | The Ensign-Bickford Co., Simsbury, Conn., U. S. A. 
Mere izes nf [ADDERS 
NEW Profit-Maker == MODERNIZE 
snip egllag caren? merees Sy Pe METHODS 

an series Fulton “Mat oxes JOBS 2Sc 

= Cay To provide adequate storage facilities for 
Finishe d in brushed brass_ bronze. SS shelf stock—to make it accessible and con 
Mo No. 18, illustrated, has the venient for clerks and stock men to handle with 


gr a+ hinged door that keeps shut, 
dd lock with two keys, pyralin win- 


- w, inwod slot cover and spring clip 
for papers An easy, quick seller 
because the price is right—and like 
the rest of the Fulton Line, it’s a 


monev-maker for the dealer. 





Order from Your Jobber 
or Write Us for Details 


PATENT NOVELTY CO., Fulton, Il. | 














‘efficiency 


ff att 


Ly, easily ins 
on request, 


absolute safety—to insure quick service for whole- 
sale or retail trade — install one or more 
STORE LADDERS, 


CUSHION TIRE 


Deep tread steps, full length hand grips, rubber tires, 
overhead track system, firm construction throughout, 


eliminate vibration and noise and produce a 
of ample strength for safety, convenience 
One style only—neat of design— 


ractively finished —any height — 





r 
8 


ash LAO. 
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Speco Sodering Paste acts 
very quickly. Time has 
proved it to be absolutely 
non-corrosive. Thoroughly 








Osborne High Grade Punches 





Belt Punches Arch Punches 
Spring Punches Revolving Punches 











A varied and attractive line for the Hardware Trade. Also: Leather : : 2Ctrice 
Workers’, Trimmers’ and Upholsterers’ and Plumbers’ Tools of superior practical for electrical and 
quality. general Soldering work. 

The above tool ill please stomers, ell as our famous Round r . ’ CO ; 
tol ere [ry it yourself. Send for 

Remember we have had 99 years of successful manufacturing experience, ~ - Trade-prices 
employ only skilled workmen and use the finest quality of materials in = ample and r cle prices. 
making our pi -ducts. ‘ 

We ~—y back of every tool we make. Try us. Write for Catalog Special Chemicals Co. 
and Price Hi: 

C. S. OSBORNE & CO., NEWARK, N. J. ighland Park, Ill. 





ESTABLISHED 182 














A Good Furnace NATIONAL LEVELS 


for Your Customers 


Fitted with improved ‘‘BB’’ burner, and patented 
‘NEVER ——. pump. er or and bottom 
are of seamless drawn steel, and are welded to- 

gether. Ring reinforces bottom. Bushings also i | ( = 

welded into place. Reservoir has funnel, a PERFE —CORRE TRUE 
filler plug has patented “‘DUST PROOF’’ cap. 

















Ask for catalog on the full “ALWAYS RE . 
7. aa ee SS a Our levels are manufactured by highly skilled me 
Also a full line of plumbers’ tools. chanics, and the best of material used. 
Jobbers supply at factory prices. All levels are guaranteed against warping. 
OTTO BERNZ CO. INC. Write us for our latest catalog and price list. 
Covered by patents. Newark N J 
B’’ KEROSENE- tials 
SUE dine: neces niles Shem, toe NATIONAL LEVEL MFG. CO. 
a , Helena, Mont., San _ Francisco, Los Angeles, 6197 FIELD AVE. DETROIT MICH 
_ * 


Seattle and St. Thomas, Ont. 


























_ 
ee ss ae 


“Russell Jennings & 


A 


bs Bits’ oun 
: SAMSON CORDAGE WORKS 
Patented by BOSTON, MASS. 


«we styles Mr. Russell Jennings | 
| : SVAN) 5 Ot O10) 338, 


lof shanks,— : 
. | SAMSON SPOT, PHOENIX,and SACHEM BRANDS 
'three threads f or f: Ee . : ¥ Clothes Lines, Masons’ Lines, Shade Cord 


| poring all woods Awning Line, Dumb Waiter Rope, etc. 


l 7. aa || BRAIDED CORDS + COTTON TWINES 


PRussell Jesninns Mfg. Co. 


Chester, Conn. | 










Send for catalog and samples 











Fy H.B.IvesCo. 


New Haven, Conn. 
U. S. A. 


Established 1876 TIN AND TERNE PLATES 


Incorporated 1900 We manufacture SHEET AND TIN MILL PRODUCTS for all pur- 
poses — American Bessemer, and 
American Open Hearth Stee! Sheets, 
Keystone Copper Steel rust-resisting 
Sheets, Apollo Galvanized Sheets, 
” Formed Roofing and Siding Products, 
% Culvert and Flume Stock. Sheets for 
Special Purposes, Roofing Tin Plates. 
Bright Tin Plate, Black Plate, Etc. 








Manufacturers 


BUILDERS’ HARDWARE 
HIGH GRADE WINDOW AND DOOR 


SPECIALTIES 
AMERICAN SHEET AND TIN PLATE COMPANY, Frick Bidg., Pittsburgh, Pa. 
WRITE FOR ILLUSTRATED FOLDER Send for booklets and weight cards— valuable to hardware merchants. 
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INDEX TO ADVERTISERS . 











THE ADVERTISERS INDEX 1s published as a convenience and not as a part of the advertising contract. Every care will be taken to index correctly. 
No allowance will be made for errors or failure to insert. 
A ee ae a GO, 0s cecesesedesewerns 94 ONO Bs GR. occ cccccsvecccssvees 109 
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NN i i eee an 28 I Ts. noc cc cr csctevecston 107 
American Bolt & Screw Case Co........ Gs 1H Rock Island Mfg. Co. .................- 97 
ST Te er eee 109 ; — 0 27 
American Cutter Co. .............. 84 Hanover Wire Cloth Co. ................ 69 BOGOUUUEEE TE. GO. occ ce cece cc wcccccses 101 
American Rule Mfg. Co. ................ 97 Re OE, dacs sniicsswissensess 69 Ruby Chemical Co. ..............-+++-- 104 
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American Sheet & Tin Plate C>. ........ 105 TTT TTT CTC CTO CTT TL 24 
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Bommer Spring Hinge Co. ............. 101 Lalance & Grosjean Mfg. Co. .......... 98 Stratton Mfg. Co. oe ae eee 107 
Bowen Products Co. .................... 92 Lamson & Goodnow Mfg. Co. .......... 84 Ss ee eee ee 
CE Er 91 
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“Red Devil”? Pliers 

—made in 100 styles 
—one for 
every need, 








2 “Red Devil’? Tools 


Honestly Priced 
Honestly Made 
Nationally Advertised 
GLEE Catalog for the Asking 

SMITH & HEMENWAY CO., INC. 
Mfrs. of “‘Red Devil’’ Tools 
117 Coit St. Irvington, N. J. 


DEALERS WANTED EVERYWHERE Iron Fence, Gates 


wn Vases 
Settees 
General Iron 
eee: and Wire Work 
<t{} I CHAIN-LINK 
Beane WIRE FENCE 


, Ask for Catalog 
THE STEWART IRON WORKS CO., Inc., 225 Stewart Bleck, Cincinna 















































- 











STRATTON "* «01» 
HANDLES 


For Small Tools, Utensils, Electrical Goods, Etc. 
Enameling, both baked and air dried. 


STRATTON MFG. CO. Stratton, Maine 











BOLT 
“VICTOR” clipper 


Send for Catalog 
ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 





99 
HACK “LES NOX” saws 
eT SFR . vsvcc 
“The Toots in Lhe Praid Bor” 
AMERICAN SAW & MFG. CO. SPRINGFIELD, MASS. 


HACK SAWS - BAND SAWS — SCREW ORIVERS - GLASS CUTTERS 

















107 











Robertson “Horse Shoe Magnet” Hammers 


Permanent magnet which holds 
the tack in position for driv- 
ing. Awarded the Silver Medal 


a pj ptt 





oe 


(the highest offered) at the } "Pacific iti 
Good profit. Write for price lst ¥ — 


Name ané design trade marks registered U. 8. Pat. Off. 


ARTHUR R. ROBERTSON 94 Portland St., Boston, Mass. 






















CRECOITE 


Tools You Can Sell 
With Confidence 

Write for Catalog H 

Marion Tool Works. Ine. 


Marion, Indiana 


Half Hatchet 











Welding Compound is best by every 
test. Makes welding of any steel as 
easy as Iron. Stock it and increase 
your sales. 


Made only by 


ANTI-BoraAx COMPOUND Co. 
Fort Wayne, Ind. 



















METAL WARE 


ROOFINGS 
Sheet Steel Conductor Pipe 
er wae and other 


Sheet Steel 
BUILDING 
MATERIALS 


Pat Your Needs 


an 
Cooking Ware 





NAILS 
WIRE PRODUCTS 
Pat Your Needs 


Wheelin 





up to Wheeling up to Wheeling 

















: Better Machine Screws 
for the Hardware Trade 


HARVEY HUBBELL, INC. 





Bridgeport, Conn. 











Ask your jobber for 


CALDWELL SASH BALANCES 


Thirty-five years of service is assurance 
of quality 


CALDWELL MFG. CO. 


9 Jones Street Rochester, N. Y. 





Fly Screen Cloth 


Attractive finish, durable 
quality. We can fill your 
orders promptly. 


Write for prices. 
Bronze 


and Copper Spargo Wire Co., Rome, N. Y. 

















aan. Se cot eis 


THE FOWLER & UNION 
HORSE NAIL CO. 


HORSE SHOE NAILS 
OF HIGHEST GRADE 


Plant of 
1000 MILITARY RD., BUFFALO, N. Y 











coNT 4 %EEZ 


CABINET/ \ HEATER 


sane modern heating plant requires no basement, yet it heats the entire 
It takes up little space and is as attractive as a fine piece of 
a Write today for our dealer proposition. 
THE FOX FURNACE COMPANY 
Largest Makers of Heating Equipment 
ELYRIA, OHIO 


























SEYMOUR SMITH 


Self-Piercing Bull Rings. Made in all 
sizes of pure copper. Send for our 
new descriptive catalogue. 


SEYMOUR SMITH & SON, Inc. 
Oakville, Conn. 








SO BOSS The Improved Cow Hobble 


Selling fast wherever cows are 
milked. The So Boss Com- 
bination Hobble and Tail 
Holder retails at 75c. with 
generous profit for the dealer. 
Packed in Individual cartons 











Sold by 


Leadi —wnit packages of six in 
ing eludes display material—Na- 
Jobbers tionally advertised. 


Simonsen Iron Works 
Sioux Rapids. lowa 








Seles Agents: John H. Graham & Co., 113 Chambers 8t., New York 






































HARDWARE AGE 








September 3, 1925. 








Business Opportunities 











DOOR LOCKS—Party with $25,000 desires 
connection with party or parties with $25,000 to 
$50,000 to be, if possible, active, to betiiias high 
grade builders’ hardware, patents just issued. 
Have working models and will, in presence of 
anybody, demonstrate same before dealers to 
prove that my goods are 100 per cent stronger, 
ges and simpler to operate, and that there is 
a ready market for same. Address CARL 
Ht YFFMAN, 422 North Third St., Allentown, Pa. 

FOR SALE—29 feet of Heller hardware 
shelving, including saw and gun cases, drawers, 


etc. Also mixed stock of hardware and auto 
accessories approximately $4,000; 25 per cent less 
than invoice value. Will rent room or sell goods 
to purchaser who may move the goods as ms de- 
Business has been established 23 years 


sires. 
but owner now in another business. SCOWDEN 
HARDWARE CO., 409 Haywood St., Farrell. 


Pa. 


FOR SALE—Hardware neal Ww arren’s fix- 
High grade 


tures. Most beautiful store in city. 
merchandise. Stock inventoried $20,000. Fix 
tures and show-cases six thousand dollars. Dodge 
truck. Very best location in city. Everything 
as good and fresh looking as when bought. Stock 
and fixtures bought less than year and a half 
ago. A good opportunity to make money. Ad 
dress Box 811, Wilmington, i; “Ses 

~ OPPORTU NITY FOR ONE OR TWO 


PARTIES to take over a good paying hardware, 
housefurnishing and radio store. Known as one 
of the best in New York and located on a 
business thorofare. It will take about twenty 
thousand cash to swing this and I shall be 
pleased to interview men with above capital and 
serious intentions. Py wd Box G-736, care of 
HARDWARE Ace, New York. 

FOR SALE—On account ‘of age and desire of 
stockholders to retire, the general hardware busi- 
ness and property of ‘the Newfane Hardware Co., 
located at Newtane, N. Y. In the heart of 
Niagara County fruit belt; business established 
for 30 years. Incorporated since Gross 





annual sales $65,000. Inventory approximately 
$22,000. NEWFANE HARDWARE COM- 
PANY, Newfane, N. Y. 

WANTED, A MAN to take an active part 


in wholesale merchandising business, established 
four years in Washington, D. C., and working 
southern states. Nature of business—house- 
furnishing, hardware and janitor supplies. Small 
investment and references require Address 
Box G-731, care of Harpware Ace, ‘New York. 

FOR SALE—Hardware and paint store 
Chicago’s liveliest and largest suburb. Well 
established on busy street. No close competition. 
Owner retiring. A decided bargain. 
cash required, Balance can be arrange Ad- 
dress HARDWARE SALES, 3402 Archer Ave., 
Chicago, Ill. 

FOR SAL Hardware, paints and housefurn- 
ishing store with Gas and Oil station located two 
miles from New Delaware River Bridge on a 
main artery in Camden, J. Will sell for 
$7500, stock and fixtures; good trade and showy 
store. Rent reasonable. Address T. A. ALLEN, 
415 E. Park Ave., Merchantville, N. 


Help Wanted 


WANTED — HARDWARE MAN 


salesman with card-writing and window 

















floor 
display 


as 





experience. Fine opportunity for right man. 
State age, salary and whether married or single. 
Address CENTRAL HARDWARE CO., Alex- 
andria, La. 

WANTED—Man to take charge of retail 


hardware store. Must be at least 30 years of 
age. arried. Previous experience. Address 
Box G-712, care of Harpware Acre, New York. 


WANTED—By Underhill, Clinch & Co. 84 
White St., New York, young man about 20, as 
Assistant to Sales Manager. Good opportunity 
for bright man. 


SALESMAN—Good opening for experienced 
hardware man to represent Eastern Pennsylvania 
jobber in New pereey. Address Box G-715, care 
of Harpware Acer, New York. 











HUSTLING SALESMEN wanted to sell on 
liberal commission basis our popular line of 
a saving Magic 
trade. 


Weeder Hoes to hardware 
REICHARD MFG. CO., Bangor, Pa. 


in | 


$20,000 | 























Help Wanted 








WANTED 


High Grade Specialty Salesmen capable of 
becoming District Salesmanagers. Salesmen 
make $300 weekly. Salesmanagers $500. 
Write now! 
MAIN—NATIONAL BOX 518, 

Cedar Rapids, lowa 








gS " 

SALESMAN —NEW YORK HARDWARE 
and jobbing house offers excellent opportunity to 
young man with hardware experience to sell in 








Central or Southern New Jersey. Resident in 
above territory preferred. Give age, hardware 
experience and references. Address Box G-743, 


care of Harpware Ace, New York, 


SALESMAN WANTED—Calling o on nm hardware 
trade to sell product of handle factory making 
maple pick handles and oak sledge hammer 
handles; also removable filler mauls. Factory 
located in Wisconsin. Write stating commission 
wanted and territory you expect to cover. E. M 
SCHEFLOW, 10 Sherwin Block, Elgin, IIl 


Positions Wanted 


EX ECUTIVE—American, 35 years old, mar- 
ried, Protestant, good education, appearance and 
personality, seeks connection with manufacturer, 
or manufacturers agent to act with or as their 
representative in metropolitan section. 15 years’ 
hardware factory supply experience, successfully 
running own business. Fully responsible and 
capable handling sound proposition. ddress 
on G-735, care of Harpware AcE, New York 

ity. . 


POSITION WANTED—Position with retail 
hardware company where there would be a chance 
of buying an interest in the business. Prefer- 
ably in a growing town or small city in Ohio or 
Michigan. Twenty-eight years old, married and 
five years’ selling experience. References. 
dress Box G-733, care of Harpware Ace, New 
York 


YOUNG MAN, 28, with 10 years’ experience 
hardware "jobbing business both inside and as 
road salesman desires inside position with pro- 
gressive hardware jobber or manufacturer who 
is looking for a man_ with ability and where 
there is an opportunity to grow. Excellent 
references. Address Box G-714, care of Harp- 
ware, AGE, New York. 


MAN WITH 20 YEARS’ EXPERIENCE in 
general hardware lines, retail and wholesale, with 
knowledge of office and mechanical details, de- 
sires a connection where advancement can_ be 
expected, and ability and integrity appreciated in 
remuneration, commensurate with such. epart- 
ment or large retail business preferred. Ade ress 
tox G-739, care of Harpware Acre, New York. 


TWO LIVE AND WELL-KNOWN SALES.- 
MEN are going to be ready October Ist to handle 
some reliable and well-known lines to the whole- 
sale trade (hardware, grocery. woodenware, etc.) 


























on a commission basis. These salesmen are live 
wires and with cooperation from a house can 
assure results. Address Box G-738, care of 
ITaRDWARE Acre, New York. 








SALESMAN, 37, permanently located Atlantic 
City. thorough knowledge of hardware and house- 
furnishings, retail and wholesale, has specialized 
in oil cook stoves and paint, desires to represent 
manufacturer of high grade line in New Jersey 
where he is acquainted. Address Box G-734, 
care of Harpware Acre, New York. 


SALESMAN—YOUNG, AGGRESSIVE, now 
covering New York State outside Metropolitan 
district calling on hardware and department store 
trade can handle two or three more good standard 
lines to good advantage. Address Box G-741., 
care of Harpware Ace, New York. 


Sales Accounts Wanted 


SALESMAN—20 years’ experience as travel- 
ing salesman in neral hardware, sporting 
goods, auto accessories—with wide acquaintance 
in Michigan and Wisconsin—wants lines to sell 
on commission to wholesale and retail trade in 
these States. Best of references. Address Box 
G-722, care of Harpware Ace, New York. 





























Sales Accounts Wanted 





A SALES ORGANIZATION HEADED BY 
EXECUTIVE of broad experience in advertisnig 
and sales promotion—selling the industrial metal 
working trade, and railroads in the Metropolitan 
district of Chicago, also the hardware and mill 
supply jobbers in the Northwest, can conveniently 
handle one additional account, Plenty otf refer- 
ences. Address Box G-7126-A, care of Harp- 
WARE AGeE, Otis Bldg., Chicago, IIl. 





Sales Representatives Wanted 





SALESMEN WANTED—Competent men call- 
ing on the retail or wholesale hardware and mill 
supply jobbers to sell our complete line of turn- 
buckles, brass cap screws, eye bolts, brass .nuts, 
etc. Commission basis on protected territories 
to right men. Send complete information in first 
letter as to years of experience, trade called on, 
territory regularly travelled, and lines now 
carried. This is not a get rich scheme but an 
opportunity to make a good little side line that 
will pay very well. THE M. HARPER 
COMPANY, 1316 Sherman Ave., Evanston, III. 


HERETOFORE, WE HAVE CONFINED our 
sales efforts to a restricted territory. Now on 
account of increased production and _ national 
advertising we are in a position to take on 
several sales representatives of proven ability, 
character _ personality. Only HE men who can 
follow a o icy and instructions will be considered. 
Ten to fifteen thousand per year to men who can 
qualify because we have a proven product and a 
positive sales plan. I want men of experience, 
kids or cubs. Address WM. R. JOHN- 
STON, Pres., Samoline Corporation, 1300 
Fletcher a. Chicago, Ill, 


COMMISSION SALESMEN WANTED—A 
manufacturer of a_ well-known brand of oil 
heaters desires to obtain the services of a few 
wholesale hardware salesmen to sell heaters as 
a side line on a liberal commission basis, Write 
in confidence, giving your experience, present 
connection, and territory you are now covering. 
Address Box G-732, care of Harpware AcE, 
New York. 


TO REPRESENT MANUFACTURER of a 
sped, line of deadlocks and night latches. Line 
ts in admirably with a line of padlocks. 











Pre- 
ference will be given to men handling padlocks. 
State what line of padlocks handled and territory 


covered. All territories open except New York 
Metropolitan district, Chicago, Milwaukee and 
Detroit. Address Box G-742, care of Harp- 
WARE AGE, New York. 





household 
impor- 


MANUFACTURERS of full line 
specialties want local representatives in all 
tant cities to handle line on commission. Depart- 
nent houses, premium concerns, are all big 
users. State experience, lines handled and ter- 
ritory covered. We want none but those who can 
*“‘make good.’’ For such our proposition is an 





excellent one. Address “S. H.’’, care of Harp- 
WARE AGE, New York. 
WANTED—Salesman calling on hardware 


stores and housefurnishings departments to 
handle line of bathroom fixtures in Western and 
Central New York. No direct competition and 


liberal commission. Goods already introduced. 
—w Box G-727, care of Harpware AcE. 
ew 








SALESMEN Ww HO ARE NOW calling on 
the hardware trade in Florida, Texas, Ohio. 
Missouri and the Middle West, to carry an ex- 
cellent side line of plumbers’ brass goods and 
specialties. State the lines you are selling now 
and the territory you are covering. Address 
Box G-740, care of Harpware Ace, New York. 


SALESMAN WANTED—To sell well-known 
fast selling line of hardware specialties to hard- 
ware jobbers, department stores and auto acces- 














sory jobbers. Liberal Somanteston. Guaranteed 
product. Address Box G-737, of H } 
ay My Hy Ox care 0 ARDWARE 

SALESMAN WANTED TO SELL IN. 
CANDESCENT LAMPS ON A COMMISSION 
BASIS. GOOD OPPORTUNITY. ADDRESS 
ora Sie ARE OF HARDWARE AGE, 





Let Us Help You Word 
Your “Want.” 
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MAKE FIRST KEYS WITHOUT TAKING LOCKS APART 


Feat 
BEISSER KEY MACHINE SIX FOR ON ;, a 
Add profits to your store without extra expense. Your errand ee 6 piece Brush Set 
boy or girl will make all kinds of keys with the BEISSER KEY HOUSEHOLD BRIISH FT a 
MACHINE, turning idle moments into money. Ask the Clerk __| 66 ees 66 ° 499 
No experience necessary. i Leader or Special 


Put in a Key Department. 
Make $15.00 to $35.00 per day sige 


You can sell this set of six 
practical Brushes for $1.00, 
having a regular value of 
$3.50. These brushes are 
adaptable for city or country 


U'rite today! 





Beisser Key 











Machine Co. home use and the set is a 
volume sales item. 

7 West 

Elizabeth St., Write your jobber or to us 

Dept. 105 direct 

Detroit, : 

stich. Bach aot packed in bor, 24 sets Jean Caro Products Co., Mfgs. 

wee fe Freeport, II. 




















For quality trade—the quality ware. 


0. Lindemann & Co. AGNE 


Manufacturers of 


























IRD Aluminum 
cAcEs MA ARE. 
For catalog and prices, write 
ee Soe THE WAGNER MANUFACTURING COMPANY | 
35-37 Wooster Street, New York Sidney, Ohio —— 














Donley Screen Door Guards 


Prevent bulging and sag 
Add to the life of the door a 


sizes to fit any door. Retails at 
75 cents and $1.00. 


The Donley Manufacturing Co. 
10585 Quincy Ave., Cleveland, Ohio 





























“They Have a 


| J. L. THOMPSON MEG. CO. 
Bull Dog-Grip” American Can Waltham, Mass. 


Tubular and Bifurcated 


American Can Company —RIVETS= 





Manufactured 6b 
~ vu. S. Clothes Pin Co., Montpelier, Ve. 
Sales 





Dep 
1015 Union Bank Bide. Pittsburgh, Pa. 

















a ELEVATORS 
Oil, Molasses and j 
A Real Man’s Razor Fn: ol DUMBWAITERS 
Perfection Pattern. Write for eur eateleg 
Send for Catalogue of Full Line Made in All Styles. Energy Elevater Co. 
4. R. TORREY RAZOR Co. Syracuse Sommers , 211 New St. Philadelphia f 





WORCESTER, MASS 








Syracuse, New York 

















| The “TORREY” = 




















» Attachna SILVER LAKE| | ** SCYTHES 
Regence apna 
hose smooth Ss i 
ee ane ae aoe. SASH CORD cythes since 1812, Axes since 1800 
w"Egonomy, Mts: 0o NET WEIGHTS FULL LENGTHS iar co 
Philadelphia, Pa. Sliver Lake Co., Newtonville, Mass. 1g me Ve 
Taintor Positive Saw Set ) Easily first in the manufacture of YERDON CAST 
All steel. Fully Tools for Stone-Working bag ootgroem a 
panne stg is Send for our Catalogue—FREE you want Hose Bands for 
or ree OOK. . s 
TROW & HOLDEN CO. A’ trial will convince. 
TAINTOR MFG. CO. Barre Vermont WILLIAM YERDON, Bor 102, Fort Plain, N. Y. 





113 Chambers St. N. Y. City 




















| LUMBER 


CRAYONS 
STANDARD CRAYON CO. 


Danvers, Mass. 


iccentetientemmhemidammenadamedaeenneteaaa Cee errr te La te a a em 
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Largest Manufacturers of 
Eaves Trough, Conductor Pipe 
and Trimmings in the U.S.A. 


i MixccoR> 


MILCORS 


~CRIMPEDGE” GUTTER 





————~ - < ae 


Milcor Crimpedge Gutter (Pat’d) 
Single Bead, Lap Joint 





Milcor Crimpedge Gutter (Pat’d) 
Single Bead, Slip Joint 


NOTICE THE 

CRIMPEDGE™ Milcor O. G. Gutters—Many Styles 

AND THE BEAD 
nO). an. 4 in a @) 1 OF et a et 


“Crimpedge Gutter the Best 
we have used in 27 years!” 


—said a Chicago Sheet Metal Contractor 











HIS excerpt from a letter written to us by a Chicago 
Sheet Metal Contractor who had taken on the Milcor 
Line, is typical of the fine reputation Milcor Prod- 
' r ' . Milcor ‘Interlock’? Conductor Pi 
ucts have established everywhere in the Trade: pitone “ened Cuatianer tive , 


“We can compliment you”, writes this Dealer, “on 
your 5-inch lap joint Gutter (Crimpedge) which we 
find the best we have used in our 27 years in business.” 


The good judgment of experienced Contractors and Builders 
has made the complete line of Milcor quality Trimmings more 
popular than any other similar products. 

Architects approve of the craftsmanlike finish of Milcor Trim- 
mings. Building owners have come to know these good prod- —— 
ucts for their reliability. Contractors, Builders, Tinsmiths and Round or Square, Plain or Corrugated 
Sheet Metal Workers prefer them because of the uniform pre- 
ciseness of each formation—a uniformity which results in easy 
perfect fitting, neat work and unequalled rain-carrying efficiency. 


Have you a copy of our Net Price List? If you haven’t, write for it Today! 
MILWAUKEE CORRUGATING CO., MILWAUKEE, WIS. 
CHICAGO, ILL. KANSAS CITY, MO. LA CROSSE, WIS. 
Milcor One-Piece Elbows (Patented) 


a Round or Square, Plain or Corrugated 
} i { : © All these Products furnished in 
Galvanized Steel, Galvanized 


Armco, Galvanized “Coppered 
Rain Carrying Equipment 








Metal’’, Pure Zinc or Pure 
i Copper. 
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HEN you sell a Folberth Auto- 
matic Windshield Cleaner to a 
customer you are giving him MORE 
than his money’s worth. 
Folberth construction means Folberth satisfaction. 
There are no servicing costs to cut into your 
profits! 
Progressive merchants progress because they sell 
merchandise of PROVEN VALUE! Are YOU 
a progressive merchant? ‘Then you should have 
Folberth Automatic Windshield Cleaners as a 
sales headliner! 
Ask your automotive supply jobber or write us 
direct for complete information. Folberth business 
is YOUR business. Go after it! 


THE FOLBERTH AUTO SPECIALTY CO. 
CLEVELAND, OHIO 


utomatic 
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Diamond - 


(REGISTERED) 


~ SINGLE BARREL 
SHOT GUNS 


NOTCHED HEAD AND MATTED RECEIVER 
LINES UP GUN QUICKLY AND ACCURATELY 





Fac 

Ty 

N RIN 
5AM CQ 









ANU FACY 
UR 
oo ac CQ 
— tl ee 
— nto REGIST 


























WIDE EXTRACTOR HEAD 
MAKES EXTRACTION AND 
EJECTION POSITIVE 





EXTRA WIDE FORE ARM GIVES FIRM @S 
HAND GRIP, AIDING IN AIMING 


PROTECTS HAND FROM HEAT SS 
OF BARREL 





















HEAVY BREECH 

THE LUG AND THE BARREL ARE FORGED 
FROM ASOLID BAR OF STEEL 

THIS RESULTS IN A BARREL OF THE 
GREATEST STRENGTH. 










‘UT FITS THE HAND” 
FULL PISTOL GRIP AND REAR POSITION 


— OF TRIGGER GIVES COMPACT GRIP 











SHAPLEIGH HARDWARE CO. 


INTERNATIONAL DISTRIBUTORS =z 
SESS 
ESTABLISHED 1843 gh 


: ST. LOUIS, U.S. A. Mite u's rarenrornice 
“DIAMOND EDGE 1S_A QUALITY PLEDGE - 
































Shapleigh National Series No. 1310 








